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The main objective of this study is to collect and analyze current research within the framework of anti-crisis
programs and models in management. The crises that the world has faced since 2019 have radically changed the
structure of doing business. Some effects of these changes are still felt even after 4 years. For Ukraine, with the
outbreak of a full-scale war, these changes are much more pronounced and require greater efforts to overcome the
consequences of the economic decline. One of the options for implementing an anti-crisis program for an enterprise
is to use an online marketing strategy, the key factors of which are: company website, e-commerce, search engine
marketing, search engine optimization, online advertising, email marketing. In the study, the main advantages of
implementing an Internet marketing strategy at the enterprise are outlined, along with the potential disadvantages
that may arise.
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OCHOBHOI MEeTO AaHoro AOCNIMKEHHS € 36ip Ta aHani3 CyyacHUX AOC/iKeHb B paMKkax aHTUKPU30BMX NPo-
rpam i mogeneit ynpaeniHHs. Kpusu, 3 skumu 3iTkHyBCs CBIiT 3 2019 poky, pagukanbHO 3MIHUAN CTPYKTYPY BeAEHHS
6i3Hecy. [leaki Hacnigky LMX 3MiH BCe LLie BifYyBalOTLCA HaBIiTb Yepes 4 poku. [11a YKpaiHu 3 noyaTtkom NoBHOMAaCLU-
Ta6HOT BiliHW Lj 3MiHM € 3HAYHO BUPa3HIWMMK Ta NOTPEOyHTh BibLIMX 3yCW/ib A4/151 NOA0IAaHHSA HAC/TIAKIB €KOHOMIY-
HOro 3aHenagy. Yepes 06MexeHHs Ha BifBifyBaHHS MarasvHiB 6arato Cnoxusadis nepeiLwiv o OHialiH-noKymnok.
BaraTo nignprMemMcTB CTUKaKTLCA 3 BUKIMKOM LUBMAKOTO BiAHOB/IEHHS MiCAS KPU30BOT CMTYaLlii, TOMY BNPOBaAKEHHS
BiANOBIAHOI CMCTEMM KPMU30BOTr0 YNpaB/liHHA € BaxkKIMBMM. Mogesb Kpr30BOro ynpas/iHHS, po3pobneHa KpicTiHoto
MipcoH Ta xyait Knep y 1998 poui, € CTPyKTYpOBaHOK OCHOBOK A5 NiArOTOBKK, 3anobiraHHsA, ynpaBiiHHA Ta
BiAHOBNEHHSA Micna kpu3wn. PisHi mogeni, po3pobneHi Ans NiABULLEHHS 34aTHOCTI OpraHisaLii nporHo3ysaru, 3ano-
6irat Ta ynpaeaATU Kpy3aMu, BKIKOUAKOTb Pi3Hi NiAX0AM 40 CMEKTPY 3Pi/IOCTi KPU30BOr0 YNPaB/IiHHA: Nonepeaxy-
BaJlbHe, MPOaKTUBHE, peakTUBHE KPW30Be YrpaB/iHHA Ta peakTBHe aHTUKPU30Be yrnpasniHHA. OfHUM i3 BapiaHTIB
peanisaljii aHTUKPM30BOI Nporpamn Ans NignPUEMCTBA € BUKOPUCTaHHSA cTpaTerii OHNaliH-MapKeTUHTY, KNoUY0BUMM
thakTopamu SKOi €: CaliT KOMNaHii, eNeKTPOHHa KOMEPLLis, MOLLYKOBWI MapKETUHT, NOLLYKOBa ONTUMI3aLisl, iHTepHeT-
peknama, email-mMapKkeTuHr. MNepeBaramy iHTEPHET-MaPKETUHTY BUAINSAIOTL: 1106a/1bHEe OXOMNJIEHHS, BCTAHOB/IEHHS
BUAMMOCTI 6peHAy, ABOCTOPOHHIO KOMYHIKaLLt0, AeTasIbHWUIA MOHITOPVHI PUHKY, Ta eKOHOMIYHICTb. OfHaK Lndposuii
MapKeTUHT TaKOX CTUKAETbCS 3 NEBHUMM BUK/IUKAMU, TAKMMU SIK BUCOKA KOHKYPEHLLiS, BNPOBAKEHHS IHCTPYMEHTIB
LUTYYHOrO iHTENIEKTY, T OHOB/IEHHSA a/ITOPUTMIB NOLLYKOBMX NaaTdhopmM. B ymoBax NOCTIAHNX KpK3, NaHAEMI Ta BO-
EHHVMX CTaHiB, BaX/IMBO BMPOBAaKyBaTW aHTUKPU30BY MOAE/b YNPaB/liHHA Gi3HECOM, Sika MakKCMMasIbHO CTiilka A0
HeraTuBHWX BMN/IUBIB. IHTEPHET-MAPKETUHT MOXe LONOMOITU peasidyBaTy Lit0 KOHLENL0, 3a6e3nevyoun epekTueHe
MPOCYyBaHHS, 3a/1yYeHHS KMIEHTIB Ta 306iIbLUEHHS NPOAAXIB Y CyYacHy LM poBy enoxy.

