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The article examines the role of designing hotel and tourist-recreational complexes in increasing their
competitiveness, in particular through the influence on marketing strategies. In today’s hospitality industry, design is
a powerful tool for attracting customers and ensuring their loyalty. The uniqueness, aesthetics and thoughtfulness of
the interior allow the accommodation facility to stand out from the competition and satisfy the needs of the modern
consumer, for whom products are not only high-quality service, but also a comfortable atmosphere. Thanks to
thoughtful design, hotel and tourist-recreation complexes are able to influence the emotional state of guests and
form positive associations, which contributes to repeated visits and recommendations. An increase in the number of
visits to an accommodation facility thanks to the design has a positive effect on its economic condition.
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Y cTatTi 4OCNigpKEHO pPob AU3aiiHy 3aknafiB PO3MILLEHHS Y NiABULLEHHI TX KOHKYPEHTOCMNPOMOXHOCTI, 30Kpema
yepes BM/IMB HA MapKETUHIOBI CTpaTerii. Y cy4acHUX yMOBax Au3aiiH B iHAYCTPIi TOCTUHHOCTI € MOTYXHWUM iHCTPY-
MEHTOM /11 3aUTy4YEHHST KMIEHTIB | 3a6e3neyeHHs ix /TI0SNbHOCTI. [in3aiiH He Tibku (hOPMYE NepLue BPpaXKeHHS Bia-
BiflyBauiB, asie CyTTEBO BMN/IMBAE HA 33J0BOJIEHICTb KMIEHTIB Bif BiAMOYMHKY. YHIKANbHICTb, €CTETUYHICTL Ta Npo-
[YMaHICTb iHTEP'epY A03BOMSAKOTL 3aKnady BUAIIUTACA cepef KOHKYPEHTIB Ta 3a[0BO/IbHUTX MOTPEGU CyvyacHOro
CroXmBaya, 418 SKOro BaXMBUIA He nuLle SKICHUIA cepBic, a i KomdopTHa aTtMocdepa. 3aBaskv NpogyMaHoMy
[M3aiiHy roTeflbHi Ta TYPUCTUYHO-pPeKpeaLiiiHi KOMMIEKCH 3A4aTHI BNMBATY Ha eMOLHWIA CcTaH rocTeit i hopmy-
BaTV NO3WTWBHI acoujadii, WO cnpusae NOBTOPHUM BifBiLYyBaHHAM i peKOMeHaLuisiM. Y cTaTTi Haro/IoWyeTbCca Ha
B&XX/IMBOCTI MCUXO/IONYHOTO BM/IMBY AM3aliHy Ha eMOUiHUIA CTaH rocteid. JocnimkeHHs nokasyloTb, Lo AW3aiiH
MOXe BUKMKATK Pi3HIi emouji, Taki K pagicTb, CMOKii, eHeprist abo HaBiTb pPO3CnabneHHs, 3anexHo Bif 3acToCco-
BaHMX KONIPHMX pillleHb, TEKCTYP, MaTepianiB i OCBIT/IEHHA. [OTENbHWUIA | TYPUCTUYHO-PEKpeaLinHnin 6i3HEC MOXe
cTparTeriyHo BUKOPWUCTOBYBATU Lji 3HAHHA [151 CTBOPEHHS NMOTPIOGHOT atMocepm, Lo NO3UTUBHO BNIMBAE Ha PiBEHb
3a/10BO/IEHOCTI K/IEHTIB. TakoX 3a3Ha4eHo, L0 iHTep'ep MOXe OyTW OCHOBO 415 pek/laMHUX KamnaHiid, 3aBasku
AKUM BUAINAIOTLCA pUCK 3aknagy, 3a/lyvyatoTbCs HOBI K/MIEHTU Ta YTPUMYKOTbCA MOCTIvHI. Lle A03BONsE 3MILHWTK
€MOLiiHNIA 3B'A30K 3 6pPeHAOM, LLO B 4OBrOCTPOKOBI NepcneKTyBi NO3UTUBHO NO3HAYAETLCA Ha penyTavji. Y cTarTi
NiLKPECNEHO BaX/IUBICTb AM3aliHy B KOHTEKCTI MApKETUHIOBUX CTPATEriil roTeNbHUX i TYPUCTUYHO-pEKpeaLiiHnX
KomnnekciB. ECTeTMYHO NpmBabuBuiA An3aiiH He TiNbku Cnpusie andpepeHuialii bpeHay, ane i cnpusie NigBULLEHHIO
KOHKYPEHTOCNPOMOXHOCTI 3aKnay, 3a10BO/IbHSH0UM eMOLiViHI NOTPe6K KNIEHTIB. YHiKa/bHI An3aiiHepChbKi PilLeHHS,
CTW/IbHa aTMocdhepa, aganTalist 0 iHHOBaLIHMX Ta eKOMOTiYHMX CTaHAAPTIB NEPETBOPIOIOTL AN3aiH Ha BB
MapKeTUHIOBWI IHCTPYMEHT, SKWiA 3abe3nedye He nuLie NO3UTUBHUIA [OCBIA KIEHTIB, ane i Cnpuse NiABULLEHHIO
€KOHOMIYHMX NOKa3HWKIB, AOBrOCTPOKOBII NPMOYTKOBOCTI Ta CTabi/IbHOCTI Bi3Hecy.

