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[loBeieHO BaX/IMBICTb JOC/IAKEHHS 0COBIMBOCTEV PO3BUTKY MApPKETUHTY B TYPU3MI Ta rOTENbHO-PECTOPAHHOMY
6i3HeCi y cydyacHux ymoBax. byno Bu3HayeHo, Wo Typu3M Ta roTe/ibHO-pecTopaHHuii 6i3HeC 3a OCTaHHi poku nepe-
XMB GaraTto Npobrem i MaB He CNpUAT/IMBE cepeaoBuile (YHKUIOHYBaHHA Yyepes HeratueHuiA Bnave KOBIA-19 Ta
BIliCbKOBI fji. BU3HaU€HO CYTHICTb MapKETUHTY B TYpPU3Mi Ta roTe/lbHO-pecTopaHHOMY Bi3HeCi y cyyacHMX ymoBax.
BcTaHOB/IEHO OCHOBHI 0COG/MBOCTI TYPU3MY Ta roTe/IbHO-pPeCTopaHHOMY 6i3Heci y cyyacHux ymosax. ChopmMoBaHo
OCHOBHi 6a30Bi eneMeHTV MoJesli PO3BUTKY MapKETUHTY B TYPU3Mi Ta roTe/ibHO-pecTopaHHOMY Gi3HeCi y CyvacHuX
ymoBax. OxapaKkTepu3oBaHOo yci npeacTasfeHi 6a30Bi eneMeHTU MOAeNi PO3BUTKY MapKeTuHry B Typu3mi Ta ro-
TeNbHO-PECTOPaHHOMY Bi3HEeCi y cydacHMX ymoBax. BuaHaueHo K/IHUO0Bi eTany po3BUTKY MapKETUHTY B TYpUsMi Ta
roTeflbHO-peCTOPaHHOMY BI3HECI Y CydaCHUX YMOBaXx.

KnioyoBi crnoBa: MapkeTWHI, MOA€e/b, TYPU3M, TOTENbHO-PECTOPaHHUIA 6i3HEC, PO3BUTOK MapPKETUHTY

The tourism and hotel and restaurant industry is considered one of the largest industries in the world economy
in terms of invested capital and foreign exchange earnings. The importance of studying the features of marketing
development in tourism and hotel and restaurant business in modern conditions is proved. It was determined that
the tourism and hospitality industry has experienced many problems in recent years and had an unfavorable op-
erating environment due to the negative impact of COVID-19 and military operations. The essence of marketing in
tourism and hotel and restaurant business in modern conditions is determined. The main features of tourism and
hotel and restaurant business in modern conditions are established. The main basic elements of the marketing
development model in tourism and hotel and restaurant business in modern conditions are formed. All presented
basic elements of the marketing development model in tourism and hotel and restaurant business in modern con-
ditions are characterized. The key stages of marketing development in tourism and hotel and restaurant business
in modern conditions are determined. Based on the results of the study, we have formed the main model for the
development of marketing in tourism and the hotel and restaurant business in modern conditions. The key stag-
es through which it is possible to achieve the effective development of marketing in tourism and the hotel and
restaurant business in modern conditions are presented. The study has a number of limitations associated with
the inability, due to the difficult situation in Ukraine, to carry out the practical application of the marketing devel-
opment model in tourism and the hotel and restaurant business in modern conditions. Further research requires
the question of analyzing the international experience of the features of the development of marketing in tourism
and the hotel and restaurant business in modern conditions. Additional attention in further research requires the
practical application of the marketing development model in tourism and the hotel and restaurant business and
the analysis of financial and economic activities in modern conditions.

