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Y crartTi aHani3yeTbCsa NpoLec PO3BUTKY MKHApPOAHOro TypusMy B ymoBax rfo6anizauii. Xapakrepusyorbes
CyYacHi TeHAeHUIl po3BMTKY CBITOBOI iHAYCTPIi TYpU3My, TYPUCTCbKOrO NPono3unuii i NonuTy, PO3KpUBAETLCA MicLe
YKpaiHn Ha CBITOBOMY PVHKY TYPUCTWUYHMX MOC/Yr. TypUCTUYHWIA NOTeHUjan YKpaiHu xapakTepusyeTbCcs siK ene-
MEHT IHBECTULIAHOrO NoTeHUiany KpaiHu, nMpoaHanizoBaHO OCOG/MBOCTI AEPXAaBHOTO PEry/toBaHHA TYPUCTCLKOI
[ISNBHOCTI, OLHIOETLCA CTPATEriio0 PO3BUTKY TYpM3MY, Ta BU3HAYEHO OCHOBHI HaMNPAMKM Ta MexaHi3MU BUPILLEeHHSA
3aBfaHb Y PO3BUTKY TYpW3M. PO3rNISHYTO OCOG/IMBOCTI CiflbCbKOTO 3€/1EHOI0 TYpU3My B YKpaiHi. € BKa3as Mo3uTUBHI
i HeraTBHI KOMMNOHEHTH 1T PO3BUTKY.

KntouoBi cnoBa: Typu3m, 3e/1eHnin Typrn3m, Typu3M NoTeHLian, iHAYCTpIs Typu3my.

Mptywesa N.A., Ctpoiiko T.B., AueHko O.M. TYPU3M KAK CMELNDPNYECKAA ©OPMA ME)KLI,YHAPO,D,HOVI
TOPIroB/n

B cTaTbe aHanM3upyeTcs NpoLecc pasBuTUS MEeX/yHapoAHOro Typruama B YC/I0BUSX Iobanu3aimn. XapakTe-
PU3YHOTCS COBPEMEHHbIE TEHAEHLMN Pa3BUTUSI MUPOBOI MHAYCTPUM TYpr3Ma, TYPUCTCKOMO NPeIoKeHUs 1 CNpoca,
PacKpbIBAETCA MECTO YKpavHbl Ha MPOBOM PbIHKE TYPUCTUYECKUX YCYT. TypucTudecknii noTeHLman YkpanHbl xa-
paKTepU3yeTca Kak 3/1eMeHT VHBECTULIMOHHOTO NoTeHLMana cTpaHbl, NpoaHann3npoBaHbl 0COGEHHOCTM rocyaap-
CTBEHHOIO PEery/InpoBaHusi TYpUCTCKOI AesTENbLHOCTM, OLEHMBAETCS CTPATETNIO Pa3BUTUA TYPU3Ma, U OnpeaeneHbi
OCHOBHbIE HAMPAB/EHVS U MEXAHK3MbI PeLLeHs 3a1a4 B pasBUTUK Typu3M. PaccMoTpeHbl 0CO6eHHOCTM CEMbCKOro
3€/1eHOT0 Typu3ma B YKpavHe. ECTb yKasas NofoXUTe/bHbIE U OTPULATESIbHbLIE KOMMOHEHTbI €8 Pa3BUTHS.

KnioueBble c/ioBa: Typu3Mm, 3e/eHblii Typr3m, Typr3M NoTeHLMas, UHAYCTPUS Typu3ma.

Irtysheva 1.0., Stroiko T.V., Yatsenko O.M. TOURISM AS A SPECIFIC FORM OF INTERNATIONAL SERVICES
TRADE

In the article is analyzed the process of development of international tourism in the globalization context. Are
characterized modern tendencies of development of global tourism industry, tourism supply and demand, is revealed
the place of Ukraine in the world market of tourism services. The tourist potential of Ukraine is characterized as an
element of the investment potential of the country, are analyzed peculiarities of state regulation of tourism activity, is
estimated the tourism development strategy, and are identified the main directions and mechanisms of solving tasks
in the development of tourism. Are examined the features of rural green tourism in Ukraine. Are pointed out positive
and negative components of its development.

Keywords: tourism, green tourism, tourism potential, tourism industry.

