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The article offers a theoretical analysis of the influence of reputation on a company's economic stability and
practical insights for businesses in monitoring and evaluating reputation to uphold economic security. For monitoring
a company's reputation, authors recommend applying the reputation dimensions (drivers) formulated by RepTrak
Company. The article underscores the pivotal role of a resilient, positive reputation in attracting skilled employees,
strengthening brand marketing efforts, and fostering long-term customer loyalty. It also highlights the dire
consequences of a damaged reputation, which can negatively affect economic security — creating financial setbacks,
hindering the company's advancement, and more. This underlines the pressing need for reputation management
and the imperative for businesses to be proactive in this area for favorable market development.
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Y cTaTTi BCebiyHO NpoaHasiizoBaHo Npobemu BNAMBY penyTauii Ha eKOHOMIYHY CTabifIbHICTb KOMMaHii Ta 3anpo-
MOHOBAHO NPaKTWUYHI Nopaamn A5 6i3Hecy LLOAO MOHITOPUHTY Ta OLHKK penyTauii 418 nigTPUMKY eKOHOMIYHOT 6e3-
neky KoMnaHii. MeToau AocimKeHHs, SKi 6yM BUKOPUCTaHHI aBTOpamu, OXOMN/IIKTb aHauli3 | CUHTEe3, MOPIBHASBbHUI
aHani3 i cuctemaTmsawito, ki B CyKynHOCTI CPUSAIN [OCATHEHHIO NOCTaB/IEHOT MEeTU cTaTi — TEOPETUYHOMY aHasli3y
BN/IMBY penyTavjii Ha 3abe3neyeHHss eKOHOMIYHOT 6e3neky KoMnaHii. [ MOHITOpUHIY penyTauii komnaHii aBTo-
pv PEKOMEHAYIOTb BUKOPUCTOBYBATY penyTauiliHi BUMipu (gpalisepu), po3pobneHi ekcneptamu komnaHii RepTrak.
Y cTaTTi NigKPecntoeTbCA KY0Ba Posb CTINKOT, MO3UTUBHOT penyTaLii B 3a/ly4eHHi Ta yTpUMaHHi kBanidpikoBaHMX
npavyiBHKKIB, 3MILIHEHHI KaniTasly 6peHay Ta po3BUTKY AOBrOCTPOKOBOI /IOSA/IbHOCTI K/TIEHTIB. Y CTATTI pO3rafatoTbCs
HacniAK1 HeraTUBHOT penyTalii Ta OLHIETLCA i BNAMB Ha EKOHOMIYHY 6e3neKy komnaHii. Lieii BnnB NnposiBASIETbCS
y (hiHaHCOBMX HeBAavax i nepeLuKogax A1a po3BMTKY KOMNaHii, Lo BUHMKAE Yepes nafiHHA AOBIipW 40 He cepeq, 3a-
LiKaB/MIeHVX CTOPIH i 3HMKHEHHS IHTepecy A0 nofasbloi cnisnpadi. Lle nigkpecnoe HarasibHy noTpeby B ynpasiHHI
penyTaLlieto Ta 060B'A3K0BY aKTUBHICTb KOMMaHIl y Ll cdpepi ansi CnpusaTANBOro PO3BUTKY PUHKY. B cTaTTi npoaHa-
nisoBaHo gocsif Lego Group B ynpaBniHHI penyTaLlieto. 3'acCoBaHo, Wo ycnix HagiiHoi penyTauii LEGO Group nosic-
HIOETBCS 1I0r0 MPUXMABLHICTIO 40 BUPOGHULTBA BUCOKOSIKICHUX irpaLloK, iHHOBaLisiM, KNiEHTOOPIEHTOBAHOMY MNiaxoay
Ta KOpNOpaTVBHIiA coLjianbHi BiANOBIAaNbHOCTI. TakoX y cTaTi Bifo6paxkeHO pe3ynbraTy AOCAIMKEHHS BN/IUBY pe-
nyTauii opeHaaps Ha piLLeHHs BacHUKa 3eMi LWOA0 YKNaAeHHS 3 HUM AOr0BOPY OpeHAan. BusiBNeHo, Wwo yKpaiHCbki
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3eM/1eBaCHNKM BOMIOAIKOTb HABMYKaMU NPOBEAEHHS PENYTALAHOTO ayauTy OpeHAapis, L0 06YMOB/IEHO YNC/IEHHM-
MW BUMaKamy CaMOBI/IbHOTO 3aXOMN/IEHHA 3eMi Ta HecnnaTu OpeHAHo! nnaTu. 3emM1eBacHKN BBaXatoTb peny-
Tauito BMpiLLaNbHOK AN151 CBOET EKOHOMIYHOT 6e3nekn. BoHM YHIKatoTb OpeHaapiB i3 3a60proBaHicTio Mo cnaati no-
[aTKiB Ta CynoBMMM criopamun. HagijiiHa penytauis opeHaapsa 6e3nocepefiHb0 BrMBAE Ha PilleHHA 3eM/eBacHrKa
YKaCTV 3 HUM [OBrOCTPOKOBWIA AOrOBIp OpeHAN. Y cTaTTi pobuTbCA BUCHOBOK, WO r106asibHa NaHAeMmis CrnoHykana
KOMNaHii NpUAHATK GinblL BiANOBIAANLHWIA NiAXiA 4O 3340BOMIEHHA NOTPE6 CTEKXONAepiB B acnekTi ynpasiHHA
HagiiHO penyTauieto 415 3abe3neyeHHss EKOHOMIYHOT 6e3MNekn KOMMaHii.