KnouoBi cnoBa: aHTUKPU30BI nporpamu, aHTUKPU30Bi MOAeNi, MapKeTUHIoBa CTparTeris, iHTepHEeT-peknama,
iHCTpymeHTw LUI.
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The subject of this research work is the
analysis, development, and implementation of
anti-crisis programs for enterprises based on
digital marketing.

The relevance of digital marketing in
the development of anti-crisis programs for
businesses remains poorly understood. Initial
investigations into this field, however, do not
provide a comprehensive view of the problem.
Therefore, further research is essential to
directly address the development of anti-crisis
programs at enterprises that can navigate these
challenging circumstances successfully.

The primary focus of my research is the
analysis, development, and implementation of
anti-crisis programs for enterprises based on
digital marketing.

Theoretical tasks to be addressed in the
research work include:

1. Researching and analyzing current
theoretical approaches to crisis management.

2. Developing methods and tools for
digital marketing and exploring their potential
application in crisis management.

Since 2019, the world has been grappling
with a global pandemic crisis, and businesses
worldwide have had to navigate and respond
to the challenges posed by this unprecedented
situation. Some of these effects continue to
persist even after four years. For Ukraine, the
situation has been particularly challenging,
exacerbated by a two-year full-scale invasion
that has posed unprecedented challenges for
small and medium-sized businesses.

With these barriers to in-store Vvisits,
many consumers turned to online shopping.
This change in shopping resulted in global
retail e-commerce increasing 26.4% to
US $4.248 trillion for 2020.

To note, Worldwide e-commerce was 17.9%
of total retail sales in 2020, grew to 18.8% in
2021 and to 19.4% in 2022. [1]

Many businesses are confronted with the
challenge of swiftly recovering from a crisis
situation. Hence, implementing an appropriate
crisis management framework is essential.
Initially, it's crucial to elucidate the concept of a
crisis management model.

The concept of the Crisis Management Model
was elucidated by researchers Christine Pearson
and Judith Clair in 1998 when they developed
one of the initial comprehensive crisis definitions
in their work "Reframing Crisis Management."
Another notable definition of "crisis" was
proposed by W. Timothy Coombs in 2007,
emphasizing the significance of stakeholders

perceiving the unforeseen event as a threat. [2]

As outlined by these researchers, the crisis
management model serves as a structured
framework designed to aid in the preparation for,
prevention of, management of, and recovery from
a crisis. It offers a fundamental understanding
of events, enabling managers to effectively
implement best practices. Various models have
been created to improve organizational capacity
to predict, prevent and manage crises.

There are different approaches to the maturity
spectrum of crisis management:

1. Pre-emptive Crisis Management. This
approach is aimed at preventing or solving crises
at their earliest signs, solving problems before
they escalate.

2. Proactive Crisis Management: when
organizations take active steps in the early
stages of a crisis to influence its course and
outcome, seeking to shape events in their favor.

3. Responsive Crisis Management: This
approach is used when a crisis occurs suddenly
and without warning. However, with quick and
thoughtful analysis, organizations can respond
effectively with both short-term and long-term
implications in mind.

4. Reactive Anti-Crisis Management. This
approach is usually driven by panic or reflex
reactions and lacks objective thinking. Emotions
such as fear dominate the crisis response,
leading to defensive actions. Over time, the
company may face such problems as high
turnover of top managers or even bankruptcy of
the business.

There are also a lot of researches, as Can
Alpaslan and his colleagues, Steven Fink,
Mitroff, John Burnett, Tony Jacques and many
other. They employ diverse approaches and
models, ranging from highly sophisticated to
rather straightforward ones. However, their
common objective is to navigate through crisis
situations within the enterprise during the early
stages. Ideally, their aim is to equip the enterprise
with the necessary readiness to anticipate and
mitigate any potential changes before the onset
of a crisis, which could adversely impact the
entire management system.

The most comfortable crisis management
model for businesses of all fields is a pre-emptive
crisis management, that aimed at preventing
or solving crises at their earliest signs, solving
problems before they escalate and internet
marketing can help to implement this model.

Internet marketing, also known as online
marketing or digital marketing, involves promoting
brands, products, or services over the internet.
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The global expansion of the internet has enabled
companies to reach new clients and transform
communication channels, both between
businesses (B2B) and between businesses
and consumers (B2C).Internet marketing offers
several key benefits, including global branding,
increased product and service awareness, and
targeted audience engagement. Effective online
marketing strategies enable organizations to
connect with their target audience, monitor
campaigns, and achieve consistent results.

Internet  marketing is essential  for
organizations seeking to effectively promote
their offerings, engage with customers, and drive
sales in today's digital age.

To understand the hidden strategy of Internet
marketing, it is necessary to consider the
following key elements:

— Company website. It can be divided into
informational, commercial and non-profit site.