Keywords: marketing, model, tourism, hotel and restaurant business, marketing development.
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MocTtaHoOBKa npo6aemMu. IHAYCTPIA Typusmy
Ta rote/IbHO-pecTopaHHoro 6i3Hecy BBaXa€eTbCH
OfHIEI0 3 HAMBINbLUNX rasy3ei y CBIiTOBIli EKOHO-
MiLi B acnekTi BK/1a[eHoro Kanitany Tta AoxoAis
IHO3EMHUMX Bas1lOT. Lle noB'si3aHo 3 TiEHD BaX/u-
BOK PON/I0, AKY TYpU3M rpa€e y Po3BUTKY CycC-
NiNbCTBa Ta KpaiHW B COoLia/IbHO-eKOHOMIYHOMY
BiAHOLLEHHI Ta Yyepes3 pi3Hi nmepesaru i BUroaum,
AKi BIH [OCAT Y CYCMiNbCTBI 3a ONOMOTOH Pi3HUX
iHBECTWULI, CNPSIMOBaHUX Ha CEKTOp Typu3My
AK IHBECTULi B IH(DpaCTPYKTypy. YBara fo iHAy-
CTpil Typu3My Ta roTe/ibHO-pecTopaHHoro 6i3-
Hecy mae 0co6/vMBe 3Ha4YeHHA AN KpaiH, Wo
pO3BUBAOTLCA, WO CTUKAOTLCA 3 TakuMu Mpo-
611emamu, ik BUCOKMiA piBeHb 6e3pobiTTH, 06Me-
YXEHHS1 pecypciB B iIHO3eMHIlA BantoTi. TypucTny-
HUA PO3BUTOK — Lie PO3BUTOK, 3aCHOBaHWA Ha
BUKOPUCTaHHI TYPUCTUYHUX PEecypciB ycepeauHi
perioHy abo MicueBUX CNiMIbHOT, WO 3PELUTOH
Bede [0 PO3BMTKY CaMOro MicueBoro cnisTo-
Bapuctea. TYPUCTUYHWUIA PO3BUTOK BM/IMBAE Ha
nepcnekTUBM PO3BUTKY Ta MOKPALLEHHS XUTTA
MiCL,EBOIO HaCesIeHHS Y BCbOMY 1T Ky/IbTYpPHOMY,
couia/IbHOMY, MNOMITUYHOMY Ta EKOHOMIYHOMY
Pi3HOMAaHITTI.

CborofHi, Bkpai akTya/lbHUM 3a/IMLLAETLCS
NUTaHHA NPOEKTYBaHHA MoAesii po3BUTKY Map-
KETUHTY B TYpu3Mi Ta roTesibHO-pecTopaHHOMY
Gi3Heci.

AHani3 ocTaHHiX gocnigKeHb i Nyo6nikawii.
BaxxnunsiacnekTv po3BUTKY MApKETUHTY B TYPU3MI
Ta roteflbHO-pecTopaHHOMY 6i3Heci, po3KpuBa-
nncsi B poboTax Takmx BUeHux sk — I, J1. A3oeBa,
I 1. BarieBa, A. B. Boituaka, /1. O. |IBaHOBOI,
C. B. MenbHu4eHko, |. B. HemuunHa, €. B. Necoub-
Kol, T. O. MNpumak, J1. ®. PomaHeHko, H. [. Cs.i-
pigoBoi, T. I. TkaueHko, J1.M. LynbriHOT Ta iHLWi.
OpfHak, HacTtaHHA naHgemil i Bnane COVID-19
CYTTEBO 3MIHUMIN KJ/IHOYOBI acnekT PO3BUTKY
MapKeTUHTy B TYpu3Mi Ta roTe/iIbHO-pecTopaH-
HoMmy 6i3Heci, LWo i 3ymoBui0 BMOIp AaHoi TeMa-
TUKW i 1T CyYacHy aKTyaslbHICTb.

MeToro pocnipKeHHs1 € [OC/IOKEHHSA 0CO-
6/11MBOCTEN PO3BUTKY MapKeTUHTy B TypusMi Ta
roTesibHo-pecTopaHHoMy Bi3HecI.

