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The article is devoted to the identification and analysis of factors influencing the emergence and further
development of innovative communities within both a separate region and the country as a whole. The article
analyzes three types of economic development proposed by the World Economic Forum and identifies the main
factors inherent in each of them. It is shown that the quantitative growth of innovations will not immediately lead
to an increase in the competitiveness of innovative communities. This is due to the main two reasons: the need to
adapt to the new order and the lack of market value of many modern innovative technologies. The authors analyzed
statistical data on the complexity of innovative activity in Ukraine and revealed the unevenness of various types of
innovation. It was established that in order to speed up the diffusion of innovations in society, a necessary condition
is the readiness to accept them. In this regard, the needs of a modern innovator working in small and medium-sized
enterprises as the main subjects of idea generation have been determined.
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TenepilwHa cuTyalis, WO Cknasiacb B €KOHOMIL YKpaiHu Ta 11 B fepXasi B Li/loMy BUMarae Big, Cy6’ekTiB roc-
noJaproBaHHs MOLUYKY HOBMX LUMSIXIB HIBE/TOBAHHA PU3MKiB, cTabini3alii BMacHOro CTaHoBMLA Ta MOX/IMBOCTEN
[N NOAA/bLIOr0 PO3BUTKY. 3 LIIEH0 METO MiANPMEMCTBA NOBWHHI PO3BMBATY CBIll iHHOBALIHWIA NOTeHLian Ta nig-
NlalToBYBATUCL Mif, YNHHUKKL BNAMBY. OAHaK PO3BUTOK iHHOBALIHOT AisS/IbHOCTI MiANPUEMCTB Ha CbOroAHI CKNagHo
ysIBUTW 6€3 aKTMBHOI B3aEMOZIT 3 opraHaMu Bnaau, a Takox iHHOBaLiiHO-aKTUBHUM HaceneHHsaM. Taka B3aeMopis
Bnaaw, 6i3Hecy Ta Hace/eHHs MOX/MBA 3a paxyHOK (DOPMyBaHHS iHHOBALHMX CMifIbHOT B MeXax SK OKpeMo-
o perioHy, Tak i KpaiHu B LiJIOMY. | BXMBUM acrieKToM B LibOMY MUTaHHI € BUSIB/IEHHA Ta aHani3 TuX hakTopis
L0 YMHATb BMMB Ha NOSBY Ta NOAa/IbLUNI PO3BUTOK TakmMx CMiJIbHOT, WO | € METOK AaHoi cTarTi. B cTarTi npo-
aHani30BaHO TpU TWMNK PO306ya0BM EKOHOMIKM, WO MPONOHYHTLCS CBITOBMM €KOHOMIYHMM (hOpyMOM. BusiBneHo,
LLLO Ha noyaTKy pO3BUTKY OyAb-sIKOI CNiNIbHOTY HEOBXigHMMMK dhakTopamMun € NPUPOAHI pecypcu Ta HekBasithikoBaHa
npaus, a Takox fobpe hyHKLioOHYUi opraHisaLlii nprBaTHOro Ta AePXaBHOIO CEKTopY, PO3BUHYTA iHPpaCTpyKTypa
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Ta Gifibll MEHL cTabiflbHe MaKPOEKOHOMIYHE CTaHoBwWLie. [18 NofasbLIOoro po3BUTKY HEOOXigHUMMK chakTopamu
€ kBaslihikoBaHa poboya cuna, epekTBHI NPOLYKTOBWIA, (DiHAHCOBWI Ta PUHOK MpaLj, a TakoX MOX/IUBICTb BUKO-
PVCTOBYBATW MepeBarn HasiBHNX TEXHOMOrI Ha BHYTPILLHLOMY Ta 30BHILUHbOMY pUHKax 36yTy. B pesynbrati y3ro-
[DKEHHS CBOET AiANbHOCTI 3 yciMa LMy thakTopamu CrifibHOTW MOXYTb NEPEXOANTU Ha eTan iHHOBaLiiHOro 3poc-
TaHHs, KoM hakTopammn BNMBY € SKICTb poOO0TY HaBYa/TbHO-AOCNIAHULBKUX YCTaHOB, po3mip BuTpat Ha HAAKP,
piBeHb cniBnpaui 6i3Hecy, HaB4a/IbHUX YCTAHOB Ta BAA/N, PiBEHb AepPXaBHUX 3aMOB/IEHb NEPEOBUX TEXHONOTIN Ta
HasIBHICTb BMCOKOKBasli(hikoBaHUX crevjiasticTiB. B pob0Ti Takox nokasaHo, L0 KislbKICHE 3p0CTaHHs iHHOBaUil He
npu3Bege oapasy A0 MiABULLEHHS KOHKYPEHTOCMPOMOXHOCTI IHHOBAUiHNX ChifIbHOT. Lie noB’si3aHo 3 roNoBHUMM
[IBOMa npuunHamu: HeoOXIAHICTIO aganTalil 40 HOBOro MOPSIAKY Ta BIACYTHOCTI PMHKOBOI BapTOCTi 6araTbox Cy-
YacHMX iHHOBALNHMX TexHonorii. JoBeAeHo, WO Ha CbOroAHI Cy6'eKTM rocnofaptoBaHHsi MOBWHHI peasti3oByBaTtu
CBOK iHHOBALiMHY AiSNIbHICTE KOMMEKCHO, TOOTO BMPOGAATY Ta BNPOBaKYBaTU HE /MLIe TEXHOMOriuHi, ane i
MapKETUHIOBI Ta OpraHisauiiiHi iHHoBawji. ABTOpaMmn NpoaHanizoBaHO CTAaTUCTUYHI AaHHI CTOCOBHO KOMM/IEKCHOCTI
iHHOBALiHOI AISNIBHOCTI B YKPATHI | BUSIBNIEHO HEPIBHOMIPHICTL Pi3HMX BMAIB iHHOBAUiA. BcTaHoBMeHO, Wwo Ansa npu-
LBUALLIEHHS Andpy3iT iIHHOBAL,i B CYCMiNIbCTBI HEOOXIAHOK YMOBOK € TOTOBHICTb 1X NPUIAHATA. B 3B’A3Ky 3 LM BCTa-
HOB/MIEHO NOTPEe6 CyyacHOro iHHOBATOPA, LU0 NpaLE Ha MannxX Ta cepeaHix MiaAnpMEMCTBAX, SIK FO/TOBHUX CY0’eKTiB