KnouoBi cnoBa: ginosa penyTauisi, EKOHOMIYHA 6e3neka KoMnaHii, penyTauiiHnii ayauT, BUMIpW penyTauii,

PENTUHT rNo6anbHOI penyTali.

Problem statement. A company's reputa-
tion is a critical intangible asset that can signifi-
cantly impact its economic security and growth.
A resilient, positive reputation has the potential
to attract more talented and efficient employ-
ees, support, and bolster brand marketing initia-
tives, and foster enduring customer allegiance,
which turns into reliable long-term loyalty. Fur-
thermore, it can curtail transaction costs, entice
investments and new technologies, and fortify
investors' and other stakeholders' trust and con-
fidence in developing relations with the com-
pany. However, a damaged reputation can result
in financial losses, social and human capital
depletion, and other adverse repercussions that
impede the company's advancement. In the con-
text of market competition, non-price strategies,
such as spreading negative, often fake, news
about a competitor through media and social
networks, can be a powerful, dishonest means
for rivals to increase their market share. In this
way, it is essential to be aware of the potential
risks of a damaged reputation, underscoring
the importance of maintaining a fair company's
reputation for it is economic security and lasting
prosperity.

Literature review. Vasyltsiv T., Mitsenko N.,
Mulska O. & Zaychenko V. [1] defined a
company's economic security as its ability to
survive and ensure its viability and economic
potential, which is a characteristic of rational
formation and effective use of its resource
provision, reserves, and opportunities.

Liashenko O. [2] theoretically substantiated
the rationality of the chosen option of strategizing
the economic security of the enterprise, which
means either achieving a given level of security
of the enterprise at minimum cost or achieving
the maximum possible level of security at a given
level of costs.

Ostapenko, A. & Golovchenko, T.[3] conducted
a study on the influence of a company's business
reputation on its financial development. Their
research revealed that a business reputation
contributes to a company's actual value, with

market capitalization exceeding the assets'
actual value or liquidation value.

Mihus I. & Korzhevskyi I. [4] systematized the
main types of reputational risks: the company's
direct actions and practices; the actions of
employees, leaders, investors, or anyone directly
representing the company's business or having
a relationship with it; the actions of partners
or suppliers; and risks resulting from external
factors, such as customers.

Pushak Y. & Zaverbnyj A. [5] generalized the
definition of reputation: the term “reputation” is
commonly understood by economists, theorists,
and practitioners as the prevailing opinion of a
specific individual (particularly a legal entity) or
entity (such as a brand or mark); this opinion is
formed based on the public's evaluation of their
qualities and characteristics.

Eccles R., Newquist S., & Schatz R. [6]
argue that most companies do an inadequate
job of managing their reputations in general and
the risks to their reputations in particular. They
often concentrate on addressing reputation
threats that have already arisen rather than
proactively managing risks. The authors suggest
that this reactive approach is more akin to
crisis management than risk management,
focusing on minimizing damage after the fact
[6, p. 106].

Brahmana R., You H. & Lau E. [7] discovered
that reputation can significantly change market-
based risk.

Pfister B., Schwaiger M., & Morath T. [8]
demonstrated that reputation affects the cost of
equity for German blue-chip firms, leading to a
significant increase within six months.

Highlighting previously unresolved parts
of the overall issue. As we have shown,
developing the theoretical framework for
managing a company's business reputation and
economic security has benefitted from significant
contributions by domestic and foreign scientists.
Despite these contributions, the precise impact
of business reputation on a company's economic
security has not been fully elucidated, and

MEHEOXMEHT



MEHEOXXMEHT

EKOHOMIKA TA CYCIMNINbCTBO

Bunyck # 62 / 2024

further theoretical and methodological inves-
tigation is needed.

