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This article aims to explore the concept of gender transformative tourism, which is defined as a form of tourism
that challenges and transforms gender norms and relations in favour of gender equality and social justice. The ar-
ticle examines how the new trends in the hospitality industry, such as digitalisation, personalisation, sustainability
and social responsibility, can contribute to the development of gender transformative tourism. The article adopts a
conceptual and interdisciplinary approach, drawing on literature from tourism studies, gender studies and hospitality
management. The article proposes a framework for analysing the potential and challenges of gender transformative
tourism in the hospitality industry, based on four dimensions: awareness, empowerment, participation and impact.
This paper provides a systematic analysis of the publications about gender transformative tourism, using biblio-
metric and content analysis methods. According to author’s deductions, it is shown that the gender transformative
turism enhances multiple benefits like: fostering cross-cultural understanding, enhancing self-esteem confidence
for women, and helping them to realize their full potential and aspirations, helping them to appreciate the diversity
and complexity of gender identities and expressions, reducing reduces gender-based violence and discrimination.
It contributes to social justice and sustainable development, by addressing the root causes of gender inequality and
empowering marginalized groups and others. In coclusions, the author formulates some recomendations in ordor
to support gender transformative tourism, such as: raising awareness and educating ourselves and others about
the importance and benefits of gender transformative tourism; choosing travel providers and destinations that are
committed to gender equality and empowerment, and that respect the rights and dignity of all people; engaging in
respectful and meaningful interactions with local communities and cultures, and being open to learn from their per-
spectives and experiences and others.
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Lis cTatTs cnpssMoBaHa Ha [OCAIMKEHHSA KOHLenLii reHAepHO-TpaHcopMaLiiHOro Typusmy, Skuii BU3HaYaETb-
cA AK dhopMa Typu3Mmy, Aka KMLAE BUKIUK i TpaHCAIOPMYE reHAEepHI HOPMK Ta BiHOCUMHU Ha KOPUCTb reHAEPHOI
PIBHOCTI Ta coLuja/ibHOi CnpaBeA/IMBOCTI. Y CTaTTi PO3rNafacTbCs, K HOBI TeHAEHLT B iHAYCTPIT TOCTUHHOCTI, Taki
AK UMdopoBisalisi, nepcoHanisauis, CTIAKICTb i coljasibHa BifgMoBiAa/IbHICTb, MOXYTb CPUSATU PO3BUTKY TEHAEPHO
TpaHchopMaLiiHOro Typuamy. Y CTaTTi BUKOPUCTAHO KOHUENTYasTbHUI Ta MDKAUCLMMNIHAPHNI MigXih, cnnpakynch
Ha niTepatypy 3 AOCNiMKEHb TYPU3MY, reHAEPHUX AOC/IMKEHb Ta MEHEIKMEHTY FOCTUHHOCTI. Y CTaTTi MPONOHYETh-
Cs1 OCHOBa /19 aHani3y NOTeHLiasly Ta BUK/IMKIB reHaepHO TpaHcopMmaLiiiHOro Typu3My B iHAYCTPIi FOCTUHHOCTI Ha
OCHOBI YOTVPLOX BUMIpIB: 06i3HAHOCTI, PO3LLUMPEHHS MOX/IMBOCTEN, yyacTi Ta BnavBey. Lia ctarts Mmictuth cuctema-
TUYHWIA aHani3 Nybnikaliin Npo reHaepHo-TpaHcopMaLiiH1iA TYPU3M 3 BUKOPUCTaHHAM MeToAis 6i6/1i0MeTpUYHOro
Ta KOHTeHT-aHani3y. 3rigHo 3 BUCHOBKaMM aBTopa, NoKas3aHo, Lo reHAepHO-TpaHChopMaLiiH1i Typu3M NokKpaLlye
YMCNEHHI NepeBaru, AK-0T: CNPUAHHSA MDKKY/IbTYPHOMY B32EMOPO3YMiHHIO, NiABULLEHHA BNEBHEHOCTI B CAMOOLiHL
XIHOK | gonomora iM NOBHICTIO peastisyBaTu CBili NOTEHLiaN i NparHeHHs, gonomaratum iM OLHUTU PiI3HOMAaHITHICTb
i CKNafHICTb reHAEepHOI ILEHTUYHOCTI Ta CaMOBUPaXKEHHS, 3MEHLLIEHHA 3MEHLLYE reHepHe Hacu/bLCTBO Ta Auc-
KpuMiHawito Lle cnpusie coujanbHili cnpaBefnBOCTi Ta CTa/IOMy PO3BUTKY, YCYBatUM OCHOBHI MPUYUHU FeHAEPHOT
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HEPIBHOCTI Ta PO3LLMPIOHYY MOXJ/IMBOCTI MapriHanizoBaHuX rpyn Ta iHWWX. Y BUCHOBKaxX aBTop DOPMYSIE Aeski
pekomeHAaLii LWoAo NigTPUMKM reHAEPHO TpaHCROopMaLiiHOro TypusMy, Taki K MiABULLEHHS 06i3HAHOCTI Ta Ha-
BYaHHS HAC caMux Ta iHWKMX WOA0 BaXXNMBOCTI Ta nepesar reHAepHo TpaHcdopmauiiHoro Typusmy; BMGIip nocta-
YasibHVKIB TYPUCTUYHUX NOCAYT | HANPAMKIB, SKi BiAAaHi reHAepHii PIBHOCTI Ta PO3LUMPEHHIO MOX/IMBOCTEN, a TaKoX
noBaXatoTb NpaBa Ta TiJHICTb yCiX NtofAeit; 6patn yyacTb Y WAHOGMBKX | 3MICTOBHUX B3aEMOAisIX 3 MICLLEBUMM
CnifIbHOTaMU Ta KynsTypamu, 6yTv BiZKPUTUM A151 BUBHEHHS TXHIX TOUOK 30pYy Ta LOCBIAY Ta iHLUKX.

