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The relevance of the research is determined by the fact that convergent technologies can be a powerful tool for
optimizing and improving the management of business processes in a tourism enterprise. It enables it to enhance
its competitiveness in the market. Therefore, the article aims to identify the specifics of the impact of convergent
technologies on the management of business processes in a tourism enterprise. According to the research findings,
the use of convergent technologies allows enterprises to be more flexible, efficient, and competitive in the tourism
market, which is reflected in their ability to meet the needs and expectations of modern customers. Further research
in this direction could involve a deeper examination of the specific impacts of convergent technologies on various
aspects of managing tourism enterprises, developing strategies for implementing such technologies considering
the specificity of the tourism industry, as well as analyzing their influence on changes in market dynamics and the
competitive environment.

Keywords: efficient resource utilization, personalized services, positive user experience, productivity, develop-
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AKTYaUTbHICTb LOCNIMKEHHST 3yMOB/IEHA TUM (PaKTOM, O KOHBEPreHTHI TEXHOMOTIT MOXYTb OYyTWU MOTY)XHUM
IHCTPYMEHTOM ONTMMI3aLii Ta NOKpaLleHHs1 ynpaBniHHS Gi3Hec-npouecamy TYPUCTUYHOTO nignprvemctsea. Lle go-
3BOJISIE MOMY MiABULLMATY X KOHKYPEHTOCMNPOMOXHICTb Ha puHKY. CTaTTa cnpsiMOBaHa Ha BU3HAYEHHS cneundiiku
BMN/IMBY KOHBEPreHTHMX TEXHO/Ori Ha ynpaBAiHHA Gi3Hec-npouecamn TyPUCTUYHOTO NignpueMcTBa. B mexax go-
CNiXEHHS 38ePHYMO yBa2y Ha TOI hakT, Lo BMMB KOHBEPreHTHWUX TEXHOJOTIA Ha ynpaBniHHS Bi3Hec-npoLecamm
TYPUCTUYHOTO NiANPUEMCTBA NONATae Y CTBOPEHHI Li0T HA3KY Nepe.ar, ki MOXYTb 3HAYHO MOKPaLLUTK 1oro edoek-
TUBHICTb Ta KOHKYPEHTOCNPOMOXHICTb. [JOBEAEHO, LLIO BM/IMB KOHBEPrEHTHUX TEXHO/OTII Ha ynpasniHHA 6i3Hec-npo-
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Lecamy Npu3BOAWTb A0 CUHTE3Y 3MiH Y MexaHi3max, fKi CTaHOB/ISATb OCHOBY KOHTPOJIKO 3a pecypcamu Ta AaHumu,
Ta CNPSIMOBYHOTb YNPaB/IiHCbKNIA BN/IMB. KOHBEPIEHTHI TEXHOMOTIT BI/IMBAKOTHL Ha K/HYOBI acnekTy (PyHKLIOHYBaHHS
TYPUCTUYHOTO NiANPUEMCTBA Yepe3 CTBOPEHHS IHTErPOBaHNX YNPaB/iIHCLKX NAaTopM Ta CUCTEM YNPaBAIHHS K/i-
EHTCbKMM [0CBIAOM. BOHM TakoX CnpustoTh MigBULLEHHIO NPOAYKTUBHOCTI Ta eDEKTUBHOCTI OCHOBHOI AisiNIbHOCTI Ta
MPUIAHATTS pilleHb Ha OCHOBI AaHKX, @ TakOX MOKPaLLyOTb YNpaBAiHHA pusnkamu Ta 6e3nekoto. 3po6/1eHO BUCHO-
BOK, L0 KOHBEPIeHTHi TEXHO/ONIT, LLMSAXOM CTBOPEHHSA EAMHOI IHTErpPOBaHOT CUCTEMU, 06'€AHYIOTb Pi3HI TEXHOOTI,
cepsicu Ta AaHi. Lie cnprse nokpalleHHo KOMYHiKaLii Ta B3aeMOoZii M pisHUMU Bi3Hec-npoLecaMu nignpueMcTsa.
3p0o6eHOo BUCHOBOK, LLIO KOHBEPrEHTHI TEXHO/OTIT 403BONATL ONTUMI3yBaTW Ta aBTOMaTU3yBaTh NPoLEeCH NPUAHAT-
TS pilleHb WASAXOM BUKOPUCTaHHSA aHaniTUYHMX METOAIB Ta AaHux. Lle Ao3BoMsiE NignpueEMCTBY NpuiiMat GiNbLu
00I'pyHTOBAHI Ta CTPaTEeriyHi PilleHHs. 3p06IEHO BUCHOBOK, LLIO KOHBEPIEHTHI TEXHOMOTT CNPOLLYTb NpoLecu B3a-
emogii 3 KnieHTamu Ta 3abe3nevytoTb iM 3pyUHKiA 4OCTYN A0 iHdhopMaLii NpPo MoC/yrk Ta NpoAyKTU NigNPUEMCTBA,
LLO Cnpusie NOKpaLLEeHHI0 KNIEHTCbLKOro AOCBiAYy Ta 36i/bLUeHHI0 3a[0BOMIEHOCTI KNiEHTIB. 3a pe3ynsrataMu 4ochi-
[DKEHHS 10BeeHO, LU0 BUKOPUCTaHHA KOHBEPTreHTHUX TEXHOMOTIR 403BONSE NiANPUEMCTBAM 6YTY BiNbLL THYUYKUMY,
eheKTVBHUMYM Ta KOHKYPEHTOCMIPOMOXHVMY Ha PUHKY TYPU3MY, LLO Bif06paKaeTbCs Y IX 34aTHOCTI 3a0BOJIbHATH
noTpebm Ta O4iKyBaHHS CyvyaCHMX KMiEHTIB. BpaxoByoun HaBeAeHi BULLE NOSTOXEHHS, MPOAOBXKEHHS A0CAIIKEHb B
LIbOMY HanpsMKY MOXe BK/1oUYaTu rnybLle BUBYEHHA KOHKPETHUX BI/IMBIB KOHBEPIEHTHYX TEXHOJOTIN Ha Pi3Hi acnek-
TV YyNpaBAiHHA TYPUCTAYHUMU MigNPUEMCTBAMU, PO3POOKY CTpaTerili BNpOBaKeHHS Takux TEXHO/OTIN 3 ypaxyBaH-
HAM cneuundiku cdepy Typusmy, a Takox aHasli3 iXHbOro BM/IMBY Ha 3MiHW B PUHKOBIA AMHAMIL Ta KOHKYPEHTHOMY