The purpose of the article is to theoretically
analyze the impact of reputation on ensuring
a company's economic security.

The research methods encompass analysis
and synthesis, comparative analysis, and
systematization, collectively contributing to
realizing the article's intended aims.

The research results. Amidst dynamic
climate change and the increasing
transparency and openness in the business
world, companies are now controlled and
accountable to their shareholders and a
broader range of stakeholders — employees,
suppliers, intermediaries, the public community,
customers, and society in general, including
future generations. Notably, 79% of business
leaders are at the mid-stage of discovering,
activating, or expanding their understanding of
reputation [9]. This is a testament to the positive
outcomes of reputation management. Another
compelling statistic is the benefit of an excellent
reputation for a company — the ability to obtain
8 of 10 stakeholders will, and the cost of a poor
reputation — 9 of 10 stakeholders will not [9].

According to the narrow approach, reputation
measures reliability and trustworthiness. It
encompasses the associations, emotions,
and perceptions that a company elicits and
the behaviors it incites among stakeholders.
A positive reputation fosters trust among
stakeholders, leading to a willingness to engage
in cooperative endeavors. Conversely, a
negative reputation instills apprehension about
potential losses, prompting stakeholders to
avoid involvement with the company.

Accordingto abroader approach, the business
reputation is a complex and multifaceted
construct, encompassing internal and external
components, each exerting substantial influence
on the overall perception of a company in the
market. Internally, the reputation of the owner and
CEO, the effectiveness of management policies,
product quality, employee commitment, and
dedication to sustainable developmentare crucial
in shaping its internal component. Externally, the
longevity of ethical market conduct, strong brand
equity, corporate social responsibility, positive
customer perception of the company's brand,
consumer loyalty, favorable company image
and public opinion in mass media and social
networks, and high expert evaluations of social
influencers collectively contribute to the external
component. When meticulously developed and
managed, these components are pivotal in

establishing and maintaining a resilient business
reputation, directly impacting the company's
economic security.

We share Mihus |. & Korzhevskyi I. [4, p. 92]
point of view that a company's business
reputation largely determines its economic
security — its ability to attract funds, search for
strategic investors and partners for R&D, create
strong relations with the authorities, and increase
consumer loyalty. That business reputation
is one of the tools of strategic protection of a
company against rivals in high market instability
and uncertainty.

For instance, consider the LEGO Group. It
was recognized as the most reputable company
globally in 2023 and 2024 [10]. The LEGO
company was established in 1934. Thanks to
continuous innovation in Lego toys, rivals have
been unable to overshadow the Lego Group
in the eyes of consumers. Despite the rise of
imitations and counterfeit Lego toys from China,
consumer trust in LEGO has only strengthened
over the past 90 years, solidifying the Lego
Group's prominent position in the global toy
market. Notably, LEGO has consistently ranked
among the top 10 global leaders in business
reputation since 2010 [11]. This company's
success can be attributed to LEGO's unwavering
commitment to producing high-quality toys and
building a powerful brand, pioneering innovation,
a customer-centric approach, and strong
corporate social responsibility.

Business reputation is an intangible asset
for the company, and its valuation depends on
goodwill. Goodwill denotes the surplus of the
company's market value over the aggregate
book value of its assets. It can be created
through establishing a dominant market
position, implementing effective management
technologies, and maintaining conscientious
and honest conduct within the market over an
extended period.

A business reputation audit is necessary
for managing the company's reputation and
economic security. Its primary purpose is to
promptly identify weaknesses and threats in
the current status of reputation, for example, an
increase in the number of defective products,
corporate conflicts, and aggressive market
policies of competitors, and to develop strategies
for fortifying and advancing the reputation.

We recommend employing the reputation
dimensions (drivers) formulated by RepTrak
Company to conduct a company's reputation
audit. Each of these dimensions plays a
significant role in shaping how a company is
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perceived and valued by stakeholders in the
market (see Figure 1):

1) product & services — encompasses the
quality and value of a company's outcomes,
customer experience, and client support;

2) innovation — evaluates a company's level
of innovation, including its position as a first-
mover and ability to adapt swiftly to change;

3) workplace — measures the extent to
which a company prioritizes the health and well-
being of its employees, as well as its capacity to
provide equitable rewards and opportunities in
the workplace;

4) leadership — pertains to a company's
vision, the caliber of its leaders and managers,
and their managerial efficacy;

5) conduct — appraises a company's ethical
standards, encompassing fairness, transparency,
and openness in business practices;

6) citizenship — gauges a company's envi-
ronmental consciousness, support for philan-
thropic endeavors, and positive societal impact;

7) performance — assesses a company's
financial outcomes, including profitability and
growth prospects [9].