KntouoBi cnoBa: reHaepHO TpaHC(OPMYHUNIA Typr3Mm, IHAYCTPIS FOCTUHHOCTI, PO3LUNPEHHS MPaB i MOX/MBOC-

Tell XIHOK, CnpaBeg/IMBICTb, BK/THOYEHHS.

General problem statement and main
objectives. Gender transformative tourism is a
new trend in the hospitality industry that aims
to promote gender equality and empowerment
through tourism activities and experiences.
It is based on the idea that gender is not a
fixed biological attribute, but a social construct
that influences the roles, expectations and
opportunities of men and women in different
contexts. Gender transformative tourism
challenges the existing gender norms and
stereotypes that often limit the choices and
freedoms of both tourists and hosts, and creates
positive changes in their attitudes, behaviours
and relationships. For example, gender
transformative tourism can offer women more
opportunities to participate in decision-making,
leadership, and income-generation, as well as to
access education, health and safety. It can also
encourage men to support women's rights and
empowerment, and to share more responsibilities
in the household and the community.

Publication analysis. Gender transformative
tourism is an emerging concept that aims to
challenge and transform the unequal gender
relations and norms that shape the tourism
industry and its impacts on local communities.
This paper provides a systematic analysis of
the publications about gender transformative
tourism, using bibliometric and content analysis
methods. The analysis reveals the main themes,
trends, gaps and challenges in the existing
literature, as well as the potential contributions
and implications of gender transformative
tourism for theory and practice.

Gender transformative tourism is a concept
that aims to challenge and transform the
unequal gender relations that exist in many
tourism destinations and practices. According to
Scheyvens and Biddulph (2018, 2020), gender
transformative tourism goes beyond gender
mainstreaming or gender equality, which often
focus on increasing women's participation
and benefits from tourism, but do not address
the root causes of gender discrimination and
oppression. Gender transformative tourism
seeks to empower women and men to challenge

the norms, values, attitudes and behaviors that
perpetuate gender inequality, and to promote
social justice and human rights for all [9; 10].