KniouoBi cnoBa: Ay3aiiH, rotesnb, TYPUCTUHHO-PEKpeaLiliHiA KOMMIEKC, KOHKYPEHTOCIPOMOXHICTb, MapKeTUH-
roBi cTparerii, TypucTtu, Biggigysaui.
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Problem statement. Design development
of hotel and tourist-recreation complexes is an
integral part of their marketing strategies and
plays an important role in their competitiveness.
First, the design of the institution affects the
first impression of visitors, determines the
atmosphere of the place and creates a certain
emotional mood, which is an important element
of forming loyalty to the institution of modern
consumers. Secondly, the visual appeal of the
institution significantly helps it to stand out among
competitors and emphasize its uniqueness.

In today’s highly competitive market, a hotel
or tourist-recreation complex with a unique
and trendy design will have an advantage over
others, because design is one of the key tools of
differentiation. Today, clients more often choose
an establishment that offers them not only
high-quality service, but also an aesthetically
pleasing environment. Therefore, thanks to a
well-thought-out design, businesses have more
opportunities to create an emotional connection
with visitors. After all, visual elements (lighting,
color scheme, furniture, decor, etc.) contribute
to creating an atmosphere of comfort, leaving
a positive impression, and as a result, ensure
increased customer loyalty. This often affects
their desire to visit the establishment again or to
recommend it to other consumers.

Given that a comfortable and modern design
stimulates an increase in the number of visitors
and repeat visits, based on this, hotel and tourist-
recreational complexes have more opportunities
to increase profitability and long-term business
stability. Therefore, investments in design can
not only create an attractive brand, but also affect
the economic indicators of the establishment,
increasing them.

In addition, the design of hospitality industry
establishments is an integral part of marketing
strategies aimed at creating a positive image and
brand recognition. It often becomes the basis
for advertising campaigns, through which the
uniqueness of hotels and tourist and recreation
complexes is emphasized. Marketing strategies
often use design to attract new customers and
retain customers.