The Reputation Institute has been a trusted
source of information for over a decade,
releasing the Global RepTrak 100 report
every year. This report, derived from a mix of
international perspectives across 15 countries,

2024 GLOBAL REPUTATION DRIVERS

Products & Services 20.4%

Performance AB9 13.6%
Leadership Al 13.2%
Innovation Al 13.2%
Conduct A4 14.4%
Workplace A7 11.2%
Citizenship A15 14.8%

WEAK 40-59

POOR 0-39

offers a definitive ranking of the world's most
reputable companies and a comprehensive
analysis of the global reputation landscape with
the Global Reputation Score [11]. The Reputation
Institute's extensive use of data to understand
global corporate trends and the corresponding
public sentiment year after year underscores its
credibility and stakeholders' trust in its findings.

The analysis of the Global Reputation Score
for 2015-2024 showed that the Score reached
the highest value in 2021 with a value of 74.9,
and in 2015 - the lowest value was 71.0
[11; 12; 13]. The explanation for this situation
is the adaptation of companies marked as
having a highly positive reputation to the
economic consequences of the pandemic
and the restoration of consumer confidence
in such companies due to the growth of social
responsibility and sustainable development.
Companies were able to cope with the extreme
challenges of the pandemic and live up to the high
expectations and requirements of consumers,
which explains why global reputation scores
were lower in the period 2015-2020 compared
to the period 2021-2024.

For assessing these dimensions, RepTrak
Company measures respondents’  trust,
admiration, esteem, and good feelings to form
a single score — The RepTrak™ Pulse [15].
Companies with solid reputations receive, on

2024

e, Ho™
View of Repul?

STRONG 76-79 EXCELLENT 80+

Figure 1. Global Reputation Score 2024
Source: [11, p. 5]
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average, three times the support of their less
reputable competition across the 15 largest
countries in the world, according to a study
conducted by the Reputation Institute [16]:

1) anincrease of five points in a company's
RepTrak™ Pulse score correlates with a 7%
rise in public recommendations;

2) companies with higher ratings, such as
those within the RepTrak™ 100, experience
a 9% return on assets, whereas lesser-rated
companies achieve a 6% ROA;

3) investors reward more reputable
companies by inflating their share prices, as
reflected in the higher price-earnings ratios and
earnings per share of companies with superior
RepTrak™ Pulse scores compared to the rivals
with less powerful reputations [16].

The company's reputation is a vital asset for
its economic security, and it's shaped by the
beliefs and expectations of its stakeholders.
Understanding how these are evolving is
paramount. Regular surveys of employees,
customers, and stakeholders can provide
valuable insights into any shifts in perception
of the company's reputation. It's crucial to be
aware that a situation where the company's
reputation is more favorable than its underlying
reality can be a significant risk to economic
security [6, p. 110].

Our survey of 19 Ukrainian landowners
has revealed their valuable perception of
reputation audits, particularly in the context of
numerous cases in Ukraine involving illegal
land grabbing by farms and non-payment of
lease fees. Landowners view reputation in terms
of its direct impact on their economic security.
Suppose a tenant is found to be a fraudster.
In that case, the landowner suffers financial
losses, incurs moral damage, and must invest
significant time and resources in legal battles
to restore their economic rights. Landowners
meticulously gather information about potential
tenants' history from open public state registries
before entering lease agreements to avoid such

situations. They consider factors such as tax
payment arrears, legal disputes, and instances
of criminal prosecution or even traffic rule
violations as grounds for refusing to negotiate
with potential tenants. Moreover, landowners
actively monitor tenants' activities and rely on
online platforms such as YouControl, Clarity
Project, and Vkursi as sources of information for
assessing tenants' reputations. The study has
revealed a strong correlation between a tenant's
reliable reputation and a landowner's trust to
enter into a lease agreement exceeding ten
years with such a tenant.

The case of land lease agreements
underscores the significance of reputation
management and its consequential impact on
the economic stability of market participants
across industries. Reputation management is
pivotal for the favorable progress of economic
actors within the market.

