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The article is devoted to actual issues of the peculiarities of the implementation of innovations in the market
of creative industries. The concept of the market of creative industries, as well as innovations, is considered.
The importance of innovations for the development of the economy, as well as the sources of their financing, are
considered. A comparative analysis of the implementation of innovations in the market of creative industries and in
other industries was carried out. The features of innovation implementation at «The Walt Disney Company» were
analyzed.

Keywords: innovation, creative industries, global market, transnational corporations, creative industries market.

CTatTa npucBsiYeHa akTyaslbHUM NUTaHHAM 0COG/IMBOCTEN BNPOBaKEHHS IHHOBALV Ha PUHKY KpeaTUBHUX iH-
LyCTpili. PO3rNsiHYTO NOHATTA PUHKY KpeaTUBHYX iHAYCTPI, & TakoX iHHOBaUii. PO3rnsHyTo 3Ha4eHHs IHHOBaLii Ans
PO3BUTKY EKOHOMIKM, & TakOoX Jkepena ix dhiHaHCyBaHHs. [poBeAeHO NOPIBHAMNbHWIA aHasli3 BNIPOBaIKEHHS IHHOBA-
L1 Ha PUHKY KpeaTMBHUX iHAYCTPIA Ta B iHWKMX rany3sx. MNpoaHanizoBaHO 0COG/IMBOCTI BNPOBaMKEHHS iHHOBALLT y
KomnaHii «The Walt Disney Company». KpeaTvBHi iHAYCTpii BXe 6arato pokiB € Np1MOyTKOBUM CEKTOPOM €KOHOMIKM
y 6aratbox €BpOneincbkux kpaiHax. OCTaHHIM 4acoM BOHM CTaloTb BCe Binblie iHTEerpoBaHUMM B MiCbKWIA PO3BU-
TOK, NPOLLECU AemoKpaTmn3saLii, PO3BUTOK TepUTOpia/IbHWUX rpoMag, Ta CnpusioTb (HOPMYBaHHIO iIHHOBALIHNX PUHKIB.
Ha nouarky i cepegvHi ABaAUATOr0 CTONITTA TBOPYI iHAYCTPIT HE YaCTO BBAXA/IMCA aKTyasIbHOK 06/1acTi0 EKOHO-
MIYHOTO aHasidy Ta akafeMivyHuX JOC/iLKeHb iHHOBaL. Lie 3MiHMMocs y KiHui cTonitTa. Oco6/IMBO 3a OCTaHHI ABa
[EcATUNITTA KiNbKiCTb akaeMivyHoi fiTepaTypu Ta NOITUYHKX 3BITIB, SIKi 06roBOPHOHOTL NepeabdadyBaHmnii 3B'I30K MixX
TBOPUMMM iHAYCTPIAMM i iIHHOBALiSIMU, 3HAYHO 3pocsia. IHHOBAL,T B TBOPUMX rasly3sax B NepLUy Yepry cknagarTbes 3
TEXHO/10TYHMX iHHOBALLili, HOBUX KOMBIHAL,i iICHYHOUMX eneMeHTiB abo nepudepiiiHnx CTWAIB, B TOI Yac 5K «3BMYaii-
Hi» iHHOBALi BUHMKAIOTb B OCHOBHOMY 3 LL/IECMIPSAIMOBAHNUX [jisiX, 3aCHOBAHUX HA HAYKOBWX | IH)KEHEPHNX 3HAHHSIX.
Pi3HMLA MK TBOpPUMMYW rasly3sMK i iHHOBaLiSIMU B iHLIMX CEKTOpax Mosifrae y HacTynmHOMY: nepLli 4yacTo ABNAITb
C060I0 HE BE/IMKMNIA TEXHOMOTYHUI BUOYX, @ Biflbll OpraHiuHWiA i CUCTEMHUIA MPOLEC, Ha KA BNMBAOTb CKIaHI
CTPYKTYpPW PEerynoBaHHs i puHKY. ®iHaHCyBaHHS IHHOBALiMHMX NPOEKTIB 3AINCHIOETLCS 3a PaxyHOK BHYTPILLHIX Ta
30BHILLHIX mkepen. [4na KoXHOI cTaail iHHoBaLiiHOro NPoAyKTY MOXe OyTU XapakTepHe okpeme mxepeno giHaHcy-
BaHHS, Ha NPaKTUL YiTKOro NoAiny Hemae, sik NpaBusI0, hiHaHCYBaHHA 34iINCHIOETLCA 3i 3MilIaHUX mkepen. Moyat-
KOBVM CTafisiM 3anpoBaKeHHS iIHHOBAL NpUTamMmaHHe BUKOPUCTaHHS BnacHuX KowTis THK, gepxaBHUX rpaHTiB,
BEHUypHOro kanitasny. CTagis pocTy noTpedye GibLL LUMPOKOTO 3aUTyYeHHS i3 30BHILLHIX A)Xepes1, TakuX K 6aHKiBCbKi
MO3VKW, BUKOPUCTAHHS (PIHAHCOBUX IHCTPYMEHTIB DOHA0BOIO PUHKY.

