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The article examines the state and prospects of international tourism development in Ukraine amid global cri-
ses, particularly the COVID-19 pandemic and the Russian-Ukrainian war. A comprehensive analysis of key factors
affecting the tourism industry is conducted, including international travel restrictions, geopolitical instability, econom-
ic difficulties, and changes in consumer behavior. It demonstrates how global crises, such as COVID-19 and the
Russian-Ukrainian war, have led to a significant reduction in international tourist flows, decreased foreign exchange
earnings from tourism activities, and created additional risks for tourism infrastructure. In such conditions, the recov-
ery of the industry and its integration into the country's economic development require a comprehensive approach
that includes not only investments but also the digitalization of tourism services. The research highlights key chang-
es in tourist flows, the level of economic activity in the sector, and the impact of internal and external challenges on
tourism infrastructure. It was found that after a significant decline in 2022 due to the war, a gradual recovery began
in 2023 thanks to the development of domestic tourism and the opening of new safe routes. Digitalization has be-
come a key factor in the development of the modern tourism industry, affecting all stages of the tourist experience.
The implementation of digital technologies, such as online booking, mobile applications, virtual and augmented real-
ity, allows companies to enhance their service and improve competitiveness. The article emphasizes the importance
of strengthening tourism infrastructure and supporting entrepreneurship in times of instability. Directions for further
research are proposed, including the development of domestic tourism, the assessment of the resilience of tourism
entities to crises, and the analysis of the long-term effects of the war on international tourist flows. The study under-
scores the significance of the tourism industry for Ukraine's economic recovery and its potential for integration into
the global tourism market.

Keywords: international tourism, tourism industry, Ukraine, tourism, COVID-19, Russian-Ukrainian war, tourism
development, digitalization, economic development.

Y cTarTi 4OCNiAKEHO CTaH i NEPCNEKTUBM PO3BUTKY MiXXHAPOAHOro Typu3my B YKpaiHi B yMoBax rnobasibHux Kpu-
30BUX ABULL, 30kpema naHgemii COVID-19 Ta pocilicbKo-yKpaiHCbKOT BiliHW. 3AiACHEHO KOMNIEKCHUIA aHai3 Kto-
YOBWX YMHHWKIB, LLIO BMNMBAIOTH HA iIHAYCTPIIO TYPU3MY, TAKUX K MXXHAPOLHI TYPUCTUYHI OBMEXEHHS, reornonituuHa
HecTabi/IbHICTb, EKOHOMIYHI TPYAHOLL, a TakoX 3MiHM B NOBe/iHLi cnoxumBadis. [okasaHo, AK r106asibHi Kpu3u, Taki
Ak COVID-19 Ta pocilicbko-yKpaiHcbka BiliHa, MPU3BEn 4O 3HAYHOTO CKOPOYEHHS 06CAriB MKHapOAHMX TypuC-
TUYHUX MOTOKIB, 3MEHLLUEHHSI Ba/IIOTHUX HAAXOMKEHb Bif TYPUCTUYHOI LisSIbHOCTI, & TaKOX CTBOPEHHS 40LATKOBUX
pU3NKIB NS TYPUCTUYHOT iIHPPaCTPYKTypu. Y Takmx yMoBax BifJHOBMEHHA ranysi Ta ii iHTerpauis B eKOHOMIYHWiA
PO3BUTOK KpaiHu MOTPebyoTb KOMMEKCHOrO MiAXody, WO BK/KYAE He MWLLE iHBECTULI, ane i uudpoBisaLito Ty-
PUCTWUYHMX NOCAYT. JOCNiIKEeHHS BUCBIT/IOE KNHOYOBI 3MiHW Y TYPUCTUYHUX NOTOKAaX, PiBEHb EKOHOMIYHOT aKTUBHOCTI
CEKTOpPY, & TaKoX BM/IMB BHYTPILLIHIX Ta 30BHILLHIX BUKIMKIB HA TYPUCTUYHY iHDPaCTPYKTYpy. BuasneHo, Lo nicns
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3HayHoro cnagy y 2022 pouj, CnpryvMHEHOro BiliHO, B 2023 poLji No4as1ocsi NOCTYNOBE BigHOB/IEHHS 3aBASKM PO3BU-
TKY BHYTPILLUHBOIO Typu3My Ta BIgKPUTTIO HOBUX 6e3neyHnx MapLupyTis. LindhpoBisauis ctana Kio40BUM YAHHUKOM
PO3BUTKY Cy4acHOT TYPUCTUYHOT raslysi, BNAMBAKUM Ha BCI eTanu TYpUCcTUYHOro A0CBiay. BnpoBamkeHHs LmdpoBux
TEXHONOTIN, TakUX SIK OHNalH-OPOHIOBaHHSA, MObINbHI AoAaTKW, BipTyasibHa Ta AOMNOBHEHA peasibHICTb, A03BOSSE
KOMMaHIsM MokKpalllyBaT 06C/yroByBaHHS Ta NiABULLYBATW KOHKYPEHTOCMPOMOXHICTb. Y CTaTTi Haro/owyeTbCs
Ha BaXX/IMBOCTI 3MILHEHHS TYPUCTUYHOT iHAPPACTPYKTYPU Ta NiATPUMKM NIANPUEMHULITBA B YMOBaX HeCTabifIbHOCTI.
3anponoHoBaHO HanpsAMK NofasbLUNX AOC/iKEHb, 30KpemMa PO3BUTOK BHYTPILIHBOTO TYpW3My, OLiHKa CTIAKOCTI
TYPUCTNYHMX CYO’eKTIB [O KPU3, & TaKOX aHasli3 LOBrOCTPOKOBUX HAC/IZKIB BiliHU 4151 MiXKHAPOAHUX TYPUCTUHHUX
NOTOKIB. [JOCNiMKEHHS NiIAKPECHE 3HAYEHHSA TYPUCTUYHOT iIHAYCTPIT ANS eKOHOMIYHOrO BiAHOBNEHHS YKpaiHu Ta Ti