reHepyBaHHs igeil.

KntouoBi cnoBa: iHHOBaL,i, IHHOBaL,iHi CMiNbHOTK, hakTopy BNAMBY, MapKETWMHIOBI iHHOBALLil, TMNK Po36yL0BY

E€KOHOMIKN.

The problem. The consequences of the
corona virus epidemic, the military situation
in the country and, in general, the unstable
economic and political situation in the country
are forcing business entities, households and the
authorities to look for new ways to stabilize their
own situation and its further development. Only
by coordinating the interaction of all layers of the
economy (government, business, population)
will it be possible to improve the situation in each
individual region, taking into account its specific
features, as well as using the existing and
innovative potential. Such interaction is possible
due to the formation of innovative communities
within the region, which would be able to level
current obstacles and develop, adapting to
modern factors of influence associated with the
fourth industrial revolution.

Analysis of research and publications.
The question of the importance of the formation
and development of innovative communities
has been raised by many scientists around the
world, such as: Anthony S., Eyring M., Gibson L.
[1], Bowonder B., Mani S. [2]; Cassiman B.,
Valentini G. [3], Chesbrough, H., Bogers M. [4],
Dougherty D. [5], Lim M., Bee Yong Ong [6],
Pouwels I., Koster F. [7], Power R. [8], Grimaldi M.,
Rogo F. [9], Coakes E., Smith P. [10], Omelia-
nenko O.M. [11], Omelianenko V.A. [12] etc.

Isolation of previously unresolved parts
of the general problem. However, in these
works, the problems of the essence of innovative
communities, their main characteristics and
content are solved. But it is impossible to
consider the successful activity of innovative
communities without the influence of factors that
contribute to it or hinder it.

Thus, the purpose of the article is to analyze
and form a group of influencing factors on the
successful formation and further development of
innovative communities.

Research results. It is possible to talk about
the sustainable development of territories only
when there is a certain basis for development
in general. The evidence in favor of this is a
number of studies and publications of various
global organizations, which have as their goal
a constant analysis of the reasons for the
success of innovative activities of both individual
business entities and regions and countries as a
whole. So, for example, according to the report
on the global competitiveness index, which is
published annually based on the results of the
World Economic Forum, three types of economic
development at the level of an individual country
or region are distinguished:

— factor-driven economy — when the basis
of development is available capital — unskilled
labor and natural resources. Competitiveness
typically depends on well-functioning private
and public sector organizations, developed
infrastructure, a stable macroeconomic envi-
ronment, and a healthy workforce with at least a
basic education.

