MmaonPNeEMHMLUTBO, TOPTIBNA TA BIPXXOBA AIANBHICTb

EKOHOMIKA TA CYCIMNINbCTBO Bunyck # 62 / 2024

DOI: https://doi.org/10.32782/2524-0072/2024-62-136

UDC 330.34

OF ENTERPRISES
IN THE GLOBALIZATION OF THE ECONOMY

nanPUMEMHNLUTBO
B YMOBAX INMOBANI3ALII EKOHOMIKA

Kuzmenko Oksana
PhD (Economics), Associate Professor,
Associate Professor of Entrepreneurship, Trade and Exchange Activities Department,
Alfred Nobel University
ORCID: https://orcid.org/0000-0003-2086-8758

Serhieieva Olena
PhD (Public Administration), Associate Professor,
Associate Professor of Entrepreneurship, Trade and Exchange Activities Department,
Alfred Nobel University
ORCID: https://orcid.org/0000-0003-4346-5425

Orlova Viktoriia
PhD (Technical), Associate Professor,
Associate Professor of Entrepreneurship, Trade and Exchange Activities Department,
Alfred Nobel University
ORCID: https://orcid.org/0000-0002-7251-2588

KysbmeHko OkcaHa, CepreeBa OneHa, OpnoBa BikTopisa
YHiBepcuTteT iMeHi Anbhpena Hobens

The article is devoted to the topical issues of defining the key aspects of globalization and its impact on business
activity. It is analyzed how entrepreneurs adapt to the global market, what strategies they use for international
expansion and what challenges and opportunities this brings to the business world. Globalization has expanded
opportunities for entrepreneurship, allowing entrepreneurs to develop products and services for the global market
and to enter new international markets. However, this process is also a source of intense competition, which requires
increased adaptability and innovative activity from entrepreneurs. Understanding these aspects will help to better
understand the complexity and importance of global entrepreneurship and find ways to succeed in globalization.
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CTatTa npucBaYeHa akTya/lbHUM MUTaHHSAM BU3HAYEHHS KKUYOBUX acnekTiB rnobanisauii Ta il BB Ha nig-
MPUEMHULBKY AiANbHICTb. MpoaHanizoBaHo, AK NIANPUEMLI afanTylTbCA A0 [NM06a/bHOTO PUHKY, fKi cTparerii
BOHU BUKOPUCTOBYHOTb [/151 MiXXHAPOAHOIO PO3LUMPEHHS Ta SKi BUKMKM Ta MOX/IMBOCTI Lie BHOCUTb Y CBITi Gi3HECY.
OO6rpyHTOBaHO nepeBaru i Hedoniky rnodanidauiiHnx NPoLeciB A Gi3HEC-CTPYKTYP Ta HaljiOHaIbHUX EKOHOMIK.
Tak [0 nepesar BiAHOCATLCSA: 36i/TbLUEHHS KOHKYPEHLiT; PO3LIMPEHHS MOX/IMBOCTEN; 3HMKEHHS BUTPAT; 36i/1bLUEHHS
iHHOBaLi. A 4O HeO/IKIB MOXHA BiAHECTY Taki SIK: BTpaTa po60oumnx MicLb; 36i/1bLLIEHHSA HEPIBHOCTI; 3HKEHHS SAKOCTI
NPOAYKL,T; BN/MB HA HABKO/MLLHE CepefoBuLLe. BUOKPEMMIEHO CYTHICHI XapakTepUCTUKN HEBU3HAYEHOCTI MOBEAIHKM
MigNpYEMCTBA 3a MOLUMPEHHS Ta aKTMBHOTO PO3BUTKY rriobanizauiiiHux npouecis. nobanisauis TicHO NoB'A3aHa 3
perioHani3aljiero CBITOBOrO rocnofapctaa. 3 0gHOro 60Ky, Le ABi CynepeysuBi, pi3HOHaNpPaB/IeHI 3a XapakTepom Aji
Ta NPaKTUYHUMU HaC/iAKamMy TeHAEHLUIT, a 3 iHWOro — KOHCo/igawist r106a/1bHOr0 PUHKY NMOCUOETLCA AiSNbHICTIO
NOTYXXHUX PerioHasIbHUX Koaniuiin kpaiH, siki, Matoumn, nepLu 3a BCe, ChisibHi EKOHOMIYHI iHTepecH, 06’eAHYHOTb CBOI
3ycuNsA 3 METO 3abe3neyeHHst HalibifbLl CPUSATNBMAX YMOB A8 peanisalii MiXKHapogHOro cniBpobiTHMLTBA B
perioHasibHOMY MacLTabi, Lo A03BOMAE M JocAaraTi MySITUN/IIKATUBHOTO epekTy Bif CniBPOGITHULTBA 3 IHLLIMMK
ufleHaMm yrpynoBaHHs Ta e(pekTMBHO peasi3oByBaTy HA MKHAPOAHIA apeHi LUMPOKWA CNeKTp CTpaTeriyHux iHTep-
eciB. [nobanisauis po3wmpuia MOXIMBOCTI 4718 NiANPUEMHULTBA, A03BO/IAYY NANPUEMLAM PO3POBAATM NPOAYK-
TV Ta NOCAYrX AN5 rN06a/IbHOr0 PUHKY Ta BCTYNAaTU B HOBI MiXXHAPOAHI puHKK. OHaK Leli NPOoLEeC TaKoX EKEPEIOM
iHTEHCMBHOI KOHKYPEHLiT, L0 BMMarae nigBULLEHOT aanToBaHOCTI Ta IHHOBALiMHOT aKTMBHOCTI Big, NigNpUeMLIB Ta
CMOHyKae NiANPUEMCTBA A0 MOLIYKY HOBUX iHHOBALMHUX PilleHb Ta TEXHOMOTIA A1 NOKpaweHHs NpoayKuii i Bu-
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Be[lEHHA Ha PUHOK HOBUX TOBapiB. PakTop rnobanizauii cnpusie Tomy, Lo rnobasbHi Ta perioHasibHi iIHCTUTYTK Mo-
YMHaTb BigirpasaTn Bce BisibLl K/KYOBY PO/b Y MATPUMLI CT/IOM0 PO3BUTKY. PO3YMIHHS LMX acrnekTiB LOMOMOXe
6inblue YyCBIAOMUTW CKNAAHICTb | BAX/IUBICTb IN06asIbHOMO NiANPUEMHMLTBA Ta 3HAWTK LWASXM A0 YCiXy B yMOBax