Gender transformative tourism is not
only beneficial for women, but also for men,
communities, the environment and the tourism
industry itself. By addressing the underlying
factors that create and sustain gender
inequality, gender transformative tourism can
contribute to reducing poverty, improving health
and well-being, enhancing cultural diversity,
protecting natural resources, and fostering
peace and security (UNWTO, 2019) [11].
Gender transformative tourism can also
improve the quality and sustainability of tourism
products and services, by increasing customer
satisfaction, loyalty and retention, as well as
enhancing the reputation and competitiveness
of tourism destinations and businesses
(Cole et al., 2019) [3].

Formulation of the article’s purposes
(objectives setting). This article has two main
goals: to present and analyse the concept of
gender transformative tourism, which is a type
of tourism that seeks to challenge and modify
gender norms and relations for the benefit
of gender equality and social justice; and to
examine how the new trends in the hospitality
industry, such as digitalisation, personalisation,
sustainability and social responsibility, can
facilitate the adoption of gender transformative
tourism.

The main research material. The hospitality
industry is constantly evolving and adapting
to the changing needs and preferences of its
customers. One of the emerging trends in this
sector is the gender transformative tourism,
which aims to promote gender equality and
empowerment through tourism activities and
experiences. Gender transformative tourism is
based on the idea that tourism can be a powerful
tool for challenging and transforming gender
norms, roles and relations in different contexts
and cultures. Gender transformative tourism
seeks to create positive impacts for both women
and men, as well as other gender identities, by
addressing the root causes of gender inequality
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and discrimination, such as patriarchy, violence,
poverty and exclusion. Gender transformative
tourism also recognizes the diversity and
intersectionality of gender identities and
expressions and strives to create inclusive and
respectful spaces for all people to enjoy tourism.
The conceptualisation of gender transformative
tourism from the perspective of the new trends
in the hospitality industry involves understanding
the needs, expectations and motivations
of different types of tourists, as well as the
opportunities and challenges that the industry
faces in implementing gender transformative
practices and policies. Some of the key aspects
of this conceptualisation are:

Developing a gender-sensitive approach
to tourism product development, marketing
and management, that considers the different
preferences, interests and experiences of diverse
tourists, as well as the potential impacts of
tourism on gender relations in host communities.

Providing training and capacity building for
tourism staff and stakeholders on gender issues,
such as gender awareness, gender analysis,
gender mainstreaming and gender-based
violence prevention.

Creating a safe and supportive work
environment for all employees in the hospitality
industry, that respects their human rights, dignity
and diversity, and provides equal opportunities
for career development and advancement.

Engaging with local communities and civil
society organizations to promote gender
equality and empowerment through tourism, by
supporting local women's groups, initiatives and
enterprises, fostering dialogue and collaboration
among different actors, and advocating for social
change.

Monitoring and evaluating the outcomes
and impacts of gender transformative tourism
on individuals, communities and societies,
using participatory methods and indicators that
capture the changes in attitudes, behaviours and
structures related to gender.

Gender transformative tourism is a new
trend in the hospitality industry that has various
benefits for the individual, the community and
the society. It is based on the idea that gender
is a social construct that shapes the roles,
expectations and opportunities of men and
women in different contexts. By challenging the
existing gender norms and stereotypes, gender
transformative tourism creates positive changes
in the attitudes, behaviours and relationships of
both tourists and hosts. Some of the benefits of
gender transformative tourism are:

— It enhances self-esteem, confidence and
agency of both men and women, and helps them
to realize their full potential and aspirations.

— It fosters cross-cultural understanding
and dialogue between tourists and hosts, and
helps them to appreciate the diversity and
complexity of gender identities and expressions.

— It reduces gender-based violence and
discrimination and promotes human rights and
dignity for all.