cepenoBuLLj.

KntouoBi cnoBa: ehekTMBHE BUKOPUCTaHHSA PECYpCiB, NepCOHani3oBaHi Nocayru, NO3VTUBHUIA [OCBIL KOPUCTY-

Baua, NPOAYKTUBHICTb, CTpaTerii pO3BUTKY, TYPU3M.

Target setting. Convergent technologies
refer to an approach to information technologies
that involves combining not only different types
of technologies, but also services, devices,
or networks into a single integrated system.
In terms of managing the business processes of
a tourism enterprise, this approach is aimed at
ensuring more efficient resource utilization,
facilitating interaction between different systems
and services (such as client management,
reservation reception, processing, finance, and
others), and simplifying userexperiences. Indeed,
convergent technologies can be a powerful tool
for optimizing and improving the management of
business processes within a tourism enterprise,
enabling it to enhance its competitiveness in the
market.

Analysis of research and publications.
As of today, the concept of business processes
is not new. Therefore, a significant number of
scientific works by domestic researchers are
dedicated to studying their essence, forming a
generalized classification, and improving them.

Among these researchers are Bakalo N.,
Gryshko V., Yesipova K., Kushniruk V.,
Velychko O., and Koval O.

In particular, Kushniruk V., Velychko O., and
Koval O. In identifying modern approaches
to business process management, these
researchers have concentrated on how
emerging technologies impact their structure
and operational features.