noTeHuian ans iHterpauii y CBiTOBUA TYPUCTUYHWIA PUHOK.

KntouoBi cnoBa: MXHapoaHW Typu3m, iHAYCTPIA Typu3my, YkpaiHa, Typusm, COVID-19, pociiicbko-ykpaiHCbka
BillHa, PO3BUTOK Typr3My, LMpoBi3aLis, EKOHOMIYHWI PO3BUTOK.

Statement of the problem: International
tourism is an important factor in economic
development, contributing to the growth of
GDP, the creation of jobs and the activation of
cultural and social exchanges. However, global
crises such as the COVID-19 pandemic, military
conflicts such as the Russian-Ukrainian war, and
economic instability have a negative impact on
the country's tourism flows, infrastructure, and
investment attractiveness. In the case of Ukraine,
these challenges are further exacerbated
by Russian aggression, which has led to the
destruction of infrastructure and the loss of part
of the territories, as well as significant changes
in the consumer behavior of tourists.

Given the growing role of sustainable
development and digitization in the global tourism
industry, Ukraine faces the task of adapting to
new realities and developing effective strategies
for the recovery and development of tourism.
It is necessary not only to take into account
external challenges, but also to determine
internal factors that restrain tourism potential. It is
necessary not only to take into account external
challenges, but also to determine internal
factors that restrain tourism potential. Economic
development is also important to consider, as
a stable economy encourages investment in
tourism infrastructure and services.

At this stage, it is important to analyze the
current state of the industry, identify promising
directions for development, and outline
measures that will contribute to improving the
country's tourist attractiveness. A special role
is played by the development of smart tourism
using the Internet of Things (IoT), which allows
creating comfortable and safe conditions
for tourists. The COVID-19 pandemic has
significantly accelerated digitization, stimulating
the transition to new formats of interaction, such
as contactless services, virtual tours and digital
health passports.

Thus, the relevance of the study lies in the
need to assess the impact of global challenges

on international tourism in Ukraine and the
formation of effective approaches to ensure the
sustainable development of the industry and
economic development in conditions of instability.