Buknag ocHoBHoOro marepiany. CbOorofgHi,
B YMOBax MnocTnaHgeMiyHoro cycnisibCTea Ta B
yMOBax BBEAEHHS BIAICbKOBMX [ili BHAC/i[0K
NMOBHOMAcCLUTAGHOr0O  BTOPrHEHHSA  POCIACHKOI
hepepavii, MM MaemMo CKnagHy cutyauio ans
BBEAEHHS TYPUCTMYHOI AisNbHOCTI abo po3Bu-
TKY roTefIbHO-pecTopaHHoro 6isHecy B YKpaiHi.
MpoTe, yac hae, XUTTS NPOAOBXYETLCA i Bi3HEC
NMOTUXEHbKY CTapaeTbCs BigHOBUTUCA. Lle cTo-
CYETbCA | TypU3My Ta roTeslbHO-pecTopaHHOro
Gi3Hecy.

Mo cBOIiA CYTHOCTI, MAPKETUHT PO3BUTKY TYPU3MY
Ta roTe/lbHO-PECTOPAHHOIO BI3HECY SBMSIE COOOH0
CMCTeMy 3axofjB Ta MeTofiB, siki Hanpas/ieHi Ha
PO3MOBCHOMKEHHS | IMIIK KOMNaHii [1—7].

BaxnnBMM enemMeHTOM MapKeTUHIy pO3BU-
TKY TYpM3My Ta rotTeflbHO-pecTopaHHoro GisHecy
NnoBMHHAa cTaTu BignosigHa moaens. ba3osa vac-
TVMHa MoAeni MapKeTUHIOBOIO PO3BUTKY TYpPU3MY
Ta rotesibHO-pecTopaHHoro 6Gi3Hecy npeacras-
NneHa Ha 1a6n. 1.

OCHOBHUMW eTanamy MOAE/I0BaHHA Mapke-
TUHIOBOIO PO3BUTKY TYpU3MY Ta rotesibHO-pec-
TOopaHHOro 6i3Hecy MNOBWHHI cTaTu 3axoau Ta
MeToan, SKi A03BONUTL CNPUSATU edEKTUBHOCTI
OisANbHOCTI NiANPUEMCTB Yy cdhepi Typusmy Ta
roTesibHo-pecTopaHHoro 6isHecy. Etanu mope-
NIOBaHHSA npeacTas/ieHi Ha puc. 1.

diHanbHWIA eTan, AKUIA He NpeacTaBeHnl Ha
puc. 1 € popMyBaHHs camoi Mogesi MapKeTUHry
PO3BUTKY TYpuU3My Ta rOTe/IbHO-peCTOPaHHOro
6i3Hecy. CchopmoBaHa mMogeni MapkeTUHroBoro
PO3BUTKY TypM3My Ta rOoTe/IbHO-pecTopaHHOro
6i3Hecy npefcTasneHa Ha puc. 2.

MigcymoBytoun, cnig 3a3HaunTW, WO Bax-
NMBY pOfib B €DEKTMBHOMY MapKeTUHIY pO3BU-
TKY TYpU3My Ta roteflbHO-peCcTopaHHOro GisHecy
MOBWHHI Bidirpasaty coujanbHi mepexi. Couj-
a/lbHIi Mepexi MOXHa po3rnsagaTu sk MapKeTUHIo-
BWIN IHCTPYMEHTApI NAaHyBaHHA CTpaTeriyHoro
PO3BUTKY TYpU3My Ta TrOTe/IbHO-pPeCTOPaHHOro
6i3Hecy. BoHM [03BONATb BUKOHATU OCHOBHY
(OYHKLII0 MapKETUHIOBOrO M/iaHyBaHHA — Line-
CrnpsIMOBaHWUin BNANB Ha POPMYyBaHHS pekpeaLlin-
HUX NOTPeO6, NONUTY, MOHONOMIbHMX Ta KOMEpLL-

