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TeHAeHUIT cydyaCHOro pMHKY likepo-ropinyaHoi npoaykuii

BoHpap T./.
KaHaM4aT eKOHOMIYHMX HayK,
cTapLunii BUKnagad kadegpun o6niky Ta onogatkyBaHHs
BiHHMLBbKOrO TOProBesibHO-eKOHOMIYHOTO IHCTUTYTY
K1iBCbKOro HaLiOHa/TbHOr0 TOProBes/IbHO-eKOHOMIYHOTO YHIBEPCUTETY

Y cTartTi BU3HaYeHo BUAM NMPOAYKLIT Ta iX rpynu, Wo Hanexarb A0 /liKepo-ropiiyaHoi. PO3rnsHYTO CTaH PUHKY aJi-
KOroMIbHWX HanoiB YkpaiHu, NpoaHaizoBaHo CTPYKTYPHI 3pyLUEHHST HA HbOMY 3a nepiog, 1960-2017 pp. BusHayeHo
YMHHWKW BNJIMBY Ha CTaH PUHKY NiKEPO-ropifiyaHoi Npoaykuii. JocnigxeHo guHaMiky 3poCTaHHSA CTaBOK akUM3HOro

noAaTKy Ha ropinky Ta flikepo-ropinyaHy npoaykLito.

KntouoBi cnoBa: nikepo-ropifiyaHa NpoaykKLisi, pUHOK, AMHaMika, BAPOOHMULITBO, aKLM3HUIA NOAATOK.

Bougap T.J1. TEHAEHUWW COBPEMEHHOIO PbIHKA NIMKEPOBOAOUYHOW NPOAYKLINN

B cratbe onpefeneHbl BUAbI NPOAYKLUM WU UX TPYMMbl, YTO OTHOCATCA K JIMKEPOBOAOYHON. PaccMoTpeHo co-
CTOSIHWE PblHKA asIKOTOMIbHbIX HAMUTKOB YKpauHbl, NpoaHasIM3npoBaHbl CTPYKTYPHbIE CABWUMM Ha HEM 3a nepuopg,
1960-2017 rr. OnpeaeneHbl hakTopbl BAVSHNA Ha COCTOSIHWE PbIHKA JIMKEPOBOAOYHO Npoaykuun. ViccnepgoBaHa
[VMHaMnKa pocTa CTaBOK akLM3HOro Haslora Ha BOAKY W JIKEPOBOLOUHYIO NMPOAYKLUNIO.

KntoueBble cnoBa: IMKepOBOA0UHAA NPOAYKLUMS, PbIHOK, AUHAMMWKA, NPOU3BOACTBO, aKLM3HbIA Hasor.

Bondar T.L. TRENDS IN THE MODERN MARKET OF ALCOHOLIC BEVERAGES

The article defines the types of products and their groups related to alcoholic beverages. The state of the market
of alcoholic beverages of Ukraine is considered, structural changes on it for the period 1960-2017 years are ana-
lyzed. The factors influencing the state of the market of alcoholic beverages are determined. The dynamics of rates

of excise tax on alcoholic beverages was studied.

Keywords: alcoholic beverages, market, dynamics, production, excise tax.

MocTtaHoBKa npo6nemMn Yy 3arajibHOMY
Burnapgi. Jlikepo-ropinyaHe BUPOGHULTBO — LE
rany3b nepepo6Hoi MNpoMuUcoBOCTi. BoHa €
OAHIE0 3 HalbiNbll ANMHAMIYHUX cepef iHLIWX
ranyseii. MignpuemcTea, WO 34iACHIOTL BUPOO-
HUUTBO i Npojax Jfikepo-ropisiyaHol NpoayKLii
BifjirpaloTb BXX/IMBY PONb Yy (hOpMyBaHHI ToBap-
HOT0O PUHKY KpaiHu. PO3BUTOK LT rastysi Tpusae
BXe NoHafg 5 CToNiTb i 3 KOXHUM POKOM Mpo-
OYKUiSi BOOCKOHAUTIOETLCA, CTa€ AKICHILWOW, 3Mi-
HIOETbCA aCOPTUMEHT, L0 CMPUSE MiABULLEHHIO
piBHSA 3a40B0OIEHOCTI CnoXuBadis. OfHaK roctpa
KOHKYpeHTHa 60poTbba MK BUPOBHUKaMKU
Nikepo-ropinyaHoi  npoAykuii Ta 36iNblUEeHHSA
NnoAaTKoBOro TUCKY 3 GOKY [ep)XaBu akTyanisye
HEeOobXiAHICTb 6e3nepepBHOro BiACTEXEHHS TEH-
OEHLA Ha pUHKY Nikepo-ropinyaHoi npoaykKuil.