Literature review. The analysis of literature
on the topic of international tourism development
in Ukraine demonstrates that the industry is
significantly affected by both internal challenges
and global crises. In the writings of modern
researchers, various aspects are considered,
in particular, the problems of the functioning
of the tourist market in the conditions of war,
the prospects of post-war recovery, and ways
to ensure the sustainable development of the
industry.

Tiurina D. (2021) in her work, he examines
in detail the current challenges in the tourism
market, emphasizing the decrease in tourist
flows, weak infrastructure and insufficient level
of state support. Special emphasis is placed
on the impact of the pandemic and geopolitical
instability, which complicates the attractiveness
of Ukraine as a tourist destination [1].

Articles by Motsa A., Shevchuk S. and
Sereda N. (2022) and Krasnokutska Yu.,
Seheda |. and Bezpalova A. (2023) highlight
the opportunities and challenges for post-war
tourism recovery. Researchers emphasize the
need to integrate the principles of sustainable
development into the reconstruction of the
industry, modernization of infrastructure and
attraction of foreign investments [2; 3].

Kostynets Yu. V. and Kostynets V. V. together
with Shevchenko O. O. (2023) analyze the
impact of the war on the functioning of the tourist
industry. They point to serious economic and
social consequences, which have caused a
decrease in the number of tourists and significant
losses for businesses. However, the authors see
new opportunities for the recovery of the industry
in the development of military and volunteer
tourism [4].

In the writings of Doroshenko V. and
Myronov Yu. B. (2023), the key directions of
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reconstruction of the industry after the end of
military operations are outlined. In particular,
Doroshenko V. examines the consequences of
the war for the industry and proposes recovery
strategies through state support and cooperation
with international organizations [5]. Myronov Yu.
B.emphasizesthe importance ofthe development
of domestic tourism, as well as the role of
digitalization and modernization of infrastructure
to increase Ukraine's competitiveness in the
global tourism market [6].

The article by Sheveliuk M. M. (2021)
examines the key innovative trends and priority
directions for the development of digitalization
in the tourism sector. The author emphasizes
the role of digital technologies, such as online
booking platforms, mobile applications and virtual
reality, which significantly influence the behavior
of tourists and shape new business models
in the field of tourism. The study emphasizes
that the COVID-19 pandemic accelerated
digitization [7].

Presentation of Main Material. International
tourism is an important element of the global
economy, contributing to the development of
countries by attracting foreign currency, cre-
ating jobs, and stimulating related industries.
For Ukraine, which has significant natural, cul-
tural, and historical potential, tourism devel-
opment could become a strategic direction for
economic growth and international integration.
However, contemporary global challenges, such
as the Covid-19 pandemic, economic crises, and
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the Russian-Ukrainian war, have significantly
impacted the tourism market. The impact of the
war has been particularly pronounced, resulting
in a reduction of tourist flows.

The aim of this article is to analyze the state
of international tourism in Ukraine and identify
promising directions for its development in the
context of global crises. To achieve this goal,
an overview of the current state of the tour-
ism industry will be conducted, key issues and
threats will be identified, and possible scenarios
for the recovery and development of the tourism
sector will be outlined.

In 2015, there were 58,436 active economic
entities in Ukraine, and by 2021, their number
had increased to 69,775, indicating an overall
growth of 19.3% over six years and a positive
development trend in the sector. However, in
2022, the number of active entities decreased
to 57,734, demonstrating fluctuations caused by
the full-scale Russian invasion of Ukraine.

The number of enterprises in the sector also
changed: from 7,700 in 2015, it rose to 7,885 in
2019, before sharply falling to 4,805 in 2022.
This may indicate difficulties faced by larger
companies in adapting to crisis conditions.

Regarding individual entrepreneurs (phys-
ical persons-entrepreneurs), their numbers
increased from 50,736 in 2015 to 64,051 in
2020, but then decreased to 52,929 in 2022.
This reflects the active development of individ-
ual entrepreneurship, although it has also been
impacted by external factors.
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Figure 1. The number of active economic entities engaged
in temporary accommodation and food service in Ukraine from 2015 to 2022

Source: compiled by author based on [8]
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The notable growth in 2019 (to 69,689 enti-
ties) can be attributed to improvements in the
economic situation and increased demand for
tourist services. However, in 2022, the indus-
try experienced a significant decline due to the
Covid-19 pandemic and the Russian-Ukrainian
war, leading to a reduction in the number of
active enterprises.