Tabnmusa 1

Ba3oBa YacTUHa Mofeni MapKeTUHIOBOro PO3BUTKY TYpPU3My
Ta rote/IbHO-PeCTOpPaHHOro GizHecy

EnemeHTN

Xapakrepuctuka

OcHoBHa meTa MOAeNntoBaHHA

dopmyBaHHA MoAeNi MapKeTUHIOBOTO PO3BUTKY TypusMy Ta
roTe/IbHO-pPecTopaHHoro GisHecy

LlinboBa aygutopia moaeni

MapKeTUHIoBWIA BiAAIN CoLia/ibHO-eKOHOMIYHOT CUCTEMU Y Cdhepi
TYPU3My Ta rote/IbHO-PeCTOPaHHOro BisHecy

BxigHi enemeHTn

IHhopmaLuist Ta pecypcu

MporpamHe 3a6e3ne4eHHs

OpraHisauiitHo-TexXHiYHi 3ac06u MoAeNtOBaHHS
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Busnauenus
OCHOBHOI METH

®opMyBaHHs

Amnaui3 cepeoBHUIIA

(GYHKIIIOHYBaHHS

HEOOX1JHUX
pecypciB

Puc. 1. Etann mogentoBaHHA MapPKETUHIOBOro po3BUTKY TYpUsmy
Ta rotesIbHO-pecTopaHHOro GisHecy

HopmarusHo-
npaBoBa 0a3a

Typuctuani
oreparopu

Tadopmariiro mpo

: : . > .
(DlHaHCOBl, MapKeTI/IHFOBI/IH PO3BUTOK MapKETUHTOBY ITOIITHKY
MatepianbniTa — > TYpU3MY Ta TOTENLHO-
JFOJICBKI pecypcu pecTopaHHoro bisHecy ——— Iudopmariiro npo imimk
MixHapoHa TexHiune
criBmparns 3a0e3neueHHs

Puc. 2. Mogenib MapKeTUHIOBOro PO3BUTKY TYPU3MY Ta rote/ibHO-pecTopaHHoro GisHecy

HUX LjiH, CermeHTaLii pyHKY, a TakoX Ha pO3BUTOK
aCOPTUMEHTY TYPUCTUYHO-EKCKYPCIAHUX MOCNYT.
BucHoBku. OTXe, cnif 3a3HauynTu, WO eKo-
HOMIYHO CaMOCTIiliHi TypuCTCbKi thipmMn 3a yMOB
PUHKY 3MYyLUEHI BMKOPWUCTOBYBATM CUCTEMHWIA
niaxia [o peanizauii  KOHUENUii MapKETUHTY,
OCKINIbKM  XKOPCTKa KOHKypeHUia no36aBnsie
npaBa XUTTs Oyab-sIKy 6€3CUCTEMHY AisINIbHICTb.
CyTHICTb MApKeTUHry y TOMY, LIO6 npono3uuis
TYPUCTCbKMX MOCAYr O6O0B'AI3KOBO OpiEHTYBa-
10CS Ha cnoxuBaya i NOCTIHO Y3ro[pKyBasncs
MOX/IMBOCTI NIAMNPUEMCTBA 3 BMMOramun pPUHKY.
B umx ymoBax Bkpai BaxvBum € nobynosa
eeKTVBHOI MOAEeNi MapKETUHIOBOIO PO3BUTKY.