rnobanizauii.

KntouoBi cnoBa: rnobanisalisi, NignpueMHULTBO, cTparteris, dakTopum rnobanisawii, iHHOBaLiliHi piLUeHHS.

Formulation of the problem. The modern
world is experiencing an era of globalization,
which is defined by rapid changes in technology,
trade and cultural interaction between countries
and regions.

Globalization has become an important factor
that affects all aspects of our lives, including
entrepreneurship. The business community and
entrepreneurs must play an active role in this new
world order, which offers endless opportunities
but also presents a wide variety of challenges
and risks.

The enterprise, as an open system,
constantly interacts with certain elements of the
external environment: banks, other enterprises,
organizations belonging to socio-political and
economic institutions, state and interstate, etc.,
and makes it possible to maintain a certain
position, to survive in constantly changing
conditions.

Analysis of recent research and
publications. International entrepreneurship
is a set of factors that form the conditions for
conducting international business activities that
directly or indirectly affect enterprises, determine
their capabilities and strategic directions of activity
in the world market. One of the determining
factors of the environment of international
entrepreneurship in recent decades is the
process of globalization. The problems of the
development of international entrepreneurship,
as well as the prospects for its development, are
also the object of research by many domestic
economists, including O. Baranovskyi, Z. Varnalia,
A. Vinohradska, L. Vorotina, A. Kiselyova, Yu.
Klochka, T. Kovalchuk, L. Melnyka, S. Mocherny,
Yu. Nikolenko, E. Panchenko, S. Reverchuk,
V. Syzonenko, S. Sobol, A. Chukhna and others.

Highlighting previously unresolved parts
of the overall problem. However, despite the
significant scientific work on the development of
international business activity and globalization,
the study of its current state is a relevant topic for
further research.

Formulation of the goals of the article.
To study entrepreneurship under the conditions
of economic globalization.

Presentation of the main research
material. Globalization, defined as the process

of growing interdependence and integration of
national economies and cultures into a single
world system, undoubtedly affects all areas
of our life [5]. It has transformed the way we
do business and provided a new degree of
freedom and opportunity to entrepreneurs
around the world. Globalization has expanded
opportunities for entrepreneurship, making the
world market accessible to even the smallest
businesses. Previously, entrepreneurs were
limited to local markets, but now they can easily
enter international markets using the Internet,
international logistics and international payment
systems.

At the moment, there is no unanimity among
scientists regarding the conceptual and practical
understanding of the concept of "globalization”.
Not even a single opinion has been reached
regarding the time of appearance of this term.
A number of specialists present "globalization"
as a rather narrow concept: the process of
convergence of consumer preferences and
universalization of the range of products offered
around the world, during which global products
supplant local ones.