Tour O. and Matusevich A., while studying
business processes based on their functional
purpose, also noted that the impact of convergent

technologies on core, supporting, and
management business processes can create a
whole range of advantages for the enterprise.

While acknowledging the thorough groun-
dwork laid by these researchers, it's worth noting
that the impact of convergent technologies
on enterprise business process management
requires comprehensive study. It is especially
relevant for the tourism industry, considering it's
the most active in adopting such technologies
across various internal activities of the
enterprise, which facilitate the formation and
implementation of tourism products.

The wording of the purposes of article
(problem). The article aims to explore the
specific impact of convergent technologies on
the management of business processes in a
tourism enterprise.

The paper's main body with full reasoning
of academic results. Within the scope of the
research, attention is drawn to the fact that
the impact of convergent technologies on the
management of business processes in a tourism
enterprise is multifaceted. This is due to the fact
that it manifests in the following aspects [2; 5-6]:

Creation of an integrated management
platform. Convergent technologies enable the
integration of various systems and services.
It facilitates the management of different business
processes within the tourism enterprise and
ensures greater efficiency in resource utilization.

Creation of anintegrated customer experience
management system. Integrating customer data
from various sources enables the creation of
more personalized services and interaction with
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customers. It contributes to customer retention
and acquisition, enhances their satisfaction, and
ensures a positive user experience.

Increasing productivity and efficiency of core
activities. Integrating various technologies allows
for the automation of many routine processes,
reducing the time and effort required for their
execution, and enables employees to devote
more attention to strategic tasks.

Enhancing  decision-making  productivity
based on data. Convergent technologies enable
the collection and analysis of large volumes of
data regarding enterprise activities and market
trends. It assists managers in making informed
decisions regarding development strategies and
marketing initiatives [1].

Enhanced risk and security management.
Integrating various systems allows for better
control and monitoring of risks associated with
data misuse, cybercrime, and other security
aspects.

Specifically, the integration
of various technologies,
services, devices, or
networks into a unified
integrated system

Impact on the
format and the

Therefore, convergent technologies transform
any activity of a tourism enterprise that involves
an input product (touristic), adds value to it, and
provides an output product for consumers of var-
ious types (both internal and external [7]).

These technologies affect not only the for-
mat itself (forming the necessary resources and
data, and triggers that initiate the process [7])
but also the process of managing the business
processes of the tourism enterprise, helping to
improve its efficiency, productivity, and speed
(see Figure 1).

Clearly, in terms of direction, the impact of
convergent technologies on business process
management synthesizes changes in the mech-
anisms that control resources, and data, and
guide managerial influence.

The creation of an integrated management
platform typically includes various modules
and functionalities covering different aspects
of enterprise operations, such as finance,

Creation of an integrated management
platform?

Creation of an integrated customer
experience management system?

Enhancing productivity and efficiency of

process of
managing business
processes

core activities (which shape business
processes)3

Improving productivity in decision-making
based on data*

— Enhanced risk and security management®

Figure 1. The impact of convergent technologies
on the management of business processes within a tourism enterprise

Note:
11t is formed through the integration of various technologies, tools, and systems into a unified integrated
system for better management of enterprise business processes.

2 It is formed through the integration of various aspects and elements of the company's activities to ensure
comprehensive and cohesive interaction with customers at all stages of their interaction with the brand or
enterprise.

8 It is formed through the optimization of workflow processes and increased effectiveness in the core areas of
the enterprise's operations.

41t is formed through the use of analytical methods and tools for efficient collection, analysis, and utilization of
data to make informed and strategically considered decisions.

5 It is formed through identifying potential threats and determining their impact on the enterprise and its
customers.

Source: formed based on [1; 3-4; 6]

EKOHOMIKA



EKOHOMIKA

EKOHOMIKA TA CYCIMNINbCTBO

Bunyck # 62 / 2024

customer management, production, logistics,
marketing, and more [2]. The creation of an
integrated management platform entails that
tourism enterprises need to: centralize data,
improve operational efficiency, ensure analytics
and reporting capabilities, enhance customer
service, reduce risks, and increase data security
(see Table 1).