Introduction. Self-determination of Ukraine natural resources, economic, demographic, sci-
in the system of international relations, its partici- entific, recreational and tourism potential in the
pation in the distribution of world income requires process of integration into the world economy.
the consideration of many factors in order to The main, for today, factor of integration
select the optimal directions of use of national of Ukraine into the world farming system —
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is foreign trade activity and export-oriented
agriculture and trade with not precious met-
als and products made from them. However,
there is a need to improve the modern model
of Ukraine’s participation in international eco-
nomic relations. We believe that one of the fac-
tors of integration of our country into the world
economy can be a valuable and high-quality
development of the hospitality industry — tour-
ism business.

Nowadays, tourism is one of the fastest grow-
ing forms of international trade with services.
Average annual growth in the number of tour-
ism arrivals in the world during the last 20 years
accounted at about 4-5%, foreign currency com-
ings — 14%.

Tourism is the economic, social and political
phenomenon, significantly affecting the world and
the economies of many countries and regions.
The importance of tourism in the world economy
is growing, that is connected with the increasing
influence of this sphere of activity upon econo-
mies of many countries of the world, where it per-
forms some important functions.

Ukraine has a very significant tourist poten-
tial, but it is used loosely and often irrationally. In
other words, the relevance of the research topic
is defined in addition to by the increasing need of
opening of the potential of the most perspective
directions of tourism development and its poten-
tial in separate regions of Ukraine.

1. Development of tourism industry as a
factor of integration of Ukraine into the world
economy

International tourism is a system of travels
and exchanges, realized on the base of interstate
agreements, taking into account existing interna-
tional standards. The work analysis showed that
international tourism has gained enormous scale,
experiencing the impact of the globalization pro-
cess. But tourist industry also has a significant
impact on the political, economic and cultural ties
between countries.

Under the conditions of globalization, pro-
cesses of internationalization of business
activity in tourism industry are revealed in the
sphere of hotel business (are formed giant hotel
chains: Intercontinental Hotels Group, Cedant
Corporation and Marriott International, etc.), in
the restaurant business (for example, McDon-
alds, Pizza Hart and others), as well as the tour
operator sector, in air travel. In turn, airlines are
merging with tour operators and hotel business,
etc. In other words, globalization has become
one of the main trends in international tour-
ism, accompanied by a concentration of market
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share and influence in the hands of large com-
panies.

Taking into account the depth and complexity
of ecological situation on the planet, should be
described the aspect, highlighting the relationship
between tourism and environmental protection.
The tourism sector (comparatively with other sec-
tors of economy) less negatively affects the natu-
ral environment. The contribution of tourism into
air pollution — into CO2 emissions is estimated to
be around 5% of the total volume; however, it is
considerably less than its contribution to the econ-
omies of most countries of the world, particularly
the developing countries. World society focuses
attention on the social-economic importance of
tourism and its role in sustainable development.
Is developing a long-term strategy of tourism pro-
motion into the carbon-neutral sector.

Tourism development in different regions of
the world is not equal, that can be explained both
by features, a variety of climate conditions, and
the level of social — economic development and
the welfare of individual countries. World leader
in the number of tourist arrivals — is the Euro-
pean area (over 54% of the world total). But
the geography of tourist arrivals in recent years
changes — to second place came Asian region,
ahead of American.

Tourism stands out among the many
brunches of the world economy thanks to high
income, high efficiency and sustainable devel-
opment. Analysis of the data shows that over
50% of world tourism revenue also belongs to
Europe countries (taking into account European
intra-regional tourism). The second and third
places are divided by America and Asia-Pacific
regions.

World leaders in expenditures in international
tourism are Germany, United States, United
Kingdom, France, Japan, China, and Canada.
Rationally organized tourism industry generates
jobs for the local population, develops related
industries and provides an influx of money supply
and investment funds, and, as a result, replen-
ishes the budgets of regions through taxes. So,
in Europe every year, the number of vacancies
in the tourism industry is increased by 1%, that
allows considering tourism the largest creator
of employment in Europe together with the tele-
communications and multimedia industries.
Ukraine, despite a huge tourist potential, takes
only a small share of the world market and the
European tourist industry. It should be noted that
from the total flow of all entering into Ukraine for-
eign citizens with the purpose of tourism is less
than 10% of visitors.
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The main factors that low the development of
tourism in Ukraine nowadays are:

1) no developed tourist infrastructure;

2) poor quality of services in all sectors of the
tourism industry (and lack of price and quality of
services provided);

3) absence of economic entities of favorable
conditions for investment in facilities for accom-
modation and other tourist infrastructure;

4) inadequate development of government
non-commercial advertisement of tourist capac-
ities of our country abroad, weak information
infrastructure and sales channels of tourism
products in the country;

5) the procedure for the issuance of Ukrainian
visas to citizens of foreign States;

6) not properly developed policies of State
regulation of the industry;

7) inadequate legal and regulatory framework
of tourism;

8) image of Ukraine as a country, unfavor-
able for tourism created by individual foreign and
domestic media.

9) insufficient number of qualified personnel
for competitive tourism industry;

10) threat to life and normal life of citizens and
the tense political climate;

11) low level of well-being of the majority of
the population in the country;

12) lack of national priorities that contribute to
the development of tourism, etc.

Thus, the task of changing the situation in the
tourism sector will require a variety of measures
at all levels — national, regional, municipal. It
is nesessary, in our view, in parallel to develop
two main directions: tourism for the most rich
customers, which brings the basic income into
the tourism industry (including cruise, wellness,
yachting, equestrian sports, extreme) and tour-
ism for disadvantaged groups, including social
tourism (ecological, family, agricultural, sports
and fitness, cultural).

2. Rural green tourism: essence, values,
perspectives

Among the European countries Ukraine dif-
fers by the biggest diversity of landscapes, sig-
nificant historical and cultural, ethnic and genetic
heritage and therefore the rational use of tour-
ist-recreational potential of Ukraine should be
considered as one of the effective ways of solv-
ing the problems of its economic development,
stabilization of the environmental situation and
ensuring of appropriate levels and quality of life
of the population. Despite the existing potential,
which often remains untapped, in Ukraine are
still known only traditional types of tourism (inter-

national and domestic resort). And rest in the vil-
lage, which has been actively developing in all
countries of Europe, remains in the early stage
of development.

Rural green tourism in Ukraine has started
to develop intensively in the mid 90-ies of the
XX century, but in those days, private rural set-
tlements, that took tourists in Ukraine, accounted
only a few dozen, and now thousands of them.
Most rural green tourism as an additional activ-
ity in the village is a form of agricultural farm, in
other words, it is closely associated with farm-
ing. As an example we can mention that the most
successful agro settlements in the developed
Western countries simultaneously engaged in
agricultural activity, and this activity is the main
for agro settlement. Farming in agro settlement
is one of the attractions for tourists who can take
part in it. For Ukraine, where a significant part of
the population is living in cities, has relatives in
the countryside or periodically visiting the coun-
tryside, such attraction, of course, is not the most
important, but for some residents of cities it is
important, and this opportunity should not be
neglected [1].

In Ukraine 90% of rural tourist farms are con-
centrated in traditional tourist regions: in Crimea,
Azov Sea, Black Sea coast and the Carpathian
Mountains. As a rule, these objects are located
near the famous resort-recreational centers, rec-
reation and ski resorts. They specialize in taking
skiers or beach tourists and sometimes without
any folk features, with which, moreover, village
tourism differs from other kinds of tourism.

The Black Sea is a region located in the South
of Ukraine and partly falls to the Black Sea low-
land (Odessa region, Mykolaiv region, Kherson
region). Ukrainian Black Sea region is known for
the natural recreational resources: the Black Sea
coast with a wide, shallow sandy beaches, min-
eral water, therapeutic mud, and objects of natu-
ral reserve Fund (Black Sea biosphere reserve,
Askaniya Nova, etc.), the monuments of nature
and landscape architecture of State importance.