Globalization is a process of worldwide
economic, political and cultural integration and
unification. The main consequences of this
process are the division of labor, worldwide
migration of capital, human and production
resources, standardization of legislation, econo-
mic and technical processes, as well as the
convergence of cultures of different countries
[5]. This is an objective process that is systemic
in nature, i.e. it covers all spheres of society's
life. As a result of globalization, the world is
becoming more connected and interdependent
of its subjects.

In the context of the globalization processes
taking place in the economy, we are observing
the strengthening of competition on domestic
and foreign markets, the emergence of new
forms and methods of competition, significant
differentiation of consumer demand, etc. All these
phenomena encourage the search for priority
directions for obtaining competitive advantages
by domestic enterprises.

Globalization of the economy has been
affecting Ukrainian entrepreneurship for a long
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period of time, and every year it creates new
challenges and requirements.

Itis also the process of spreading information
technologies, products and systems around
the world, which entails economic and cultural
integration. Proponents see globalization as
an opportunity for further progress under the
condition of the development of the information
society. Opponents warn about the danger of the
process for national cultural traditions and the
deepening of social inequality.

There was even an independent field of
science about the general, planetary problems
of the current and future development of human
civilization as a whole — global studies. One of
the key aspects of globalization is that it has
created new markets. New regions and countries
are becoming accessible to entrepreneurs, and
this creates a number of new opportunities for
business growth and development. A modern
entrepreneur can make sales in different countries,
cooperate with foreign partners, and in general
is no longer limited by territorial boundaries.

Globalization has opened wup (great
opportunities for entrepreneurs to grow and
increase profits, allowing them to operate in
the world market. Well-known examples of
enterprises that successfully use the global
market, as well as the main challenges they
face : Amazon — expanded its presence in many
market segments including electronics, food,
entertainment and many others. Their operations
span more than 200 countries, which allows
them to attract customers from all over the world
and increase their profits; Alibaba Alibaba is a
Chinese e-commerce giant with online business
platforms including Alibaba.com and Taobao.
Alibaba has built a strong international business
where businesses from all over the world can
buy and sell goods.

However, along with endless opportunities,
globalization also creates significant challenges
for entrepreneurs [1]:

—  Competition. As the availability of global
markets increases, so does the number of
competitors. Entrepreneurs have to fight for the
attention of customers on a global scale.

— Cultural differences. Differences in
cultural perceptions and consumer preferences
can make it difficult to introduce products in
foreign markets.

— Regulation and customs. Different laws,
regulations and customs in different countries
can make it difficult to export and import goods.

Globalization, despite its many opportunities,
brings with it certain risks and injustices.

Entrepreneurs operating in the international
market must be prepared to manage various
types of risks, including financial, political,
cultural and technical. Some risk management
strategies that help entrepreneurs effectively
manage these challenges in global business are
considered [2]:

1. Diversification of markets: To reduce the
risk associated with exposure to one market,
entrepreneurs may consider expanding to
different global markets. This means that even
if one market loses demand or faces difficulties,
others can continue to generate profits.

2. Analysis of political and legal risks:
Entrepreneurs should follow political and
legal developments in the countries where
they do business. Understanding the political
environment and legal constraints can help
avoid unforeseen risks and losses.

3. Currency risk management: Changes
in exchange rates can significantly affect the
financial condition of the enterprise. Using
financial instruments such as forward contracts
or options can help reduce currency risk.

4. Ensuring product quality and safety:
Ensuring high product quality and safety is a key
task for entrepreneurs operating in international
markets. Compliance with standards and
regulations helps avoid legal problems and
maintain a good reputation.

5. Risk Insurance: Businesses can use
various types of insurance, including political risk
insurance and cargo insurance, to protect their
business against unexpected losses.

Applying these strategies helps entrepreneurs
reduce risk and sustain their business in the face
of global competition and uncertainty.

The analysis showed exactly how competition
inthe global market affects the need forinnovation
and creation of unique offers for customers:

1. Stimulus for innovation. Global com-
petition creates an incentive for enterprises to
constantly improve their products and services.
Businesses that do not invest in innovation may
lose their competitive advantage and market
position.

2. Expansion of opportunities. Globalization
gives businesses access to new ideas and
technologies from around the world. They can
use this access to create new products and
services that meet changing customer needs.

3. Uniqueness. In a world where customers
have access to many alternatives, businesses
must create unique propositions to stay ahead.
It can be high-quality service, innovative products
or unusual ways of cooperation with customers.
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4. Adaptation to changes. Global compe-
tition also requires businesses to be ready for
change. Rapid changes in market conditions
and customer demands can lead to the need to
respond and innovate quickly.

