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With the rapid development of social economy, China pays more and more Sports and economy have completely
formed a comprehensive new pattern in the world. As a social and cultural activity, its development speed and level
are closely related to the social economy. To regard sports industry as a new growth point of national economy is not
only a new theoretical problem faced by sports economy, but also a practical problem directly related to the growth
of national economy. The 2022 Beijing Winter Olympics will not only promote the large-scale development of the ice
and snow industry in China, but will also be of great significance to promote China's economic development. The
sports industry occupies a very important position in China's social and economic system, and is an important green
industry for national development. On the basis of analyzing the influence of sports industry on economic develop-
ment, this paper further analyzes the development situation and problems of sports industry, and finally puts forward
a new path to promote the innovative development of sports industry.
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3i CTpiMKMM PO3BUTKOM COLLia/IbHOI EKOHOMIKM KuTail npuainse Bce O6inblue yBarW pPO3BUTKY CMOPTUBHOI iH-
[yCTpil, a TakoX 3'\BMASETbCA BCe Oinblue MNONITUK | KOLWTIB A7 CNPWSIHHA PO3BUTKY CMOPTMBHOI iHAYCTpii. Oco-
6M1MBO Ha TN HOBOI epn PO3BWUTOK CMOPTUBHOI iHAYCTPIi Mae Ginbll BUCOKI OYiKyBaHHS, HE TiflbkM TOMY, LUIO Crop-
TVBHa IHAYCTPIA MOXe OTpyMatn AyXe BWCOKI EKOHOMIYHI BWUroau, CTasla Bak/IMBOK YaCTMHOK HaUiOHabHUX
€KOHOMIYHMX NoKa3HWKIB KuTaro. Binbll TOro, BaXMBICTb €KOHOMIYHUX BUrOL, CNOPTMBHOI IHAYCTPIl HE3aMiHHa ANsi eko-
HOMIYHOMo 6yAiBHMLTBA. HaiiBaxmBilla eKoHOMIYHA hopMa — e He TiNbKN BaxKMBUIA MOKa3HWK COLiasIbHOro nporpe-
Cy, ane i NPOAYKT PO3BUTKY MPOAYKTUBHUX CWUA A0 NeBHOI cTadii. CnopT i eKOHOMIKa MOBHICTIO CIOPMYBaUIM BCEOCSK-
HY HOBY 3aKOHOMIPHICTb Y CBITi. FK coujiasibHa i KyNbTypHa AiS/bHICTb, LWBWAKICTb i piBEHb ii PO3BUTKY TICHO NOB'A3aHi 3
coujasibHOK0 EeKOHOMIKOK. Po3rnisigatyi CnopTvBHY HAYCTPIO SIK HOBY TOYUKY 3pOCTaHHA HapOAHOro rocrnojapcrsa —
Lile He TifIbky HOBa TeopeTnyHa Npobnema, 3 KO CTUKAETLCS CMOPTMBHA EKOHOMIKA, a i npakTuyHa npobnema, 6esno-
cepeHbO NoB'si3aHa 3i 3pOCTaHHAM HaujoHaIbHOT eKOHOMIKW. 3uMoBi OniMRilickKi irpy 2022 poky B MNekiHi He Tinbky cnpu-
ATUMYTb MacLLUTabHOMY PO3BUTKY /TbOAOBOI Ta CHIroBOI MPOMMUC/IOBOCTI B KuTal, ane TakoX MaTuMyTb BEMVKE 3HAYEHHS
NS CNPUSIHHSA EKOHOMIYHOMY PO3BUTKY KuTaro. CrnopTvBHa iHAYCTPIA 3aiiMae Ayxe BaxMBY NO3ULII0 B COLjiasibHIA Ta
€KOHOMIYHIli cucTeMi Kutato i € BaxknBOKO 3e/1EHOH0 Tasly33to /1 HaLiOHa/IbHOTO po3BMTKY. CrOpTUBHA iHAYCTPIs 3aliMae
[yXe BaxKMBY NO3ULLit0 B COLLiasbHIl Ta €KOHOMIYHIA cucTeMI KUTalo | € BaXMBOH 3€/1EHOH0 rasty33t0 AJ1s1 HallioHa/lbHOro
pOo3BUTKY. Ha OCHOBI aHasi3y BnMBY CMOPTUBHOI iHAYCTPIl HA EKOHOMIUYHWIA PO3BMTOK LA CTaTTS A0AATKOBO aHaslisye cui-
TyaLlito PO3BUTKY Ta Npo6IeMU CNOPTUBHOI iHAYCTPIT, i, HApeLUTi, BUCYBAE HOBUIA LLAISIX CNPUSIHHS IHHOBALLIMHOMY PO3BUTKY
CMOPTMBHOI iHAYCTpii. LOBFOCTPOKOBUI PO3BUTOK CMOPTY CMPaBWB BXK/IMBUIA BM/IMB HA NPOLLEC ICTOPUKO-EKOHOMIYHOTO PO3-
BUTKY KOXHOI KpaiHu i 3irpaB NeBHY Posib Y CNPUsIHHI PO3BUTKY KOXHOT KpaiHn. CnopT B NPOLECi ICTOPUUHOTO EKOHOMIYHOMO
PO3BUTKY B Pi3HUX KpaiHax 3irpas BaX/IMBY POJib, PO3BUTOK CMOPTY Ta EKOHOMIYHOTO PO3BUTKY MOXE 3HAYHOK MIpoto Aia-
NEKTUYHOT €HOCTI, EKOHOMIYHMIA PO3BUTOK € OCHOBOI PO3BUTKY CMOPTY, PO3BUTOK CMOPTY MOXE CNPUATA EKOHOMIYHOMY
PO3BUTKY, TAKOX MOXE CMPUATA EKOHOMIYHOMY PO3BUTKY, TAKOX NMEBHOK MiPOI CPUATU EKOHOMIYHOMY ByAiBHULITBY, NpU-
HOCMUTW NEBHI EKOHOMIYHI BUroau Ans KpaiHu. [lyxoBHE XWUTTS | MaTepiasibHe XUTTS /K0AEN Bigirpae No3UTUBHY Posb.