Conclusions. If the company's reputation
is reliable in the market, it can provide high
economic security and retain significant value
for stakeholders. The financial advantages of
a company's reputation are directly intertwined
with effective economic security management.
A company with a solid positive reputation
can swiftly and efficiently mitigate the impact
of negative news about the company in social
networks and mass media, thus ensuring its
financial stability in the market. This aspect
of reputation is critical in an era marked by
prevalent external risks such as war, pandemics,
cyber threats, political changes, and quick
shifts in stakeholders' perceptions of trust in the
company. The global pandemic has prompted
companies to adopt a more responsible
approach to meeting the needs of both their
employees and consumers. Consequently,
the companies have heightened their focus
on safeguarding their reputation to provide
solid economic security and are interested
in reducing uncertainty in their stakeholder
interactions.

REFERENCES:

1. Vasyltsiv, T., Mitsenko. N., Mulska, O., & Zaychenko V. (2023). Economic potential vs economic security
of the enterprise: points of convergence and divergence. Scientific Notes of Lviv University of Business and Law,
vol. (36), pp. 23-29. DOI: http://dx.doi.org/10.5281/zenodo.7625341 (in Ukrainian)

2. Liashenko, O. (2021). Resource-protective approach for strategizing the economic security of the enterprise.
Science Notes of KROK University, vol. (2 (62). pp. 132-143. DOI: https://doi.org/10.31732/2663-2209-2021-62-

132-143 (in Ukrainian)

3. Ostapenko, A. & Golovchenko T. (2013) Business reputation: essence, components and its influence on the
financial development of the firm. Bulletin of NTU "KhPI", vol. (50 (1023), pp. 145-152. (in Ukrainian)



Bunyck # 62 / 2024 EKOHOMIKA TA CYCIMINbCTBO

4. Korzhevskyi, I., & Mihus, I. (2022). Business reputation of enterprises: definitions, structure and repu-
tation risk management. Economics, Finance and Management Review, vol. 3, pp. 89-99. DOI: https://doi.org/
10.36690/2674-5208-2022-3-89

5. Yaroslav Pushak , & Andrij Zaverbnyj (2020). Corporate Reputation as a Key Vector for Improving the Eco-
nomic Security Level. Social and Legal Studios, no. 3(2), pp. 130-136. DOI: https://doi.org/10.32518/2617-4162-
2020-2-130-136 (in Ukrainian)

6. Eccles, R., Newquist, S., and Schatz, R. (2007). Reputation and its risks. Harvard Business Review, vol. 85,
no. 2, pp. 104-114.

7. Brahmana, R., You, H., & Lau, E. (2020). Does reputation matter for firm risk in developing country? Interna-
tional Journal of Finance & Economics, pp. 1-14. DOI: https://doi.org/10.1002/ijfe.2262

8. Pfister, B., Schwaiger, M., & Morath, T. (2020). Corporate reputation and the future cost of equity. Business
Research, vol. 13(1), pp. 343-384. DOI: https://doi.org/10.1007/s40685-019-0092-8

9. The RepTrak Platform (2024). The Ultimate Reputation Guide (2024). Available at: https://www.reptrak.com/
case-studies/ultimate-reputation-guide-main/ (Accessed 26 May 2024).

10. LEGO (2024). The annual Global RepTrak®100 survey. Available at: https://www.lego.com/en-us/aboutus/
news/2024/aprillreptrak-2024?locale=en-us (Accessed 26 May 2024).

11. RepTrak Company (2024). Report 2024 Global RepTrak® 100. Available at: https://www.reptrak.com/
globalreptrak/#2zzmhhdAPWprMriaiKHNIc (Accessed 26 May 2024).

12. Reputation Institute (2011). THE WORLD'S MOST REPUTABLE COMPANIES Available at:
https://www.rankingthebrands.com/The-Brand-Rankings.aspx?rankinglD=248&year=466 (Accessed 26 May 2024).

13. RepTrak Company (2022). Report 2022 Global RepTrak® 100. Available at: https://2963875.fs1.hubspotus-
ercontent-nal.net/hubfs/2963875/GRT%202022_X.pdf (Accessed 26 May 2024).

14. RepTrak Company (2021). Report 2021 Global RepTrak® 100. Available at: https://ri.reptrak.com/
hubfs/_2021%20GRT/2021%20Global%20RepTrak%20100%20-%20Report.pdf (Accessed 26 May 2024).

15. Reputation Institute (2011). U.S. Most Reputable Companies: Part of the World's Largest Study on Corporate
Reputation. Available at: https://www.repman.com.tr/tr/wp-content/uploads/2012/03/us-reptrak-pulse-topline-2011.
pdf (Accessed 26 May 2024).

16. Reputation Institute  (2011). The world's most reputable companies. Available at:
https://www.rankingthebrands.com/The-Brand-Rankings.aspx?rankinglD=248&year=466 (Accessed 26 May 2024).

MEHEOXMEHT