The decrease in the number of enterprises
may also indicate market consolidation pro-
cesses, where smaller players exit the market
or merge with others for survival. Despite the
overall decline, the number of individual entre-
preneurs remains relatively high, which indi-
cates their flexibility in challenging conditions.
This flexibility is an important factor for eco-
nomic development, as individual entrepreneurs
can adapt more quickly to new market condi-
tions by implementing innovations and digital
solutions, stimulating growth in the tourism sec-
tor. Their ability to respond swiftly to changes
in demand and introduce new approaches not
only contributes to the survival of businesses
but also fosters overall economic development,
enhancing the country’s competitiveness on the
international stage.

A comparative analysis of tourist flows, tour-
ist expenditures, and economic development in
Ukraine based on GDP per capita will be con-
ducted next.

Based on the graph, several conclusions
can be drawn regarding the development of

tourist flows and economic growth in Ukraine
from 1995 to 2023.

There was a stable increase in the num-
ber of international tourists from 2001 to 2008,
peaking around 2012, which can be linked to
preparations for Euro 2012 and a rising inter-
est in the country. However, after 2014, a sig-
nificant decrease in the number of tourists was
observed, coinciding with the onset of military
conflict in Eastern Ukraine and the annexation
of Crimea. The lowest numbers were recorded
in 2022, attributed to the Russian-Ukrainian
war, although signs of a slight recovery
emerged in 2023.

Tourist expenditures within Ukraine remained
relatively stable, showing notable fluctuations
during crisis periods. GDP per capita sharply
declined after 2014 due to the military conflict
and economic difficulties, but a gradual recov-
ery has been noted since 2016. The significant
growth in GDP per capita in 2023 indicates eco-
nomic adaptation and partial recovery following
the crises.

Digitalization plays a crucial role in support-
ing and developing Ukraine's tourism sector
amid these challenges. The tourism industry is
highly vulnerable to external crises, such as the
Russian-Ukrainian war and political instability.
However, the recovery reflected in the growth of
GDP per capita serves as a positive signal for
future tourism and economic development in the
country.
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Figure 2. Comparative analysis of tourist flows and economic development in Ukraine

(1995-2023)
Source: compiled by the author based on [9; 10]
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Future growth will likely depend on stabiliz-
ing the internal situation and promoting domestic
tourism, as international flows remain low. In this
context, digitalization may become an essential
tool for stimulating demand, through the devel-
opment of online booking platforms, digital mar-
keting campaigns, and mobile applications for
tourists. Implementing digital technologies will
also enhance service quality and enable adap-
tation to new conditions, such as the growing
demand for contactless services and personal-
ized tours.

The highest number of bed places was
observed between 2007 and 2013, likely due to
preparations for Euro 2012 and the development
of tourist infrastructure. Starting in 2021, there
has been a sharp decline in the number of bed
places, which may be a consequence of the watr,
as some establishments were closed or repur-
posed for internally displaced persons.

After peaking in 2005, the average length
of stay in Ukraine has consistently decreased
and stabilized around 3-4 days after 2015.
In 2021-2022, the length of stay nearly dropped
to zero, likely due to the COVID-19 pandemic
and the onset of the full-scale Russian-Ukrainian
war, which severely restricted both domestic and
international tourism.

The graph illustrates that a stable number
of bed places did not always accompany an
increase in the length of stay for tourists. This
suggests that merely having infrastructure is
not a decisive factor for attracting tourists for

a longer period. Other factors, such as service
quality, security level, and attractiveness of
tourist routes, also play a significant role. The
sharp decline in both bed places and length of
stay in 2022—-2023 indicates a crisis state in the
sector caused by the war, making it impossible
to maintain tourist activity at previous levels.
This crisis period has negatively impacted the
country's economic development, as the tourism
sector is a crucial source of foreign currency
revenues and jobs.