KntouoBi cnoBa: cnopTuBHa iHAYCTPIs, EKOHOMIYHWI po3BUTOK, SWTO.
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Formulation of the problem. The 2022 Beijing
Winter Olympics will not only promote the large-
scale development of the ice and snow industry
in China, but also promote China's economic
development. The sports industry has a promi-
nent position in the social and economic structure,
which can not only promote industrial integration
and optimize the industrial structure, but also bet-
ter promote innovative economic development
and increase more employment opportunities.
Sports industry mainly refers to the general term
of meeting people's fithess and entertainment
needs, all kinds of sports related units and individ-
uals mainly engaged in the production and man-
agement of sports labor products through various
sports related activities. The important charac-
teristic of the new sports development is closely
related to the economy, under the interaction of
sports and economy formed the sports industry,
sports industry of sports industry has become an
important part of modern economic development,
plays a very important role in social and economic
development, the economic structure adjust-
ment, promote economic growth, increase social
employment has played a very important role. The
steady development of sports, the formation of
sports industry, providing a large number of sports
products, sports services and similar sports eco-
nomic activities for the society, is a comprehensive
embodiment of sports equipment, sports facilities,
sports performance, sports competition, sports
fitness entertainment, sports equipment manage-
ment, sports information exchange, sports train-
ing. The sports industry covers a lot of contents,
which plays a very important role in promoting
China'’s social and economic development. There-
fore, on the basis of a thorough analysis of the
influence of sports industry on economic develop-
ment, this article explores how to better promote
social and economic development with the help of
sports industry.