All of these factors contribute to the creation
of first-class climatic health resorts, the most
famous of which are: Carolina-Buhaz, Kuyalnik,
Gulf, Koblevo, Ochakiv, Henichesk, Skadovsk,
and many others. The cultural center of the Black
Sea area is Odessa. It has a significant number
of cultural monuments, monuments of prominent
figures of culture and arts. But special popular-
ity, lately, has got «Granite-steppe Pobuzha»,
located in the Mykolaiv region. Myhiya village,
where is the administrative part of the regional
landscape Park «Granite-steppe Pobuzha»
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became the winner of the interactive competition
called «Wonders of the land of St. Mykolay», as
the best place for rest. A contest was held for
nearly three months. Thanks to it were called
12 wonders of this land, the most attractive
peaces of nature, and the most valuable histori-
cal and cultural advantages. And we should not
forget that 12 of the wonders are 12 of potential
tourist routes. At the moment, in Mykolayiv region
63 licensed tourist enterprises are working,
10 tour operators and 53 travel agents. These
businesses during 2008 provided services for
48689 tourists. Volume given tourist services
totaled 31 million. 177 thsd. UAH., and payments
to the budget, which came from the activities of
tourist enterprises, — nearly 3.4 million. USD.

Regional Landscape Park «Granite-steppe
Pobuzha» is located on the border with Per-
vomaisk, Domanivsk, Arbuzynske, Vozne-
sensk, Bratsk, Vradiivsk, and Kryvoozerskiy
districts of the Mykolaiv region, as well as the
city Yuzhnoukrainsk. Its area is 7394,3 ha and
1658 hectares area. The Park territory supports
the livelihoods of nearly 1000 species of plants,
40 species of mammals, 190 species of birds,
32 species of fish. Diversity of insects is esti-
mated at 11,000 species. In this species richness
more than 150 species are listed in the Red Book
of Ukraine, European red list, red list of the Inter-
national Union for conservation of nature, a list of
the Berne Convention, as well as regional con-
servation list of Mykolaiv region and are under
special protection.

Granite-steppe Pobuzha is a unique natural
landscape, created by outputs of Ukrainian crys-
talline shield, which form the cliffs, canyons and
rapids of the Southern Bug, rivers Mertvovod,
Big Ship, where preserved pieces of forest
among the steppe. Recreational-tourist potential
of granite-steppe Pobuzhya consists of one of
the best in Europe natural trails for water rafting.
In the park there are hiking and aquatic tours,
sightseeing and ecological paths.

Quickly return of investments in this business
fails. This can be done only at the rate of $100
per day per person. But the prices of rural entre-
preneurs are very democratic and in order to sur-
vive, they are forced to rent musical instruments,
performing with concerts at festivals, to provide
transportation services and etc. But to raise
prices they are not going yet. The fact is that the
high cost placements need to withstand with high
level of service, and this is a big problem. It is
possible to buy «small house» in the abandoned
village in a remote area together with the land for
$2-3 thousand. Moreover, the range of services
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that offer rural entrepreneurs is quite wide: from
spending the night in Samann House for hunting,
horseback riding and fishing. As for the dating of
life and traditions, entrepreneurs often do not
need to search for tour guides, enough to have a
rural teacher.

To attract tourists to the village to have dump-
lings and vodka is not enough. It is necessary
to create a map of attractive surroundings, to
form its historical legend and program activities.
In the opposite case, the first client can be the
last. That is why owners of rural tourist farms
actively develop related services, are engaged
in the development of routes and searching for
handicrafts on the territory of the district. In order
to get the result out of the tourist business in the
countryside, you need to take at least 50 people
per month. In most cases it will be enough to get
250 UAH. per person per day (150 UAH — living
plus 100 UAH. — food). Unfortunately, it is almost
impossible to take a credit or to make a big adver-
tising company. Therefore, for the majority of the
owners of such houses tourist business is not the
main, they earn in another business.

Experts point out a number of problems that
hinder the development of rural tourism in the
central Ukrainian «deepinside». The first — infor-
mation about existed houses often does not
reach the consumer. First of all, because of the
absence of means in owners. So they want to
be advertised according to the principle «from
hands into hands», via the electronic catalogue,
as well as taking part in travel exhibitions and
ethnographic festivals.

The second problem is the lack of own funds
for the construction of tourist facilities and infra-
structure. To take a credit for rural tourism in
Ukraine is almost impossible. Moreover, in
Ukraine most of the subjects of this type of tour-
ist business are not business-men, and there-
fore can be credited only as individuals, but in
rural areas it is rare. So most owners of houses,
in addition to providing with tourist services are
engaged in other businesses or seek partners
in major cities. Work through tour companies or
hotels dare not many people — they are afraid
of price cheat. For example, the long summer
vacation in the village of nutrition in Kiev region
costs in average $250-300, whereas in the Car-
pathians — $600-700, and in alpine village — from
$800.