AHanis ocTtaHHIX gocnimkeHb i nyonika-
uivi. JocnimkeHHa TeHAEHLIN Ha PUHKY fiKepo-
ropinyaHol NpoAaykuii YkpaiHn po3rnsagae Huska
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HaykoBUiB. Cepef HUX C/ig BUOKPEMUTU TaKumX,
Ak [ M'atHmubka, H. Pakwa, O. MpuropeHko [6],
O. WamaHcbka [9], B. AueHko [10] Towo. OgHak
YAHHUKA BMNMBY Ta CyyacHi TeHAeHUil po3Bu-
TKY PUHKY MiKepo-ropinyaHoi npoaykuii, 3saxa-
toUn Ha crneumdiky AepXaBHOro peryntioBaHHA B
YKpaiHi, rnMnboko He BUBYaIUCS.
dopmyntoBaHHA Linei ctarTi (noctaHOBKa
3aBgaHHA). AHania AnMHaMiKM PUHKY Ta BU3HA-
YEeHHSA OCHOBHUX YMHHMKIB BMJ/IMBY Ha PO3BUTOK
PUHKY fliKepo-ropiniyaHnX HanoiB B YKpaiHi.
Buknag OCHOBHOro Martepiany pAocni-
D)KEHHA. BUrotoB/fieHHA ropifiku B YkpaiHi Mae
[aBHI0 ICTOPI0. YBaXKaeTbCA, LU0 YKpaTiHLi novasiv
1i BUTOTOB/NIATX B Nepioj, CTaHOB/IEHHA 3anopi3b-
koi Cidi, TO6TO Ha noyartky XVI cT. Ase B fesKnX
ICTOPUYHNX  OOCTIIKEHHAX MICTATLCA MNEPEKOH-
NVBI [0Ka3u TOro, WO Uei Hanili 3'ABMBCS 3Ha-
YHO paHiwe. Woao noxomkeHHA camol Has3Bu
«TOpiNiKa» iCHYKTb pi3Hi Bepcii. Hanpuknag, vy

© boHgap T.J1.
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HiMeLbKOMOBHUMX perioHax XVII-XVIII cT. 3acTo-
coByBaBcA TepMiH “Brandwein” («6paHaBaiiH»)
SK odpiliiHa Ha3Ba XNiGHOro BMHa, B YKPAIHCbKIl
MOBiI — «ropisika» (Bif, c/loBa «ropiTm» — nanarwu,
ropiTn) i 03Ha4aB ropisiky, BArOTOB/IEHY 3 MNLUEHWLI.
3rigHO 3 iHWOW Bepciel, TrOpiSIKOK HasuBan
«ripKe BMHO» — CaMOroH, iKWl neperaHanu 3 rip-
KyBaTtumu Tpasamu [2]. H/HI Ha TOBapHOMY PUHKY
MPUCYTHI ABa BUAW NIKEPO-TOPI/TYAHOI MPOAYKLT:
ropisnika Ta nikepo-ropinyaxi Hanoi (Ta6sn. 1) [5].

Bypo6bHMLTBO slikepo-ropiniyaHnx BUPOGIB B
YKpaiHi 3a OCTaHHi MATAECAT POKIB MOCTYNoOBO
3poctasio Ao 2012 poky, He3Baxarun Ha nepi-
0AM CyBOPOI MPOTMA/IKOroNbHOI NONITUKK Aep-
XaBu (puc. 1).

71 Konbsik ™ Buno irpucre «llammnancbke»

20

Puc. 1. lIvHamika BUPOGHMLTBA aJIK

Tak, y 2012 p. (nopiBHAHO 3 1960 p.) BMPOOG-
HUUTBO 36ibWKMNOCL Ha 11 MAH. gan abo Ha
67%. Lle cnpusasio 3pocTaHHI0 MONUTYy Ha asiko-
rO/IbHY MPOAYKUi0 Ha BIiTYM3HAHOMY PUHKY Ta
aKTUBI3yBaN0 €KCMOPTHY MOMITUKY NiANPUEMCTB
ranysi[7; 9].

OpfHak, aHanisyloum AuvHamiky BUPOBHU-
UTBa ropisiknm Ta Nikepo-ropinyaHoi npoaykuii y
2012-2017 pp. (tabn. 2), cnig 3as3Hauntu, WO
y 2017 p. Big6ynocb 3Ha4YHe 3MeHLUEeHHSA 06Cca-
riB BUPOOHMLTBA FOPINKN Ta NiKepOo-ropislyaHnx
BMpOo6IB Ha 55,8% (nopiBHAHO 3 2012 p.) Ta Ha
8,7 % (nopisHAHO 3 2016 p.).