According to the accounting of National
Bureau of Statistics, the total scale of national
sports industry was 2.2 trillion yuan, up 15.7%
year on year; the added value was 781.1 billion
yuan, up 20.6% year on year. Industrial added
value accounted for less than 1% of GDP. In
the 11 categories of the national sports industry,
the total manufacturing output and added value
of sports goods and related products were the
largest, accounting for 61.4% of the total output.
The total output and added value of sports ser-
vices (except for 9 categories of sports goods
and related products manufacturing and con-
struction of sports facilities) accounted for 36.5%
and 57%, respectively. In particular, the fitness

and leisure industry, guided by targeted policies,
grew by 47.5%, the largest increase.

The aim of the study. Sports industry plays
an important role in promoting the development
of modern economy, and is the most dynamic
new growth point in the modern economy, and will
become an important force to promote the sus-
tainable growth of China's economy. The devel-
opment of sports economy in our country must
make full use of economic benefits to promote
social benefits, guide and regulate the interests
of people, only the sports goods market, labor
market, talent market, audience market, infor-
mation market, lottery market, advertising mar-
ket to build a complete structure, functional com-
plementary sports market, can better promote
the rapid development of sports economy in our
country, and promote the development of mod-
ern economy in country. Therefore, it is of great
significance to study the relationship between
sports industry and economic development.

Material and methods of research. The main
reason why the sports industry is classified into
the economic sector is because of the positive
contribution of the sports industry to the economic
development of the country. With the development
of social economy, many countries, especially
some developed countries in North America and
Western Europe, have regarded sports as one of
the pillar industries of national economic devel-
opment. According to relevant statistical survey
data, the annual output value of the world sports
industry has even reached $600 billion, and the
annual growth rate is even close to 20%.Relative
to Europe and the United States and other devel-
oped countries, of course, some less developed
countries and developing countries or because
sports as the core industry has not been devel-
oped, or because sports products or services,
or because the marketization of sports industry
is not high the development of sports industry is
relatively slow, with developed countries sports
industry development has a big gap, such as Chi-
na's sports industry because started late, so the
development scale is relatively small, is still in the
initial stage of development.

1. The development advantage of the sports
industry. The development of sporting goods
industry, as an indispensable part of the devel-
opment of the Chinese people's life and cause,
has always been highly valued by our party and
the country. In 2017, the General Administra-
tion of Sport of China officially promulgated the
13th Five-Year Plan for the Development of the
Sports Industry. The document aims at the new
actual situation, new development tasks and
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new development requirements of the social
development of China's children's sports goods
industry in China. For the development of Chi-
na's sports industry into sustainable develop-
ment power, the macro promotion of the sports
industry to maintain rapid growth, for the sus-
tainable development of China's economy has
injected a strong power. Sports industry is a
sunrise and green industry, with the characteris-
tics of low resources, large elasticity of demand,
wide range, high additional price of products,
long industrial chain limit, strong driving force. At
the same time, with the continuous development
of the national economy in recent years, people's
living standards, constantly improving the family
living standards at the same time, engel coeffi-
cient on the basis of continuous improvement,
entertainment, health and other pursuit of life
also improve to a certain extent, sports industry
is also developing to a certain extent.

2. The development disadvantage of the
sports industry. Secondly, the development level
of the sports industry, the lack of large enter-
prises and brands, no external conditions driving
the development of the sports industry. Finally,
the sports industry structure is deeply affected
by other industries, and the sports education is
generally backward, and the quality of sports
professionals is generally low.

3. Development opportunities for the sports
industry. Successfully held the Beijing Olym-
pics in 2022, brought many opportunities for the
sustainable development of our country sports
industry, our country has more than 50 million
modern ice and snow sports, and "drive 300 mil-
lion people to participate in the ice and snow
sports”, in 2020 the national modern ice and snow
sports industry comprehensive output value
has reached 600 billion yuan, our country and
the global modern ice and snow sports industry
comprehensive output value has reached 1 tril-
lion yuan. At the same time, the "Belt and Road"
policy also brings more new cooperation for the
development of the sports industry.