5. Partnership. In global business,
businesses can also establish partnerships and
collaborate with other firms to jointly develop
innovative solutions.

Overall, global competition is driving
businesses to find new ways to attract and
satisfy customers, and innovation is becoming a
key means of achieving this goal. Entrepreneurs
who successfully use innovation in their strategy
have a better chance.

The importance of these risk management
and innovation strategies for successful
entrepreneurship in a global environment cannot
be overstated. Entrepreneurs who know how
to properly manage risks and improve their
business have a better chance of achieving
stability and prosperity in this competitive world.
After all, globalization, despite all its complexities,
also offers many opportunities for business
expansion and achieving global recognition and
success.

Understanding the challenges faced by
entrepreneurs in the context of globalization
is critical to their success and sustainability in
the international market. Globalization, or the
process of integration of national economies
and cultures into a single world system,
transformed modern business and opened up
new opportunities, but also created numerous
challenges [3]. Globalization makes the world
market more accessible, which leads to
increased competition. Entrepreneurs must
compete with other companies from around
the world, which may have different strengths
and resources. Understanding this competition
helps entrepreneurs develop effective strategies
for survival and growth. The political and legal
aspects of globalization can be complex.

Entrepreneurs need to understand the
different political systems, laws and regulations
in different countries. They must also be prepared
for changes in the political climate that may affect
their business. Globalization brings different
types of risks such as currency risks, political
risks, competition risks, etc. Entrepreneurs must
develop risk management strategies to protect
their business from unexpected losses.

Geopolitical risks include political events,
conflicts, sanctions and tariffs between countries.
Businesses must be prepared for changes in the
political climate that may affect their operations,

as well as possible restrictions on trade and
market access. Such risks may require rethinking
of business strategies and diversification of
markets [3]. Changes in exchange rates are
another key risk factor for global businesses.
They can affect the cost of import and export
of goods and services, increasing financial
costs and affecting the competitiveness of
the enterprise. Entrepreneurs should develop
strategies to manage currency risks using
forward contracts, options and other financial
instruments.

In addition, there are other risk factors such
as changes in legislation, economic crises,
cyber attacks and natural disasters that can
affect business on a global scale. In the world
of globalization, where the world market is
interdependent, understanding and effective
management of these risks become an integral
part of the strategy of entrepreneurs. Those who
are prepared to analyze, adapt and develop
strategies to reduce the impact of such risks have
a better chance of sustainability and success in
the global business environment.

Globalization is a phenomenon that has its
advantages and disadvantages [4] Figure 1.

The main advantages of globalization include:

Increased competition. Globalization expands
markets and opens them to companies from
all over the world, which forces companies to
improve the quality of products and services and
offer competitive prices.

Expanding opportunities. Businesses have
access to more customers and markets, which
can lead to increased sales and profits. Cost
reduction. Globalization allows production in
countries with low labor and resource costs,
which can lead to lower production costs.
Increasing innovation. Global competition
encourages enterprises to search for new
innovative solutions and technologies to improve
products and introduce new products to the
market.

The main disadvantages of globalization
include:

— Loss of jobs. Shifting production to
countries with low labor costs can lead to
massive job losses in developed countries.

— Increasing inequality. Globalization can
contribute to rising levels of inequality because
wealth is unevenly distributed.

— Decrease in product quality. The search
for savings can lead to a decrease in the quality
of products and services, as some enterprises
may decide to reduce costs, including
quality.
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Advantages
of globalization

Disadvantages
of globalization

e Increased competition

* Expanding opportunities
* Cost reduction

e Increasing innovation

« Loss of jobs

* Increasing inequality

e Decrease in product quality
e Impact on the environment

Figure 1. Advantages and disadvantages of globalization

— Impact on the environment. Globalization
can lead to environmental problems due to
increased transportation and production.

Conclusion. In the world of globalization,
where national borders are disappearing on the
way to a single world market, entrepreneurs
face various challenges and opportunities.
Globalization has brought many benefits, such
as expanding markets, increasing competition,
and reducing costs. However, it also comes
with risks such as job losses, inequality and
environmental problems.

It is important to understand these challenges
and effects of globalization and develop

strategies that will maximize the advantages
and reduce the disadvantages. Entrepreneurs
must be ready for constant changes, innovations
and adaptation to the new realities of global
business.

Globalization creates a challenging but
exciting business environment where only those
who are able to analyze, react and learn from
their mistakes can achieve sustainable success.
It is important to maintain a balance between the
positive and negative aspects of globalization and
adhere to strategies that promote development
and increase competitiveness in this global
world.
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