— It contributes to social justice and
sustainable development, by addressing the root
causes of gender inequality and empowering
marginalized groups.

— It supports the growth and innovation of
the tourism industry, by offering more diverse and
inclusive products and services that cater to the
needs and preferences of different customers.

After revising different techniques and
instruments used at this point by different actors
and participants, we can mention some of the
most relevant:

— tours that showcase the achievements
and contributions of women in different fields,
such as history, art, culture, science, etc;

— workshops that provide skills training and
capacity building for women entrepreneurs and
leaders in the tourism sector;

— initiatives that support the participation
and representation of women and gender
diverse groups in decision-making processes
and governance structures related to tourism
development and management;

— campaigns that raise awareness and
advocate for the prevention and elimination of
gender-based violence and discrimination in the
tourism industry and society at large.

While studing the topic we have found many
sucessful exemples of gender transformative
tourism initiatives, some of wich are the
following:

— ,Gender-inclusive Strategy for Tourism
Businesses”: This is a set of guidelines developed
by UNWTO, UN Women and GIZ to support
private sector tourism enterprises of all types
and sizes to achieve effective and consistent
strategies and programmes for gender equality
across their operations. The guidelines are
based on the Women's Empowerment Principles
(WEPs) and provide tools to assess current
progress on gender equality, review thematic
areas for women in tourism, develop an action
plan for gender-inclusive tourism, and address
specific issues such as procurement [6].

— ,Centre Stage: Women’s empowerment
during the COVID-19 recovery”: This is a project

TYPU3M



TYPN3M

EKOHOMIKA TA CYCIMNINbCTBO

Bunyck # 55 / 2023

implemented by UNWTO with the support of GIZ,
UN Women and four Member States (Jordan,
Costa Rica, Dominican Republic and Mexico) to
strengthen, coordinate and focus work towards
gender equality in tourism governmental
institutions and businesses as they recover from
the pandemic. The projectis based on the findings
of the Global Report on Women in Tourism
Second edition, which focuses action into six
strategic areas: employment, entrepreneurship,
education and training, leadership, policy and
decision-making, community and civil society,
and measurement for better policies[12].

— ,Gender and Responsible Tourism”
This is an initiative led by Equality in Tourism
International (EiT), a non-profit organization
that works to ensure that women have an equal
voice in global tourism. EiT conducts research,
advocacy, training and consultancy on gender
issues in tourism. EiT also supports women-
led projects that promote responsible tourism
practices such as community-based tourism, fair
trade tourism, eco-tourism and cultural tourism [4].

However, despite the growing interest and
recognition of gender transformative tourism as
a promising approach to foster social change
and empowerment through tourism, there is
still a lack of empirical research that examines
its conceptualisation, implementation, and
impact from different perspectives and contexts.
Therefore, this paper aims to fill this gap by
conducting a qualitative study that explores
the experiences and perceptions of different
actors involved in gender transformative tourism
projects in various destinations around the world.
The research questions are:

— How do different actors conceptualise
gender transformative tourism?

— Whatare the main motivations, strategies,
challenges, and outcomes of implementing
gender transformative tourism projects?

— Howdodifferent actors perceive the impact
of gender transformative tourism on themselves,
their communities, and their societies?

Different actors, such as researchers,
practitioners, policymakers and tourists, may
have different understandings and expectations
of what gender transformative tourism entails
and how it can be achieved. This paper reviews
the literature on gender and tourism, and
identifies four main conceptualisations of gender
transformative tourism: 1) empowerment,
2) rights, 3) justice, and 4) intersectionality.
Each of these perspectives has different
implications for the design, implementation and
evaluation of gender transformative tourism

interventions. For example, an empowerment
perspective may focus on enhancing the agency
and voice of women in tourism decision-making,
while a rights perspective may emphasize
the legal and institutional frameworks that
protect and promote women's rights in tourism
contexts. A justice perspective may address the
distributional and relational aspects of gender
inequality in tourism, such as the access to
resources, benefits and opportunities, as well as
the recognition and participation of different groups.
An intersectionality perspective may acknowledge
the multiple and intersecting dimensions of identity
and oppression that shape the experiences and
outcomes of tourism for different women and men,
such as class, race, ethnicity, age, sexuality and
disability. The paper argues that a comprehensive
and nuanced approach to gender transformative
tourism requires engaging with the diversity of
actors and perspectives, and addressing the
structural and contextual factors that shape gender
inequalities in tourism.