4. Development challenges of the sports
industry. The scale of China's sports industry is
growing slowly and lacks talent and market com-
petitiveness, which is easy to be affected by the
development concept of other industries. In the
post-epidemic era, the performance of the sport-
ing goods industry has decreased sharply. China
has a large population base, is the world's sec-
ond largest sporting goods consumer market,
sporting goods manufacturing industry is the
largest part of the sports industry, accelerating
China's progress to a sporting goods manufac-

turing country. However, in order to cooperate
with the epidemic prevention and control work,
the normal resumption of work and production
of sporting goods manufacturers during the epi-
demic period was affected, which directly caused
a sharp decline in China's sporting goods prod-
ucts, signs of sporting goods manufacturing
decline, and indirectly caused the failure of
sporting goods sales performance.

Emphasizing the unresolved parts of the
general problem. There are many opportuni-
ties for the development of sports industry, but
there are also a series of restrictive factors. In
the process of cultivating sports industry as a
new growth point of national economy, these
constraints must be fully considered.

1. The sports management system is back-
ward and the market system is not perfect. The
development of China's sports industry is quite
backward, the sports market system is not per-
fect, the circulation of sports talent market is not
smooth, the sports intermediary market is weak,
and the brokers are scarce. The scale, opera-
tion level, capital, technology, talent and other
aspects are very low. At present, the structure of
sports products is still relatively single, and the
development and utilization of sports intangible
assets and the potential of related industries
have not been fully played.

2. Talent is scarce. At present, China lacks
the senior management talents who are widely
familiar with the operation of the sports economy,
understand the international sports industry pro-
cess, and can transform the business opportuni-
ties of the sports industry into the industry so as
to obtain the sports economic benefits.

Several problems existing in the develop-
ment of China's sports industry:

1. Insufficient investment of the main body
and incomplete market development. Although
we have started to operate sports services,
sports competition, sports lottery, but from the
real sense of sports labor market, sports compe-
tition market, sports technology market, sports
financial market is far away, our country sports
market is still in the start and formation process,
development, cultivating sports market task
is quite difficult. As the market subject of each
association (center), its relationship has not yet
been straightened out, the degree of market par-
ticipation is still shallow. Especially after joining
the WTO, the internationalization trend of the
sports industry is unstoppable. It is urgent to
enhance the competitiveness of China's sports
industry market and actively and steadily accel-
erate the industrialization process of training.
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2. Industrial structure is not reasonable, and
industrial development is unbalanced. The unrea-
sonable industrial structure is mainly reflected
in the lagging of core industry and the absence
of intermediary industry. The lag of core indus-
try refers to the development of sports goods
industry, the development speed of health enter-
tainment industry and competition performance
industry is relatively slow. In the latter, the com-
petition performance industry overall lags behind
the fitness and entertainment industry. Due to the
reform of economic and sports management sys-
tem is not in place, the club system is not pushed
in all projects, the competition performance mar-
ket main body is not clear, competition television
rights market price is far lower than the interna-
tional market price, make the huge investment
in economic sports without return, thus affect
the social capital to professional sports flow. The
core industry is the foundation of the whole sports
industry and the driving force for the upgrading
of the whole sports industry. If the development
of fitness and entertainment industry and com-
petition and performance industry lags behind for
a long time, then the sports goods industry, as a
peripheral industry, is impossible to have a sig-
nificant improvement in the scale and efficiency.
The absence of intermediary industry refers to
that there is no sports brokerage industry with a
certain scale and can provide high-quality profes-
sional services in the current structure of China's
sports industry. Intermediary industry plays a very
important role in connecting the past and the next
in the sports industry chain. On the one hand, the
absence of intermediary industry will cause insuf-
ficient development vitality of core industries and
low efficiency. On the other hand, it will also affect
the scale expansion of peripheral industries and
the upgrading of efficiency. Although there are
several companies specializing in sports broker-
age business in China, but the scale and busi-
ness level are low.