As the competitiveness of the country/
region increases due to the available capital,
labor productivity will increase, and wages will
increase at a faster rate. And when the quality
of products increases due to the establishment
of more efficient production at unchanged
prices, then we can talk about the next stage of
development.

— efficiency-driven economy — the main
growth factors at this stage are: higher education
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and advanced labor skills, efficient product
markets, an efficient labor market, a developed
financial market, the ability to take advantage of
available technologies and a significant domestic
and foreign sales market.

And for further growth in the standard of living
of the population and, accordingly, wages, a
necessary condition is the ability of the business
environment to compete due to the use of the
most complex production technologies and
the generation of new innovative processes.
Then we can talk about the next stage
of growth.

— innovation-driven economy — the basis
of which is the experience of the business
environment and the focus on innovation, and
the main factors of growth are: the quality of
work of educational and research institutions,
the size of enterprises' expenditures on R&D,
the level of cooperation between educational
institutions and industry, the level of state orders
for advanced technologies, the availability of
highly qualified scientists and engineers, and the
level patent applications.

It is worth noting that the constant production
of innovations and orientation towards their
advantages for the development of the country's
economy is not an end in itself. Business entities
are forced to intensify innovative activities to
win the highly competitive struggle to achieve
effective sustainable development. Therefore,
according to the results of last year's World
Economic Forum, the ratio of weights of various
factors of competitiveness and various types of
development was presented, which can be fully
included in proposals for the development of
individual territories (Table 1).

As can be seen from the Table. 1, the focus
on improving efficiency still has the greatest
importance. Evidence in favor of this is the fact
that various scientists point out that today's
innovation boom will not lead to a rapid increase
in competitiveness. It takes some time. This is
due to two main reasons:

1. First, in order for the system under the
influence of the fourth industrial revolution to
work effectively, time is needed for its adaptation
to the new order. After all, as a result of the
impact of the digital revolution, a completely
new system will be born, and not all subjects and
people will benefit. So, for example, decades
were needed in the past to ensure productivity
growth from the electrification of production.
For this, a number of additional innovations
were introduced, such as the reorganization of
production lines, etc.

2. Secondly, the advantages of digital
services (including search engines, e-mail,
digital maps, social networks, etc.) do not have
a market value and are not recorded in the
overall result of the activity and performance
evaluations. Although all evidence suggests that
they create overall value for end users.

Thus, it follows from the above that the
prerequisites for the post-war sustainable
development of territories are factors that
meet not only the modern requirements of the
development of industries 4.0, but also the basic
factors of competitiveness. So, we should talk
about the complexity of the activities of innovative
communities within the territories. To analyze the
complexity of innovative activity, we will analyze
the innovative activity of business entities by
types of innovation. According to the results of

Table 1
Ratio of weights of factors of competitiveness and types of development
of eiﬁ‘r?fmic Focus Transitional | Orientation | Transitional Focus
development on factors stage  |to efficiency|  stage on innovation
Type to the next to the next
of development | Catchingup | stage Leader stage Outstriping

GDP per capita,
USD USA < 2,000 2,000-2,999 | 3,000-8,999 | 9,000-17,000 >
Weight
of basic capital 60% 40-60% 40% 20-40% 20%
Importance
of efficiency 35% 35-50% 50% 50% 50%
improvement
The importance
of innovation 5% 5-10% 10% 10-30% 30%
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the analysis of the state statistics of Ukraine, the
following conclusions can be drawn:

1. To date, only 8.4% of Ukrainian
enterprises are engaged in innovative activities.
In the countries of the European Union, this
indicator is almost 50% on average.

2. In the last few years, the share of
enterprises engaged in technological innovations
is almost twice the share of those engaged in
non-technological innovations (marketing or
organizational). For the last analyzed period,
their shares were 64.3% and 35.7%, respectively.
Although in past years these shares were almost
the same. If compared with the countries of the
European Union, the share of enterprises with
technological and non-technological innovations
in them is almost the same.

3. Among the enterprises engaged in
technological innovations, there is a clear trend
towards the growth of those working with process
innovations (in the last analyzed period their
share reaches almost 50%) and the decrease of
those working with product innovations (falling
from 20% to 10%). Accordingly, the share of
those enterprises that worked with both process
and product innovations decreased somewhat.
The share of enterprises with continued or
interrupted innovative activities has fallen
significantly.

It is also worth noting that recently the share
of marketing and organizational innovations in
the world has increased significantly. After all,
consumer needs are growing, their nature is
changing. Therefore, companies must constantly
find new ways to promote their products and
build loyalty to their products. And it is marketing
innovations that allow them not only to maintain
their positions, but also to stay ahead of their
competitors.