According to experts, the demand for this
tour product in the central part of Ukraine is not
formed finally. Most of the owners of the estates
offer only department for living. But as soon as
they will come to the resort organization more
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professionally (transport services, excursions
and animation) and connect to this business
other entrepreneurs with related industries, then
the result would be better.

The first years of development of rural green
tourism were pointed out by the fact that this
process has begun to finance the international
donor organizations, including the Foundation for
the development of the Carpathian region, «Eur-
asia», «Renaissance», the TACIS program and
others. Their contribution was a necessary impe-
tus for activity. Now many programs of develop-
ment of rural green tourism also operate with the
help of donor funds [5].

Advertising and promotion of rural tourism
lays mainly on the Union of promotion of the
development of rural green tourism in Ukraine
and a popular science magazine «Rural green
tourism» was founded by it. Ths Ukrainian orga-
nization every spring holds exhibitions in village
tourism «Ukrainian village invites». However,
agro villages are also presented on the tourist
and agricultural exhibitions and fairs (though this
is mostly only most developed areas). Next to the
Ukrainian catalog (on the basis of «Rural green
tourism») are publishing different and often not
coordinated catalogues about regions. Advertis-
ing of the rural tourism requires improvement in
the Internet [2].

Authorities are showing interest in the devel-
opment of rural tourism, especially in the regions
which are traditionally tourist, but a clear pro-
gram to support and stimulate the development
of rural green tourism is not developed. Funds
for support of this type of activity are not given.
The owners of agro villages are more interested
in cooperation with non-governmental organiza-
tions that can provide them with real support or
advertising.

Tour operators (travel agencies) are not inter-
ested in the development of rural green tourism
(besides the collaboration with elite agro vil-
lages) because they receive small commissions
from such cooperation, as well as agro villages
do not have proper quality services, which would
interest the customers that order tour operator a
vacation.

Should be noted positive points of the develop-
ment of rural tourism in Ukraine. First of all, rural
green tourism creates jobs and brings profits to
the rural population, which is difficult to earn in
another way. The development of this type of tour-
ism leads to better improvement of rural houses,
streets, villages; stimulates the development of
the social infrastructure.

Conclusions. The development of tourism
in Ukraine can become an important factor of
integration into the world economy. Thus, it is
necessary to improve the economic efficiency of
the tourist sector, which will allow Ukrainian tour-
ism businesses in future to compete on a global
scale, that is, without a doubt, a positive impact
on the country’s image, and its position in the
world economy.

Tourism occupies a special place in the
economy of the countries, and the development
of rural tourism will be able to reduce the level
of unemployment in the labor market in Ukraine,
reduce labor migration from the village to the
city, to develop social infrastructure, improve
the landscaping of dwellings, streets and vil-
lages. Besides, it will help to build agricultural
products without intermediaries, to revive, pre-
serve and develop folk crafts and historical and
cultural heritage, to diversify the local agrarian
economy, and also extend the overall range
of tourist services that are currently offered in
Ukraine.

REFERENCES:
1. Glovatska, V.V. (2006): Rural green tourism; nature, functions, basic organizations: [About the development
of green tourism (VGT) in Ukraine]. In Economy of agriculture, 2006, No. 10, pp. 148-155.
2. Melnychenko, S.V., Myhailychenko, G.I. (2005): Development of rural tourism as a source of additional income
of personal village farms in Ukraine. In Barriers and opportunities for development of small and medium business in
Ukraine: Materials of Scientific — practical conf., Kyiv, 14-15 February 2005, RVPS of Ukraine, National Academy of

Sciences, 2005, pp. 250-251.

3. Rutynskiy, M.U., Zinko, U.V. (2006): Rural tourism: guidance. — K. : Knowledge, 2006. — P. 271.
4. Zastavetskiy, T.B. (2007): Tourism as one of priority brunches of development of depressive agrarian region.

In Green Rural Tourism, 2007, No 6, pp. 15-19.

5. [Elektronic resurs]. — Access mode : www.greentour.com.ua.

39