The imbalance of industrial development is
mainly reflected in the imbalance between regions
and projects. Due to the influence of economic,
cultural, natural environment and ideology, Chi-
nese society presents an obvious gap between
urban and rural areas and east-west gap. Due
to the differences in the popularity, economic
level, appreciation and advertising value of vari-
ous sports projects, the degree of entry into the
market and the benefits of industrial development
are also very different. For example, football, bas-
ketball, fitness and bodybuilding have formed,
volleyball, table tennis and track, swimming and
gymnastics have not been formed.

3. The legalization and standardization of
sports market management need to be improved.
Standardized and orderly market is the premise
and guarantee of the steady development of the
industry. China's sports market management is
not high mainly reflected in China's sports industry
has not covered a national industry management
standards. Except for the preliminary attempt in
some regions, it has not been started nationwide,
and the management in many regions only stays
in the simple review and licensing stage, without
realizing the active and standardized whole-pro-
cess industry management.

4. Lack of stable industrial development pol-
icies. Sports industry belongs to the tertiary
industry, and sports consumption belongs to the
final consumption of improving residents' living
guality and cultural and physical quality. How-
ever, there is no clear policy to follow on how to
increase sports expenses and use what policy
means to encourage the society to run the sports
industry and guide and expand sports consump-
tion. The development status of China's sports
industry urgently needs the state to formulate
relevant policies to support the development
of sports industry and cultivate the sports mar-
ket. For example, how to regulate the commer-
cial behavior of athletes from the perspective of
sports industrialization. From the development
of sports physical assets to intangible assets,
we should not only reasonably and legally pro-
tect the rights and interests of state-owned and
collective, but also legally and reasonably pro-
tect individual rights and interests. The "property
rights" and other issues involved still need to be
issued with relevant policies and regulations.

5. Lack of sports management talents. As the
main force of the sports market, each sports man-
agement center (association) does not participate
in the market. The big reason is the lack of man-
agement talents who understand the economy, law,
sports and can manage, and the incentive mech-
anism of talent training is not perfect. In addition,
the theoretical research and policy research lag
behind, and the industrial direction and industrial
policy are not very clear, which is also an important
reason for the insufficient main body investment
and the incomplete market development.

Conclusions and policy recommendations.

1. Change ideas and implement institu-
tional reform. Since sports is an industry, it
should be established and operated according
to the modern enterprise system. While compet-
itive sports are enterprise-oriented, we should
also actively cultivate and develop the consumer
market of mass sports, and establish the man-
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agement system of mass sports and the oper-
ation mechanism of self-investment of mass
sports. Sports operators should change their
operation mode, accelerate the pace of adjust-
ment and reorganization of enterprises, and
form a reasonable operation scale. In addition,
it is necessary to strengthen the technology and
service marketing innovation of sports enter-
prises, and improve the related sports services.

2. The government has increased its support
to vigorously develop the sports industry. Rel-
evant departments should strengthen the devel-
opment plans for the sports industry, strengthen
policy guidance, implement the fiscal, tax, invest-
ment and financial support policies determined by
the central government, relax the working condi-
tions for sports business activities, and encour-
age various economic components to invest and
operate in the sports industry. We will establish an
investment and financing mechanism for sports
development with diversified investment subjects
and investment channels, expand the scale of the
sports industry and raise the market-oriented level.

3. Improve the quality of all kinds of sports
talents, and attach importance to the role of
human resources. The development of sports
undertakings depends more and more on the
degree that sports workers use advanced the-
ories to guide their work. "Science and tech-
nology revitalize the body", establish a joint
mechanism of scientific research and training,
scientific research provides paid services for
sports teams, so that sports science and tech-
nology from public welfare to business oriented,
facing the society, market oriented, demand ori-
ented, participate in competition, and accelerate
the commercialization of scientific and techno-
logical achievements. It should cooperate with
relevant departments in relevant institutions to
set up a sports information industry group and
a "national network sports information system",
and give full play to the advantages of informa-
tion of text information, electronic information,
film and television information and other media
information to jointly develop the sports informa-
tion industry.
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