JocnipkeHHs Mmae pag 00MeXeHb, SKi MoB’A3aHi
3 He CNPOMOXHICTIO 4Yepe3 CcKafHy cuTyauito
B YKpaiHi, NPOBEAEHHS NPaKTUYHOro 3acTocy-
BaHHA MOAEeNi PpO3BUTKY MApKeTUHTY B Typu3Mi Ta
roTeNIbHO-pecTopaHHOMY BGi3HeCi y Cy4yacHNX yMo-
Bax. Moganbwmx focnimpkeHs NotTpebye nuTaHHA
aHanisy MbKHapoaHOro AocBigy 0CO06/MBOCTEN
PO3BUTKY MapKeETUHIY B TYPU3Mi Ta rote/lbHo-pec-
TOpaHHOMY Bi3HECi y cydacHUX ymoBax. [logaTko-
BOI yBarv B NoganbLlunx AOCiIMKEHHSX, NOTpedye
NUTaHHA NPaKTUYHOro 3aCTOCYyBaHHS MoAesi pos-
BUTKY MapKeTVHIy B TYpU3Mi Ta roteslbHo-pecTto-
paHHoMmy 6i3Heci Ta aHani3y hiHaHCOBO-EKOHO-
MIYHOT 4iSINIBHOCTI y CyYaCHMUX YMOBaX.

TYPU3M



TYPU3M

EKOHOMIKA TA CYCNIIbCTBO Bunyck # 38 / 2022

CNMMNCOK BUKOPUCTAHUX OXXEPEN:

1. Kryshtanovych, S., Kindzer, B., Goryn, M., Kravchenko, A., & Frunza, S. Management of socio-economic
development of tourism enterprises. Business: Theory and Practice, 21(1), 2020, 420-426.

2. Aldianto, L., Novani, S., Anggadwita, G., Budi, A. A., & Wirawan, C. Soft system methodology approach:
tourism conceptual model as the identity of Bandung, Indonesia. Business: Theory and Practice, 21(1), 2020,
282-292. DOI: https://doi.org/10.3846/btp.2020.11038

3. Ashworth, G. J. Heritage, tourism and places: A review. Tourism Recreation Research, 2000, 25(1), 19-29.
DOI: https://doi.org/10.1080/02508281.2000.11014897

4. Dzemyda, . Electronic marketing for the development of international tourism. Business: Theory and Practice,
2014, 15(2), 191-197. DOI: https://doi.org/10.3846/btp.2014.19

5. Szymanska, E., & Panfiluk, E. Determinants of technological innovations in health tourism enterprises.
Business: Theory and Practice, 2020, 21(1), 348-359.

6. Amodeo, J. Medical refugees and the future of health tourism. World Medical & Health Policy 2010, 2(2),
65-81. DOI: https://doi.org/10.2202/1948-4682.1103

7. Szymansk, E., Dziedzic, E., & Rutkowski, A. Organisational innovations in health resort-based tourism.
Business: Theory and Practice, 2017, 18, 54—63. DOI: https://doi.org/10.3846/btp.2017.006

REFERENCES:

1. Kryshtanovych, S., Kindzer, B., Goryn, M., Kravchenko, A., & Frunza, S. (2020) Management of socio-economic
development of tourism enterprises. Business: Theory and Practice. DOI: https://doi.org/10.3846/btp.2020.12162

2. Aldianto, L., Novani, S., Anggadwita, G., Budi, A. A., & Wirawan, C. (2020) Soft system methodology
approach: tourism conceptual model as the identity of Bandung, Indonesia. Business: Theory and Practice.
DOI: https://doi.org/10.3846/btp.2020.11038

3. Ashworth, G. J. (2000) Heritage, tourism and places: A review. Tourism Recreation Research.
DOI: https://doi.org/10.1080/02508281.2000.11014897

4. Dzemyda, I. (2014) Electronic marketing for the development of international tourism. Business: Theory and
Practice. DOI: https://doi.org/10.3846/btp.2014.19

5. Szymanska, E., & Panfiluk, E. (2020) Determinants of technological innovations in health tourism enterprises.
Business: Theory and Practice. DOI: https://doi.org/10.3846/btp.2020.11104

6. Amodeo, J. (2010) Medical refugees and the future of health tourism. World Medical & Health Policy.
DOI: https://doi.org/10.2202/1948-4682.1103

7. Szymansk, E., Dziedzic, E., & Rutkowski, A. (2017) Organisational innovations in health resort-based tourism.
Business: Theory and Practice. DOI: https://doi.org/10.3846/btp.2017.006