Restoring bed places and improving
conditions for tourists is critical for stabilizing the
economy. Measures must be taken to enhance
safety and service quality, as well as to implement
innovations and digital solutions that can help
rebuild tourist trust and stimulate sector growth.

Below is a table showing how tax revenues
from tourism in Ukraine changed during the
period from 2021 to 2023.

The tourism industry in Ukraine has not yet
had the chance to recover from the pandemic
and its consequences before the country faced
a new crisis — the Russian-Ukrainian war.
As seen in the table, there was a significant
decline in tax revenues from tourism in 2022,
directly related to the onset of military actions.
However, in 2023, the situation began to improve,
possibly due to the development of domestic
tourism, the opening of new safe routes, and the
active implementation of digitalization.

Digital platforms for booking and promoting
tourism services have optimized interactions
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Figure 3. Relationship between tourist infrastructure and length of stay of tourists in Ukraine

Source: completed by the author based on [9; 10]
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Table 1
Tax revenues in Ukraine from the tourism sector, 2021-2023
Year 2021 2022 2023
Amount of taxes (thousand UAH) 2 203 186 1551182 2 049 462

Source: completed by the author based on [11]

between suppliers and consumers, facilitating
the rapid recovery of the sector even under
challenging conditions. The use of mobile
applications for tourists and digital marketing
tools helped attract more domestic tourists by
offering convenient services and personalized
itineraries. The implementation of digital solutions
also enhanced the management efficiency of
tourism sites and ensured the flexible adaptation
of businesses to new challenges.

In 2023, the highest tax revenues were
recorded in the following regions: Kyiv city —
just over UAH 499 million, Lviv
region — almost UAH 345.5 million, Kyiv region —
UAH 239 million, Ivano-Frankivsk
region — around UAH 139 million, and Odesa
region—approximatelyUAH99million.Giventhese
figures, these regions should be considered
priority areas for developing tourism activities,
focusing efforts on creating new and safe
tourism routes.

Despite these challenges, the tourism sector
demonstrated resilience and growth even in
difficult conditions, confirming its importance for
the national economy and indicating the existing
potential for further development.

Ukraine's tourism sector shows significant
vulnerability to external crises, such as the
Covid-19 pandemic and the Russian-Ukrainian
war. The restoration of tourism infrastructure
and the increase in the duration of tourist
stays will require not only investments but
also enhancements in safety and service
quality. Digitalization can facilitate this process
by providing convenient access to tourism
services through mobile applications and
online platforms. To encourage longer stays
for tourists in Ukraine, it is essential to develop
new tourism products and routes and improve
service levels, including the implementation

Acknowledgement: The article was prepared within the research project: “Socio-economic

of digital solutions for personalizing offers and
simplifying communication between tourists and
operators.

Conclusions. The study of the state and
prospects for the development of international
tourism in Ukraine under global challenges
has shown that the country's tourism sector is
extremely vulnerable to external and internal
challenges, such as the COVID-19 pandemic
and the Russian-Ukrainian war. Despite these
difficulties, certain positive changes became
noticeable in 2023 due to the development of
domestic tourism and the opening of safe routes.
Significant tax revenues from certain regions
indicate the importance of investing in the
tourism sector as one of the factors for economic
recovery.

The tourism infrastructure has suffered
significant losses; however, the experiences
of previous years demonstrate the industry's
ability to recover even in challenging conditions.
Digitalization, in particular, plays a key role in this
process, providing new opportunities for resource
management and improving interactions with
tourists. This highlights its role as an essential
element of Ukraine's economy, which can
contribute to economic development and the
creation of new jobs in the post-crisis period.
The implementation of digital solutions allows
for adaptation to changing market conditions,
enhancing service quality and attracting more
tourists, which is critical for stabilizing the
industry.

Future research should focus on analyzing
the impact of domestic tourism on regional
development. It is essential to explore
opportunities for expanding tourism products
in safe regions of Ukraine and identify which
directions may be attractive to both domestic
and international tourists.
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exchange platform”. This project has received funding from the European Union’s Horizon
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