KnrouoBi cnoBa: iHHOBaLlii, KpeaTuBHi IHAYCTPIi, CBITOBWIA PUHOK, TPAHCHAL|iOHa/IbHI KopnopaLii, pUHOK KpeaTuB-
HUX iHOYCTPIN.

territorial communities, and contribute to the
formation of innovative markets. Structural and

Formulation of the problem. Creative
industries have been a profitable sector of

the economy in many European countries
for many years. Recently, they have become
increasingly integrated into urban development,
democratization processes, development of

technological changes in the modern world
economy, the strengthening of the processes
of globalization and international competition
formed the prerequisites for recognizing
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creativity as an important non-technological
factor influencing on innovations [1].

The conceptualization of innovation has
strong historical base that provide important
insights into the current challenges in using
the term. Initially, innovations were invented by
researchers involved in technology development
and economics. The early interpretation of this
concept was strongly influenced by the work
of Joseph Schumpeter, who considered the
entrepreneur to be the main player in innovative
production. The often cited definition of innovation
by Schumpeter covers the scope that innovation
still has today: the introduction of a new product,
the introduction of a new production method,
the opening of new markets, the conquest of a
new source or supply of raw materials or semi-
finished products, the introduction of a new form
of process organization [2].

This definition for economic analysis is
now an increasingly difficult aspect, since
profit, especially in creative industries, is not
always the main indicator of success. On the
other hand, innovation in Schumpeter's terms
is indeed appropriate for today's creative
industries: innovation has become a term closely
associated with individual entrepreneurship.
Since individual entrepreneurship in the form
of small and medium-sized enterprises or
freelancers is widespread in creative industries,
these industries undoubtedly correspond to
this aspect of the Schumpeterian approach to
innovation [2].

Analysis of recent research and publi-
cations. Issues of analysis of the implementation
of innovations in the field of creative industries
were dealt with O. V. Warsawa [5], T. V. Danko [7],
N. V. Didyk [5], P. R. Pelyuhnya [7], K M. Sinya-
kova [1], O. V. Smaglo [9], Yu. V. Ushkarenko [1],
A. V. Chmut [1].

Separation of previously unresolved parts
of the overall problem. Most of the existing
publications related to the topic of creative
industries and innovations are devoted to
existing innovations in the specified area and
their impact on the economy. However, in our
opinion, the specifics of innovations and their
implementation in the field of creative industries
require a more detailed study.

Formulation of the goals of the article. The
purpose of this article is to analyze the nature of
innovations in the field of creative industries, as
well as the specifics of their implementation.

Presentation of the main research material.
In the early and mid-twentieth century, creative
industries were not often considered a relevant

area of economic analysis and academic
research on innovation. This changed at the end
of the century. Especially in the last two decades,
the amount of academic literature and policy
reports that discuss the supposed relationship
between creative industries and innovation has
grown significantly. In recent years, along with
the growing importance of the cultural economy,
creativity has begun to play an increasingly
important role in the programs of economic
growth and employment growth. Especially in
the knowledge economy, industries that produce
intangible goods and ideas are considered an
important basis for innovation and, as a result,
economic progress [2].