Analysis of recent research and
publications. The study of the peculiarities
of the formation of the interiors of hotels and
tourist and recreational complexes is devoted
to the work of domestic and foreign scientists.
Among them, it should be noted Tretyak Yu.,
Kuznetsova |. [1], Oliynyk O., Rewva N.,
Tymchuk S. and Neshchadym L. [2], who note
that color and light solutions serve as means

of enhancing the expressiveness of the interior
space of equipped premises. Dranytskyi Yu.
[3], who investigates the issue of style in
hotel interiors in modern design practice
and determines the style of hotel interiors
according to the international gradation of
hotel services. Modern foreign researchers are
also actively studying the design of hotel and
tourist-recreation complexes and its impact on
customer satisfaction and the competitiveness
of enterprises. Among such studies, attention
should be paid to the works by Jutta Wittmann-
Wurzer A. and Tsekh N. [4], which examine the
determinants of hotel room design in Europe until
2030 and provide recommendations for adapting
the design to the future needs of the hospitality
industry. The scientific works of such researchers
as Zubyaga M., Sopelana A., Gandini A,
Aliaga H. M., Calvet T. [5] highlight sustainable
cultural tourism in European destinations
and the need for innovations in the design of
tourist facilities to create a more attractive
environment for tourists.

Identification of previously unresolved
aspects of the overall problem. The study of
the impact of design on the competitiveness
of hospitality institutions remains incomplete,
especially in the aspects of the impact of
innovative design solutions on the emotional
attachment of customers and the construction of
marketing strategies based on this.

Formulation of the article’s objectives
(problem statement). The purpose of the article
is to analyze the significance of design in the
context of marketing strategies of hotel and
tourist-recreational complexes, as well as to
study its impact on the emotional comfort and
loyalty of customers.

Formulation of the article’s objectives
(statement of tasks). In the conditions
of modern demands of consumers in the
hospitality industry, the design of hotel and
tourist-recreational complexes is one of the
important elements of marketing strategies,
as it directly affects brand perception and
emotional connection with visitors. In today’s
competitive environment, design plays the role
of not just an aesthetic factor, but also a key tool
for creating a unique atmosphere that attracts
tourists and promotes their loyalty. With an
ever-expanding selection of hotels and resorts,
innovation in the design of such businesses can
go a long way in helping them stand out in the
market, emphasizing uniqueness and providing
customers with an unforgettable experience.
In the context of marketing strategies, design
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can become the basis for positive feedback and
recommendations from consumers.

It is worth noting that the design of hotel and
tourist and recreational complexes affects not
only the perception of the institution from the
side of aesthetics, but also the psychological
comfort of customers, emotional state and
mood, creating a connection with the space
and the need for repeated visits to the
institution in the future. Modern research in
the field of psychology emphasizes that a well-
designed environment contributes to relaxation,
improvement of mood and general psychological
state of a person. Therefore, correctly selected
design elements (color, lighting, texture, etc.)
can create an atmosphere that will positively
affect the emotional state of guests, increase
their level of satisfaction and loyalty to the
establishment. Therefore, design is an integral
part of the marketing strategy of hotel and
tourist and recreational complexes, ensuring the
psychological well-being of customers.

Tarasova K., Kononenko G. and Yantovska O.
note that color and light are key elements
of design and architecture, affecting the
atmosphere of space, mood and well-being
[6]. Researchers Adamenko S., Ralko M. and
Bulatov V. emphasize the importance of color for
the psyche and note its significant influence on
behavior and even health [7].

In general, design can evoke different
emotions in consumers. Colors, lighting, texture,
composition, and other elements can create
an impression of joy, peace, energy, or cause
other desired or undesired emotional reactions.
Knowledge about the psychology of the influence
of design on the emotional state of a person
allows you to simulate the desired atmosphere
and create an emotionally charged design that
will contribute to the emotional attachment of
consumers to a place.

One of the most powerful ways to influence
the emotional state and mood is to create the
atmosphere of the room, that is, the use of a
certain palette of colors, textures and design
elements to reflect the uniqueness and features
of the institution, its certain mood and ensure the
mood that will correspond to its theme (calm,
mysterious, energy or relaxation). Providing
the right atmosphere can help attract and retain
the attention of viewers by promoting certain
emotional responses [8].