Therefore, the creation of an integrated
management platform is a complex process
that leads to the optimization of both core and
managerial business processes of the enterprise
by forming more valuable information for their
owners through the integration of various
technologies, services, and data. It enables
the enterprise to maintain stable operations
and respond effectively to changes in market
conditions and customer demands.

Creating an integrated customer experience
management system involves integrating various
technologies, services, and data to provide more
effective and personalized customer service
throughout their interaction with the enterprise
[1; 3]. Creating such a system entails tourism
enterprises establishing a common platform for
collecting, storing, and analyzing customer data;
forming an integrated system that consolidates
various booking channels; enhancing the system
for gathering and analyzing customer experience
data; providing customers with convenient
access to information about services; establish
feedback and customer support systems
(see Table 2).

These components enable the enterprise
to ensure a high level of customer satisfaction,
improve their experience, and increase loyalty,
which is a crucial factor in the competitive
tourism market.

Increasing the productivity and efficiency of
the core activities of a tourism enterprise (which
shape business processes [4-5]) is achieved
through the implementation of technologies and
processes that enable it to achieve better results
inlesstime and with fewerresources. The outlined
process entails that tourism enterprises need
to ensure business process automation, resource
optimization, business process standardization,
continuous improvement of business process
execution, effective personnel management, and
utilization of advanced technologies (see Table 3).

In general, increasing productivity and
efficiency in the core activities enhances the
enterprise's competitiveness, resulting from the
effective use of resources and the improvement
in the quality of products or services [2].

Increasing the productivity of decision-
making based on data in a tourist enterprise
involves optimizing and enhancing the process
of making strategic and operational decisions
through the use of analytical methods and data
[2; 3]. The outlined process entails that tourist
enterprises need to: transition to using analytical
tools and insights, make data-driven decisions,
continuously monitor and evaluate the results of
decisions made, and refine the decision-making
process (Table 4).

Table 1
Features of creating an integrated management platform
'Sitfe%rt?gr?s" Integration peculiarities Result
Centralize Combining different systems into a single platform allows
data for centralizing data from various sources, making information
more accessible and improving its quality
: : : Enables the
Improve An integrated platform provides greater automation and enterprise to
Ly optimization of business processes, helping enterprises reduce P
efficiency time, costs, and errors associated with performi [ maintain stable
: : performing routine tasks operations
Analytics An integrated platform enables the collection and analysis of data |and respond
and reporting from different sources to obtain valuable information for decision- | effectively
making. to changes
Customer |An integrated management system allows for better tracking lcnonmdailtrilgits
service and managing customer interactions, contributing to improving and customer
their experience and satisfaction .
: : requirements
Reduce risks | A centralized platform allows for better control of data access
and enhance |and ensures its security, reducing the risks of data leakage or
data security |loss

Source: formed based on [2—-4; 6]
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Table 2

Features of creating an integrated customer experience management system

Integration directions

Integration peculiarities

Result

Shared platform

for collecting, storing,
and analyzing
customer data

Creation of a centralized database containing
information about clients, their preferences,
interaction history, etc.

Integrated system
for consolidating various
booking channels

Creating a system that integrates various booking
channels (online, phone, in-person) and ensures
quick and efficient processing of customer orders

System for collecting
and analyzing
customer experience
data

Improvement of the system for collecting

and analyzing customer experience data, enabling
the identification of trends, pinpointing weaknesses,
and making strategic decisions to enhance customer
service

Allows customers
to conveniently
make bookings
through any
available channel,
such as website,
mobile application,

Access to information

about services

Providing customers with convenient access

to information about services, the ability to make
bookings and payments, as well as interact with the
company anytime and from anywhere

Feedback

and customer support

systems

Creating communica_ltion channel_s such as phats,
phone support, emalil, etc., for quick resolution
of customer inquiries and issues

phone, etc.