However, despite the peak of interest in
creative industries and innovation, academic
researchhasrarely examinedthe specificfeatures
of innovation in creative industries. Moreover,
the development of a comprehensive (i.e.,
interdisciplinary, but holistic) conceptualization
of innovations in creative industries for the policy
field is hindered by the fact that throughout
Europe the cultural and creative industries
have become a key sector of the economy, the
innovative potential of which was considered to
be offshoots or spread to the wider economy [2].

Enthusiasm about the innovative potential of
the creative industries has been largely based
on claims rather than real evidence of the link
between creativity, culture and innovation. Such
a regulatory approach inevitably prevented
the development of a neutral definition of
innovation in creative industries in many political
documents [2].

Many existing reports about research on
innovation in creative industries adopt an
approach to innovation using an atomized and
linear one-way description of the innovation
process where creativity is usually considered as
an external contribution to non-creative industries
or declining regions and cities. The same applies
to other definitions of innovation, for example,
innovation involves the successful introduction
of a new product, service or process, which for
most types of activity entails their commercial
success or which can be summarized in the
implementation of a new product or process
idea [2].

Both studies argue that innovation differs from
the simple generation of an idea or invention,
and consider successful implementation as a
key aspect of innovation. However, in creative
industries, commercial success is not always
the most important goal of production. Creative
industries are considered to be innovative in
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nature, and creative practices are constantly
producing new products and services. However,
such innovations take a different form because
they often represent minor and subtle aesthetic
changes in the appearance or design of the
product or in the process of its production [2].
Innovationin creative industries primarily consists
of technological innovation, new combinations
of existing elements or peripheral styles, while
«conventional» innovation arises mainly from
purposeful actions based on scientific and
engineering knowledge. The difference between
creative industries and innovations in other
sectors is as follows: the former often do not
represent a big technological explosion, but
a more organic and systemic process that is
influenced by complex regulatory and market
structures (Figure 1) [2].

Thus, current research offers a wide range
of innovation concepts for creative industries.
However, a consistent conceptualization of
innovations in the field of creative industries is
necessary [2].

Companies operating in creative industries
as factors of production use intellectual capital,
creative potential and talent to generate new
original ideas, as a result of which an innovative
product is created (goods or services are
endowed with economic value), or qualitatively
new decisions are made in order to meet the
needs of society [15]. Any innovations always
require investment because their successful
implementation requires financial support.

The support of creative industries in the EU
countries is carried out within the framework
of those values that are reflected primarily in
the UNESCO Conventions and Resolutions, in
particular, the Declaration on Cultural Diversity
[3] and the Convention on the Protection
and Promotion of the Diversity of Cultural
Expressions [4].

European practice allows us to testify
that the competitiveness of the economy in
the coming years is impossible without the
creation, transfer and use of knowledge through
research, education, professional training and
innovation [5].

In the strategies of TNCs, innovation is
the basis of competitiveness and determines
the direction of development of the company,
individual industries and the national economy
in general. In order to gain leadership in certain
industries, TNCs aim to expand programs aimed
at developing and introducing an innovative
product [6]. Financing of innovative projects
is carried out at the expense of internal and
external sources (Figure 2) [6].

Each stage of an innovative product may be
characterized by a separate source of funding,
in practice there is no clear division, as a rule,
funding is provided from mixed sources. The
initial stages of introducing innovations are
characterized by the use of TNC's own funds,
state grants, and venture capital. The growth
stage requires wider involvement from external
sources, such as bank loans, use of financial
instruments of the stock market [6].