Today, an important place in the design of
hotel and tourist-recreational complexes is
played by art objects, which become not just a
decoration of space, but also a tool for creating

a favorable emotional and psychological
environment. Bazyliuk N. notes that «art objects
add depth, character and personality to a space,
make it more alive and expressive, and also
create an opportunity to influence the emotional
state and mood» [9]. According to O. Pylypchuk,
«art objects have the ability to create artistic
images that meet the emotional needs and
mood of interior users, this makes the interior
more expressive and able to influence the
psychological state of people» [10].

For a more detailed study of the influence
of the design of hotel and tourist-recreational
complexes on the emotional state of customers
and their loyalty, a questionnaire was conducted.
The survey was based on finding out how
different design elements affect the emotional
state of customers, their level of satisfaction,
the desire to return and the willingness to
recommend the establishment.

55 respondents who stayed at least once in
a hotel or tourist and recreation complex took
part in the survey. During the survey, one of
the first questions was about the respondents’
assessment of the importance of room design
for them in choosing a place to stay during a
trip. The response options represented the
levels of importance of the design (1 — minimum
importance, 5 — maximum importance). Of those
surveyed, 65.4% (36 respondents) gave a rating
of 4 or 5, which indicates the high importance
of design for a large part of the respondents.
Only 1 respondent (1.8%) gave a low rating
(2 points) and none (1 point). This means that
few consider design an insignificant factor
when choosing a hotel. Evidence suggests
that hotel design plays an important role for
most people when choosing where to stay
while traveling. About two-thirds of respondents
rate its importance above the average level
(4 or 5 points), and the average score is 3.78,
which generally indicates that the design of
a hotel or tourist and recreational complex is
considered when choosing a place to stay during
a trip (Figure 1).

The research included questions that
assessed the importance of design and its
elements on the psychological and emotional
state of visitors and their impressions of the hotel
or tourism-recreational complex. Questions
related to the choice of design type, the most
influential elements of the interior, the desired
color palette and the general emotional effect of
being in a well-designed room.

The analysis of the data shows a significant
impact of design on the psychological and
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Figure 1. The importance of accommodation design when choosing a place for tourists to live
Source: formulated by the author

emotional state of visitors. More than 80% of
respondents noted that the well-thought-out
design made them want to return to the hotel
(Fig. 2). Lighting (69.1%), color palette (69.1%),
material texture (49.1%) and space planning
(56.4%) were the main elements that most
influenced the overall impression of the hotel.
The most common emotions that arise in well-
designed interiors are calmness and relaxation
(74.5%) and pleasure (67.3%).

Therefore, the choice of design directly
affects the emotional comfort of visitors, which
is emphasized by such key elements as lighting
and color palette, coziness and comfort, mental
reaction to materials and texture. For example,
the lighting and color palette of the room
significantly affect the mood and psychological
perception of the space. Warm colors and natural
light promote a feeling of comfort, while bright
or dramatic color solutions can create anxiety or
stimulate activity.

8; 14%

1; 2%

Almost 71% of respondents believe that
functionality and matching style are the decisive
factors that shape the desire to return to the
hotel. The functionality of the premises increases
the feeling of security and orderliness. And soft,
natural materials are associated with peace
and promote relaxation, while metal or glass
elements can cause a feeling of coldness or
even alienation.

According to the results, the design of a hotel
or tourist-recreational complex has a distinct
positive effect on the emotional state of visitors,
enhancing the feeling of satisfaction, comfort
and peace. More than 78% of respondents agree
that a properly selected interior can improve
their emotional state. Therefore, the creation
of a comfortable and emotionally attractive
environment in a hotel or tourist and recreational
complex promotes repeat visits.

Agood hotel design has a significantimpact not
only on the aesthetic perception and emotional

= Yes
= No

= Can't answer

46; 84%

Figure 2. The influence of accommodation facility design on customer loyalty
Source: formulated by the author
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state of guests, but also stimulates repeat visits
and recommendations. Looking at the survey
results, one can analyze how important design
is to a hotel's marketing appeal and its ability to
maintain consumer loyalty.