Some of the main motivations for
implementing gender tranformative tourim
projects are to promote gender equality and
women's empowerment, to enhance the social
and economic benefits of tourism for local
communities, and to contribute to the sustainable
development of the tourism industry. Some of
them include engaging men and boys as allies,
providing capacity building and training for
women and girls, creating spaces for dialogue
and participation, and advocating for policy and
institutional changes. Some of the challenges
that are faced by gender transformative tourism
projects are the resistance and backlash
from patriarchal structures and actors, the
lack of adequate resources and support, the
complexity and diversity of gender issues in
different contexts, and the difficulty of measuring
and evaluating the impacts and outcomes of
such projects. Some of the outcomes that are
expected or achieved by gender transformative
tourism projects are the increased awareness
and knowledge of gender issues among
stakeholders, the improved access and control
over resources and opportunities for women and
girls, the reduced gender-based violence and
discrimination, and the enhanced well-being and
quality of life for all.

There are some challenges and barriers that
hinder the implementation and impact of gender
transformative tourism, such as:

— the lack of awareness and knowledge
about gender issues and their relevance for tourism
among tourists, locals, and tourism stakeholders;
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— the persistence of patriarchal and
heteronormative structures and practices that
marginalize and oppress women and gender
minorities in tourism;

— the resistance and backlash from some
groups or individuals who perceive gender
transformative tourism as a threat to their power

or identity;
— the difficulty of measuring and
evaluating the outcomes and impacts of

gender transformative tourism on individuals,
communities, and societies;

— the complexity and diversity of gender
issues and realities across different contexts and
cultures.

Conclusions.  Conceptualising  gender
transformative tourism is important for several
reasons. First, it challenges the dominant and
often oppressive gender norms and relations
that shape the tourism industry and its impacts
on local communities. Second, it enables a more
inclusive and participatory approach to tourism
development that empowers women and other
marginalized groups to have a voice and a
stake in the benefits and costs of tourism. Third,
it contributes to the broader goals of gender
equality and social justice that are essential
for sustainable development and human rights.
Therefore, gender transformative tourism is
not only a theoretical framework, but also a
practical and ethical imperative for tourism
scholars, practitioners, and policymakers. Each
of these perspectives has different implications
for the design, implementation and evaluation
of gender transformative tourism interventions.
The paper argues that a comprehensive and

nuanced approach to gender transformative
tourism requires engaging with the diversity of
actors and perspectives, and addressing the
structural and contextual factors that shape
gender inequalities in tourism. Furthermore,
the paper concludes that gender transformative
tourism is important for advancing the social,
economic and environmental sustainability of
tourism, as well as for promoting the human
rights and dignity of all people involved in or
affected by tourism. Gender transformative
tourism can contribute to achieving the
Sustainable Development Goals (SDGSs),
especially those related to gender equality,
poverty reduction, decent work, climate action
and peace and justice.

In order to support gender transformative
tourism the author proposes some recom-
mendations, such as:

— Raising awareness and educating
ourselves and others about the importance and
benefits of gender transformative tourism.

— Choosing travel providers and
destinations that are committed to gender
equality and empowerment, and that respect the
rights and dignity of all people.

— Engaging in respectful and meaningful
interactions with local communities and cultures,
and being open to learn from their perspectives
and experiences.

—  Supporting local women-led businesses
and initiatives that promote social change and
empowerment through tourism.

— Advocating for policies and practices
that foster a more gender-inclusive and diverse
tourism industry.
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