Investment plays a key role in the economic
development of both enterprises and the country
as a whole. In particular, economic growth in the
so-called creative industries is also impossible
without attracting direct investment. As V. Gent
notes, in the modern conditions of high-tech
development and the spread of innovations,
enterprises must move to a new level of economic
development, in other words, the economy must
transform into a new creative one, where human
intelligence plays a dominant role, working in
synthesis with physical labor [7].

Therefore, support for the introduction of
innovations in general has a positive effect
on the world's economic system. As for the
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Figure 1. Peculiarities of innovations in creative industries
and other economic sectors

Source: Compiled by author based on [2]
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Figure 2. Sources of funding for TNC innovations
Source: [6]

creative industry, the constant implementation
of innovations in the specified industry is a
necessary prerequisite for the functioning of the
company in such an industry. Any innovations
require financial resources, therefore attracting
direct investment is mandatory to maintain a
sufficient level or strengthen the company's
competitive position on the market.

For example, «The Walt Disney Company»
uses other principles during the implementation
of innovations. One of them probably comes
from the company's field of activity and is that
you need to apply a creative way of thinking in
everything. They create collages, draw, use their
imagination to imagine how everything will look
in the future, what the result should be. Also, on
the way to the goal, it is important to get along
with it, grow together — to think a lot and talk
about it on any appropriate occasion, to draw
on paper. In this way, we form thinking as if the
goal has already been achieved. Environmental

testing can be used in advance to prevent future
roughness [8].

Although free capital allows «The Walt
Disney Company»to buy innovative companies
(as happened with the animation studio Pixar,
with the empire of George Lucas, the Marvel
company), recently the corporation has been
spending more and more time on its own
development. Moreover, he approaches this
matter with maximum, academic seriousness —
by organizing a network of scientific and technical
laboratories «Disney Research». The beginning
ofthis network was laid in 2008 by the cooperation
of «The Walt Disney Company» with scientists
and engineers of Carnegie Mellon University
and the Swiss University of Technology in the
city of Zurich [9].

At the moment, «Disney Research» officially
unites six laboratories around the world, which
are located next to scientific centers or divisions
of the Disney Corporation. In particular, the
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research points of the network are deployed
near the same Carnegie Mellon University and
the Swiss Higher Technical School, next to
the world-famous Massachusetts Institute of
Technology, in the heart of Disney animation —
the Pixar studio, and, of course, in California, the
native land of American cinema [9].

As a corporation whose roots lie in the field of
film and television, «The Walt Disney Company»
actively develops visual technologies. Much of
the development, of course, is focused on the
creation of over-budget blockbusters and epoch-
making cartoons, however, something is being
done here for ordinary life as well [9].

For example, the «Disney Research
Pittsburgh» laboratory came up with an algorithm
useful for amateur cinematographers, which
helps to assemble a completely pleasant movie
from scattered clips [9].

Another invention of «Disney Research» — a
project authored by Seung-Chen Kim, Ali Irar
and lvan Pupyrev from the Pittsburgh laboratory
allows any screen not only to display visual
images, but also to make them tactile when
touching its surface [9].

The basis for tactile sensations are relief maps
attached to all objects on the screen. The map is
a two-dimensional gradient whose data causes

the screen substrate to generate weak currents.
These currents are perceived by the fingertips
as vibration. By merging, vibration effects create
a feeling of realistic terrain [9].

Conclusions. Innovative activity and invest-
ment in research and development play an
extremely important role in the process of
increasing the level of competitiveness of the
company, or maintaining it at a sufficient level,
which is confirmed by statistical data on the
activities of the leading TNCs in Europe and the
world. Innovative activity is especially important
in the conditions of transformational processes
in the world economy. Its main feature is that
creative industries, as an independent industry,
involves constant innovation in its activity, since
this industry is always closely connected with
the creation of something new and with the
involvement of creative work and the intellectual
component of a person in this process. Constant
introduction of innovations in the specified
industry is a necessary prerequisite for the
functioning of the company in such a field. Any
innovations require financial resources, therefore
attracting direct investment is mandatory
to maintain a sufficient level or strengthen
the company's competitive position on the
market.
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