If we analyze the innovative activity of
enterprises by types of economic activity, we
can see that both industrial enterprises and
enterprises of the service sector are engaged
in innovative activity to almost the same extent.
This is a rather positive fact, because the post-
industrial society that currently dominates in
the economically developed countries of the
world precisely presupposes the dominance
of the third and fourth sectors of the economy.
At the same time, the active development of
the service sector is a necessary condition
for the further development of the mining and
processing sectors. It is also worth noting
that among processing industrial enterprises
there are more technological innovations than
enterprises with non-technological innovations.

Although, as already mentioned, in the
countries of the European Union, this division is
more even.

For wide spread (diffusion of innovations) it is
necessary that the population, government and
business entities are able to accept them.

The process of demand formation requires
a significant number of measures, which begin
with convincing the population that the identified
needs are really theirs, and the product/service
offered can effectively satisfy these needs.
From the beginning of the release of information
about the innovation beyond the boundaries of
the manufacturing enterprise, the process of
diffusion of the innovation begins — the process
of spreading the novelty in society. And the
speed of this process depends on many factors,
but to a greater extent on the readiness of the
population to accept innovations.

Taking into account that the main subjects
of implementation of innovative activities
in the country are small and medium-sized
enterprises (SMEs), we will dwell in more
detail on the analysis of the representatives of
the population who work for them. Therefore,
according to the Annual Assessment of the
Business Climate of Ukraine, today's portrait of
SME representatives is as follows. The average
age of representatives of SMEs is 45 years.
At the same time, only 16% of the total number
of young entrepreneurs aged 18-35 years. And
as you know, they are the main generators of
radical innovative ideas. Most of all, they are
represented in the sphere of services, trade
and repair, and are almost not represented in
construction, agriculture, industry and transport
and communications. Among the management
staff of SMEs, 76% are men, 24% are women.
Among the total number of interviewed
representatives, 53% are men, 47% are
women. At the same time, male managers rate
their level of management skills better than
women. Accordingly, women managers more
often than men read professional literature
and attend seminars in order to improve
their qualifications as managers. In addition,
women managers understand to a greater
extent the importance of market factors for
innovative development. In the opinion of
almost 70% of the surveyed women, insufficient
demand is the main problem for business
development.

Today, the majority of SMEs work in local
markets, only 12% are exporters to other
countries. Although in the past period this
indicator was 9%. At the same time, another
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15% of SMEs plan to enter the EU market in the
coming years.

As for the business skills of SME
representatives, among all respondents,
44% consider their level of business skills to
be sufficient. At the same time, managers of
medium-sized enterprises consider themselves
to be more experienced. As for the branches,
representatives of the construction sector — 63%
of all respondents, the service sector — 50%, the
transport and communications sector — 48%,
the agricultural sector — 46%, industry — 44%,
IT sector — 39% consider themselves to have a
sufficient level of business skills. and trade and
repair — 33%.

In order to improve their business skills, SME
managers most often:

— read professional literature, the press — 43%;

— cooperate or communicate  with
experienced managers — 35%;

— attend seminars, educational events —
24%;

— take online courses — 12%;

— obtain a higher, postgraduate or other
education — 10%;

— do not improve their management skills
at all — 7%.

What employees are needed according
to SME managers for work: technical/labor
specialties — 32%, specialists in communications

and product promotion on the market — 15%,
economic specialties — 12%, managers — 10%,
IT specialists — 9%, drivers /logistics, agricultural
workers, sales consultants — 6%, lawyers — 5%,
all are enough — 12%.

Today, only 15% of SMEs are members of at
least one business association. Others do notjoin
for the following reasons: they do not need it —
48%, believe that business associations protect
the interests of a limited circle of people — 26%,
do not see business associations that would
meet their interests — 21%.

At the same time, the types of services
that SMEs are interested in from business
associations include: information services -
44%, legal assistance — 33%, training (trainings,
seminars, etc.) — 33%, advocacy and advocacy —
28%, search for new trading partners — 27%,
searching for new trading partners abroad — 20%,
assistance in solving conflict situations during
export/import — 13%.

Conclusion. Thus, it should be noted that
in order to ensure the development of regions
as well as the state as a whole, the creation of
innovative communities is a necessary condition.
From these positions, the government, business
and population must adapt to modern challenges
and, due to the activation of innovative activities,
influence the development of the territory where
they are located.
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