Source: formed based on [1; 3; 6]

Table 3
Features of increasing productivity and efficiency in the core activities of a tourism enterprise
Igitr%%rt?ct:r?sn Integration peculiarities Result
Utilization of technologies and software to automate a wide
range of tasks and processes, not limited to document
Automation movement and processing. This helps reduce the time required
of business for their execution and lowers the likelihood of errors when
processes processing orders, fulfilling customer requests, developing
and launching new products, etc. This allows for the complete
elimination of the human factor in executing simple, repetitive,
and numerical processes.
8:%2?&%?382”065 Effective allocation and utilization of financial, human,
for business and material resources used to achieve maximum results
in process execution.
processes Allows for
. Establishing standards and procedures that help ensure more efficient
g;%rai?r:g'szsuon consistent quality of products or services and reduce the time reﬁ_ouipe q
[0CESSes required for their production (provided they are the output utlization an
P of the business process) Improvement
Continuous . - - in the guality
improvement Implementation of a continuous improvement system of products
of business for executing business processes (such as Lean or Six Sigma), | OF Services
process which allows for the identification and elimination of redundant
execution actions and the enhancement of their productivity
Effective Development of training and development systems
personnel for personnel involved in the business process, as well as
management the design of motivational programs aimed at increasing
productivity and employee engagement
Utilization of Implementation of cutting-edge technologies and innovations
cutting-edge that enable enterprises to increase productivity and efficiency
technologies in the operations of the tourism enterprise and enhance its
output products

Source: formed based on [1; 4-5; 7]
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Table 4
Features of data-driven decision-making productivity in a tourism enterprise
'Sitfe%rt?f,'.?: Integration peculiarities Result
Implementation of analytical tools and methods for data
: analysis aimed at identifying trends, determining key
Analytical tools performance indicators, and developing strategies based
on them
Turning analyzed data into actionable insights that help
Insights understand the situation, identify opportunities and )
challenges, and make informed conclusions Improving
Data-driven Utilizing the insights gained to make decisions aimed ?nedqeuff?clzlgncy

decision-making

at optimizing business operations, improving processes,
and achieving strategic objectives

of the decision-

making process

: making
%%?]E'tglrji%us Implementation of continuous monitoring, analysis, groc%ss dat
and evalu%tion and evaluation of the impact of decisions on the company's ased on data
of decision performance to identify their effectiveness and make
outcomes adjustments to operations
Improvement Based on the analysis of results, continuously refining
of decision- methods and approaches to decision-making to enhance their

effectiveness and productivity

Source: formed based on [2-3; 7]

These steps contribute to improving the
quality and effectiveness of the decision-
making process based on data, helping the
tourism enterprise to be more competitive in
the market. An example is the improvement of
pricing strategy at Tysa LLC through the use
of analytical methods and data, wherein the
company management utilizes analytical tools to
analyze competitor pricing data, market trends,
seasonal fluctuations, and consumer demands
[1; 3]. Based on the analysis of this data,
patterns, and trends influencing the demand and
competitiveness of their services are identified.
Accordingly, the management establishes
optimal pricing strategies for different market
segments and various periods of the year.

Improving risk and security management
processes for a tourism enterprise involves
identifying, assessing, and minimizing risks
related to safety for both customers and the
enterprise itself. It is an important aspect of
management that helps ensure the safety and
protection of both the business itself and its
customers. The outlined process entails that
tourism enterprises need to transition to forming
customer safety, manage crisis situations,
create a cybersecurity system, provide insurance
and risk minimization, and ensure legislative
compliance and regulatory standards (see Table 5)

All these aspects of risk and safety
management help tourism enterprises ensure

safety and protection for themselves and
their clients, thereby increasing their trust and
responsibility to the public.