From the study, among all those surveyed,
92.7% of respondents are ready to recommend
a hotel if they were impressed by the design
(Fig. 3). This confirms the theory that aesthetically
attractive hotels receive more recommendations,
which helps to popularize the establishment
among new consumers.

The distribution of answers to the question
aboutthe importance of design for booking shows
that 94.6% of participants rate its importance at
a medium or high level. Design is an influential
factor for guests when booking and can even
compete for priority with the price or location of
a hotel.

In addition, professional photos of interiors
and testimonials from other customers occupy
the first positions among marketing materials
that attract the attention of customers. 56.4%
note the importance of photos, and 70.9% focus
on reviews. This emphasizes the need for high-
quality visual presentation of hotel design on
travel platforms and websites.

Most respondents (59%) consider the design
of common areas important and give it a score of
4 or 5. This indicates that the aesthetics of public
areas, such as lobbies or restaurants, form
the first impression that can affect the overall
satisfaction of guests.

About 65.5% of survey participants respond
positively to special design solutions in marketing
campaigns, and this can become a decisive
factor when choosing a hotel. Thus, unique or

11; 20%

129 oS

non-standard interior solutions can increase the
attractiveness of the hotel in the eyes of potential
guests.

About 16.4% of respondents said that they
always take photos if the interior is impressive,
and 49.1% do it sometimes. This reinforces the
effect of social marketing: the aesthetic design
encourages customers to share theirimpressions
on social networks, which contributes to free
advertising through positive reviews.

The obtained data show that an aesthetically
attractive and well-thought-out hotel design has
a significant impact on its popularity, marketing
appeal and consumer loyalty. Design not only
becomes a deciding factor for bookings, but also
increases the likelihood of receiving positive
reviews, recommendations and promotes loyalty
of customers who are ready to return.

The design of the hotel and tourist and
recreational complex plays a key role in
increasing their competitiveness, especially
in the conditions of the modern market, where
marketing strategies are increasingly focused
on the emotional experience of the client. Within
marketing strategies, it is important to stand out
from the competition, and here design becomes
not just a visual element, but a tool for attracting
and retaining customers. A well-thought-out
interior, unique design solutions and atmosphere
reflecting the style or concept of the hotel not only
create aesthetic appeal, but also form emotional
associations that can turn a visitor into a regular
customer. In particular, the use of professional
photos, video tours and visually attractive
materials in advertising campaigns becomes an
important element in forming the brand image
and increasing its appeal to new audiences.

= Yes
= No

Perhaps

43; 78%

Figure 3. The influence of the design of the accommodation establishment
on the recommendations of its customers

Source: formulated by the author
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In addition, design as part of a marketing
strategy can serve to create a «wow effect» that
motivates customers to share their impressions
on social networks, which strengthens the
positioning of the brand and its visibility in the
market. Unique spatial and stylistic solutions,
such as thematic rooms or innovative design
of common areas, not only add value to
the product, but also become a competitive
advantage. Therefore, in modern conditions,
where consumers seek not only services, but
also bright impressions, design integrated into
marketing strategies becomes a determining
factor of success, which contributes to increasing
the competitiveness of tourist complexes and
hotels.

Design is also closely related to the economic
efficiency of the hotel business. Investments in
modern design solutions, such as the integration
of the latest technologies or adaptation

to environmental standards, can increase
profitability by increasing the average check and
attracting new customer segments. European
studies emphasize the importance of design for
improving service quality and forming long-term
advantages, which allows institutions to remain
competitive in changing market conditions.
Conclusions. Therefore, the design of a
hotel or tourist and recreational complex has an
important influence on the choice of consumers,
their loyalty and the marketing attractiveness
of the establishment. An attractive interior
increases the chances of bookings, referrals
and positive reviews, and encourages guests
to share their experiences on social networks,
which creates effective free advertising.
Unique design solutions, professional interior
photography and positive customer reviews are
especially important for attracting new guests
and maintaining the loyalty of regular customers.
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