An informational site aims to furnish visitors
with relevant information pertaining to their
inquiries. It covers an array of topics including
news from the realms of sports, politics, science,
and other facets of social life. Additionally, it
features articles and video content spanning
diverse subjects such as medicine, business,
education, and more.

A commercial site encompasses corporate
portals, landing pages for specific products or
services, and online stores, all designed to allure
more customers and bolster sales.

A non-profit site may include personal user
pages, online representations of educational
institutions, and government resources.
These platforms primarily aim to disseminate
information and facilitate user feedback.

— E-commerce is the buying and selling of
goods and services, or the transmitting of funds
or data, over an electronic network, primarily
the internet. [3] These e-commerce transactions
typically fall within five types: Business to
Business, Business to Consumer, Business to
Government, Consumer to Business, Consumer
to Consumer [4].

— Search engine marketing refers to the
practice of improving how customers find your
product or service on a search engine (such
as Google or Bing) through paid advertising.
SEM once referred to both paid and organic
advertising, but it is now used to refer to paid
advertising alone [5].

— Search engine optimization means the
process of improving your website to increase
its visibility in Google, Microsoft Bing, and other
search engines whenever people search for.

— Online advertising a form of marketing
and advertising, leveragesthe Internetto promote
products and services to audiences and platform
users. It encompasses various strategies such
as email marketing, search engine marketing
(SEM), social media marketing, diverse types
of display advertising (including web banner
advertising), and mobile advertising. Nowadays,
advertisements  are  increasingly  being
disseminated via automated software systems
that operate across multiple websites, media
services, and platforms, a method commonly
referred to as programmatic advertising.

— Email marketing involves utilizing emails
as a component of a marketing endeavours
to promote company's products and services
while nurturing customer loyalty. It enables
to communicate with customers on email list,
informing them about new products, discounts,
and other services offered by the company.
Through targeted and personalized email
campaigns, email marketing serves as an
effective tool for engaging with customers and
driving conversions.

Certainly, not all businesses will find equal
benefit in utilizing every key element. For
instance, a small enterprise solely focused on
furniture production may suffice with its own
website. However, to broaden and enhance
business operations, even such a modest
factory could venture into e-commerce by
crafting products tailored for online sales. These
might include compact cabinets, branded decor
items, shelves, and other small commodities
that customers frequently purchase directly from
a website, without the need to visit a physical
store.

Emphasizing the main importance of Internet
marketing, the following main elements could be
highlighted:

1. Internet marketing establishes brand
visibility: it allows businesses to reach a wider
audience and establish a strong online presence
through various digital channels such as
websites, social media, and online advertising.

2. It facilitates two-way communication:
Internet marketing enables direct interaction
between businesses and customers, fostering
engagement and feedback exchange. This
communication helps build trust and loyalty
among customers.

3. Internet marketing enables detailed
market monitoring: With internet marketing tools
and analytics, businesses can gather valuable
data on customer demographics, behavior, and
preferences. This information allows for targeted
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marketing strategies and informed decision-
making.

4. Global reach: Internet marketing enables
businesses to reach a global audience, breaking
geographical barriers and expanding market
reach.

5. Cost-Effectiveness: Compared to
traditional marketing methods, internet marketing
often requires lower investment while offering
potentially higher returns, making it a cost-
effective option for businesses of all sizes.

Despite the effectiveness and importance of
internet marketing, it also faces some challenges:

1. Competition: The online marketplace
is highly competitive, making it challenging for
businesses to stand out and attract customers
amidst numerous competitors.

2. Al tools: While artificial intelligence
(Al) tools can enhance marketing efforts,
implementing and managing these tools
effectively requires specialized skills and
resources, posing a challenge for some
businesses. Although Al tools could be very
useful in some tasks, for example in automation
(in content making or social media posting). But
it is highly recommended to use it more like an
inspiration rather than an independent tool.

Another positive side of Al tools is data
analysis: it can provide insights into trends and
customers behaviour. But with interpreting this
data it is needed to have some skills and that
could be a big challenge for some marketologists.

Nowadays, implementing Al tools in any
type of software or gadgets has become a
competitive necessity. Businesses that fail to
adopt Al tools may fall behind their competitors.
However, implementing Al technologies can be
costly and resource-intensive, especially for
small businesses with limited budgets.

3. Updates by Search Platforms: Search
engines regularly update their algorithms and
policies, impacting website rankings and visibility.
Staying updated and adapting to these changes
can be time-consuming and challenging for
businesses relying on search engine optimization
(SEO) for visibility.

Conclusions. In the current living conditions
of humanity, which face crises, pandemics, and
wars every day, itis very important to introduce an
anti-crisis model of business management that
is as resistant to negative impacts as possible.
Many researchers have provided various
examples of this system. The most attractive
model remains the one in which all crises are
predicted in advance and preparations are made
to cope with them. Internet marketing can help
implement this concept. The main benefits of
internet marketing include establishing brand
visibility, facilitating two-way communication,
enabling detailed market monitoring, global
reach, and cost-effectiveness. Despite this,
internet marketers and businesses also face
challenges. The field of digital marketing is
rapidly evolving.
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