The content of these provisions highlights the
fact that the impact of convergent technologies
on the management of business processes in a
tourism enterprise can create a whole range of
advantages for it in various aspects by changing
the inherent mechanisms (including those that
initiate outputs — shaping resources and data,
and triggers of activity — and perform actions
on the outputs — the results of actions — tourist
product, service, or events that trigger other
processes within the enterprise [7]).

Conclusions from this study and prospects
for further exploration in this area. The study
highlights the fact that the impact of convergent
technologies on the management of business
processes within a tourism enterprise entail
creatingahostofadvantages thatcan significantly
enhance its efficiency and competitiveness.
It has been demonstrated that the impact of
convergent technologies on business process
management synthesizes changes in the
mechanisms that control resources, and data, a
nd exert managerial influence. In fact, convergent
technologies impact key aspects of the
functioning of a tourism enterprise (specifically
its core, support, and managerial directions) by
creating an integrated management platform,
establishing an integrated customer experience
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Table 5

Features of improving risk management and security processes of a tourism enterprise

Integration
directions

Integration peculiarities

Result

Client safety
formation

It encompasses all aspects related to the safety and comfort
of tourists during their travels, including the security of their
property, physical safety, and medical assistance if needed

Crisis situation

It includes developing evacuation plans, responding to
emergencies such as natural disasters or terrorist attacks,

Ensuring safety

management as well as providing communication channels and support | -4 protection
for clients during crisis situations for both
It involves protection against cyber-attacks, safeguarding themselves
Cybersecurity the confidentiality of clients' personal data, and preventing |and their clients
information leaks. enhances

Insuran_ce _and_
risk minimization

The enterprise can utilize insurance to cover risks
associated with unforeseen events such as trip

their trust and
responsibility
to the public

provision cancellations, medical expenses, or loss of luggage
Egﬁ{slﬁf’r‘,’fe Tourism enterprises must comply with legislation

o P ealiatory | @nd regulatory requirements regarding safety and consumer
standa?ds Y~ |rights protection

Source: formed based on [2; 4, 6]

management system, enhancing productivity
and efficiency in core operations, improving
data-driven decision-making productivity, and
enhancing risk and security management. At
the same time, a number of related conclusions
have been drawn, including:

1. Convergent technologies, through the
creation of a unified integrated system, bring
together various technologies, services, and
data, thus enhancing communication and
interaction among different business processes
of the enterprise.

2. Convergent technologies enable the
optimization and automation of decision-making
processes by utilizing analytical methods and
data, allowing the enterprise to make more
informed and strategic decisions.

3. Convergent technologies streamline
customer interactions and provide convenient
access to information about the enterprise's
services and products, thereby enhancing the

customer experience and increasing customer
satisfaction.

It's worth noting that the transformations
mentioned above collectively bring about fun-
damental changes in how tourism enterprises
manage their business processes. The use of
convergent technologies enables enterprises
to be more flexible, efficient, and competitive
in the tourism market, reflected in their ability
to meet the needs and expectations of modern
customers.

Taking into account the above considerations,
further research in this direction may involve a
deeper examination of the specific impacts of
convergent technologies on various aspects of
managing tourism enterprises. It could include
developing strategies for implementing such
technologies considering the specifics of the
tourism industry, as well as analyzing their
impact on changes in market dynamics and the
competitive environment.

REFERENCES:
1. Yesipova K. A. (2012) Upravlinnya biznes-protsesamy turystychnykh pidpryyemstv [Management of business
processes of tourist enterprises]. Ekonomichni nauky. Ser.: Ekonomika ta menedzhment — Economic sciences. Ser.:

Economics and management, no. 9(1.1), pp. 111-120.

2. Bakalo N., Hryshko V. (2020) Osoblyvosti upravlinnya ta modelyuvannya biznes-protsesiv turystychnykh
pidpryyemstv [Peculiarities of management and modeling of business processes of tourist enterprises]. Ekonomika

i rehion — Economy and the region, no. 4(79), pp. 54-61.

3. Kushniruk V., Velychko O., Koval' O. (2023) Upravlinnya biznes-protsesamy v hotel'no-restorannomu biznesi
[Management of business processes in the hotel and restaurant business]. Ekonomika ta suspil'stvo — Economy and
society, no. 47. DOI: https://doi.org/10.32782/2524-0072/2023-47-65 (accessed: 14.12.2023)

EKOHOMIKA



EKOHOMIKA

EKOHOMIKA TA CYCIMNINbCTBO Bunyck # 62 / 2024

4. Kunayev A. Yu. (2017) Otsinka efektyvnosti biznes-protsesiv pid chas diahnostuvannya efektyvnosti
menedzhmentu mashynobudivnoho pidpryyemstva [Evaluation of the efficiency of business processes during
the diagnosis of the management efficiency of a machine-building enterprise]. Ekonomichnyy visnyk Zaporiz'koyi
derzhavnoyi inzhenernoyi akademiyi — Economic Bulletin of the Zaporizhzhya State Engineering Academy, no. 2(1),
pp. 117-125.

5. Chang H-F., Wu S-H., Chen J., Ke C-H. (2021) Evaluating Business Model for Hotel Industry by Grey-TOPSIS.
Journal of Risk and Financial Management, no. 14(12), pp. 606.

6. Senkiv M., Tserklevych V. (2021) Prerequisites of development of an accessible tourism for everyone in the
European Union, Journal of Geology, Geography and Geoecology, no. 30(3), pp. 562-570.

7. Tur O.V,, Matusevych A.S. (2018) Upravlinnya biznes-protsesamy na pidpryyemstvi [Management of business
processes at the enterprise]. Efektyvna ekonomika — Efficient economy, no. 6. Available at: http://www.economy.
nayka.com.ua/?0p=1&z=6415 (accessed: 17.05.2024).

CMNMCOK BUKOPUCTAHUX OXKEPES:

1. €cinosa K. A. YnpaBniHHs 6i3Hec-npoLecamu TYpUCTUYHUX NiJNPUEMCTB. EKOHOMIYHI Hayku. Cep.: EKOHOMIKa
ma meHedxmeHnm. 2012. Ne 9(1.1). C. 111-120.

2. bakanoH., Mpuiwko B. OcobnuBoCTi ynpas/iHHA Ta MOAENOBaHHS Gi3HEC-NPOLLECIB TYPUCTUYHUX NIANPUEMCTB.
ExoHomika i peaioH. 2020. Ne 4(79). C. 54-61.

3. KywHipyk B., Benunuko O., KoBasb O. YnpaBniHHA 6i3Hec-npouecamn B [OTE/IbHO-PECTOPAHHOMY
6isHeci. EkoHomika ma cycnizibemso, 2023. Ne 47. DOI: https://doi.org/10.32782/2524-0072/2023-47-65 (pata
3BepHeHHS: 14.12.2023)

4. KyHaes A. tO. OujHka edpeKTMBHOCTI Bi3HEC-NPOLLECiB Mig, Yac AjarHOCTyBaHHA eDEKTUBHOCTI MEHEIKMEHTY
MalMHOOYAIBHOTO MigNpueMCcTBa. EKOHOMIYHUU BICHUK 3aropi3bKoi OepxasHol iHXeHepHoI akademii. 2017.
Ne 2(1). C. 117-125.

5. Chang H-F, Wu S-H., Chen J., Ke C-H. Evaluating Business Model for Hotel Industry by Grey-TOPSIS.
Journal of Risk and Financial Management. 2021. No. 14(12). P. 606.

6. Senkiv M., Tserklevych V. Prerequisites of development of an accessible tourism for everyone in the European
Union. Journal of Geology, Geography and Geoecology. 2021. Ne 30(3). P. 562-570.

7. Typ O. B., MatyceBuy A. C. YnpaBniHHA 6i3Hec-npouecammn Ha nignpuemMcTsi. EcpekmusHa exkoHomika. 2018.
Ne 6. URL: http://www.economy.nayka.com.ua/?0p=1&z=6415 (gata 3BepHeHHs: 17.05.2024).