HeratuBHa 4719 MiANPUEMCTB TEHAEHUSA WOAO
BMPOOGHMLTBA a/IKOTO/IbHOT MPOAYKLUIi MoB’A3aHa

= [opinka Ta Jikepo-ropitdyani BUpOOH

21,9
----- 273
---------- 31,9
------------------ 395
------------------------ 453
,,,,,,,,,,,,,,,,,,,,,,, 454
-------------------- 425
22,1
........ 30,9
............ 34’6
25 30 35 40 45 50
OronbHUX HanoiB B YKpaiHi, MJIH. ga.
Tabnmuga 1

Bugun nikepo-ropinyaHoi npoaykuii

Bupg npogykuit

Xapaktepuctuka Bugy npoaykuii

Fpyna nikepo-ropinyaHoi
npoAyKuii

lopinka

AJIKOTONbHWUIA HaNil, AKUIA TOTYETLCS LUNAXOM 06pO-
611eHHA aKTMBOBAHWM BYTI/INAM Y BYTi/IbHO-0YMC-
Hin 6aTapei BOAHO-CMMPTOBOIO PO3YMHY MILHICTIO
38-56% i3 gogaBaHHSIM A0 HbOTO iHIPeaieHTIB abo
6e3 HuX, i3 noganbluoko dinbTpauieto. Mpu ubomy
iHrpeaieHTn, Wo BHOCATLCHA, HE MalTb 3MiHHo-
BaTtu Konip ropinku. Fopinka — nposopa 6e36apsHa
piavHa 6e3 CTOPOHHIX BK/IOYEHb i1 0cady 3 xapak-
TEPHMM ropinvyaHuM apoMaToM i CMakom

[opinku, ropinku oco6mBi

Nikepo-ropinyaHi
Hanoi

Jlikepo-ropinyai Hanoi miuHicTo 12—60%, BUroToB-
NeHi WNAxXoM 3MillyBaHHSA HaniBdhabpukaris (cnup-
TOBMX HACTOIB, COKiB, MOPCIB, apoMaTuyH1UX Cnup-
TiB, LlyKPOBOro cupony, epipHMx 0niiA) 3 eTU10BUM
PEKTUIKOBAHUM CMUPTOM, BOAOK 3 [A04ABaHHAM
6apBHUKIB abo 6e3 Hux. Jlikepo-ropinyaHi Hanoi
BiAPI3HAOTLCA MILHICTIO, BMICTOM EKCTPaKTUBHUX
PEeYoBUH OpraHiYHUX KUCMOT i opraHoNenTUYHUMKU
noKasHuKamu

Jlikepwn MiuHi, nikepn
[ecepTHi, nikepu emynb-
CiliHi, KpeMU, Ha/IMBKMN,
NyHLWi, HACTOSIHKN COMOAKI,
HaCTOSAHKWN HaNiBCOMOAKI,
HaCTOSAHKM TipkKi cna6-
KOrpazlyCHi, anepuTtusuy,
Hanoi agecepTHi, 6asb3amu,
KOKTenNi
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3 aHekcieto ABTOHOMHOI Pecny6nikn Kpum, cko-
POYEHHSIM 06CArB BUPOGHMLTBA Ta Npodaxy Yy
CXiAHI yacTuHi Ykpainu. e ogHum HeratuBHUM
(hakTopoM 6Y/0 I 3a/IMLLIAETLCS 3POCTaHHS LiH Ha
NPOAYKLIO Y pe3ynbraTi NiaBULLEHHS] CTABOK aKLM3-
HOro nopgarky (puc. 2). Ycboro 3a 6 pokiB akumsm
Ha asikorosib 3pocnin Ha 300%. Mpy upoMy paHile
niaBULWEHHA GyNN NOCTYMNOBMMU, asie 3a OCTaHHI
Tpy pokn 20142017 pp. cTaskm 3pocnn Ha 110%
(13 56,42 rpH. fo 126,96 rpH. 3a /iTp CNupTy).

Cnif 3BepHyTM yBary Ha Te, WO 3MEeHLUEHHS
0o6cAris  BUPOGHMLTBA NPU3BOAUTL [0 Takux
HeraTMBHMX Hac/igkiB y ranysi, K 3MeHLIEHHS
HaOXO[KeHb Bif akLUU3HOro noaartky, noaarky Ha
[ofaHy BapTiCTb, NOAATKY Ha NPUOYTOK, a Takox
[0 CKOPOUEHHS KifIbKOCTI NpauiBHuKiB. Mpun LbOMy
CKOPOYEHHS MNpauiBHWKIB He /Nuwe 3MeHLYye
HaOXOMKEHHA [0 OHMKETIB Bif, onogaTkyBaHHSA

3apo6iTHOT nnaTtn, asne i CTBOPIE [04ATKOBY
coujasibHy Hanpyry, a TakoX 3MeHLLYE KyniBesibHy
CMPOMOXHICTb HacefieHHs, Lo Npu3BOAUTL [0
HeraTMBHUX TEHAEHLIN Y BCili EKOHOMIL.

BogHouyac 3pocTae «TiHbOBWUIA cekTop». Lle
€ We oAHMM i3 dpakTopiB, WO MOB’A3aHi 3i CKO-
POYEHHAM 06CAriB  fierafibHOro  BUPOOHULITBA
rOpi/fikK, a TakoX HEBTILLHOK CTAaTUCTUKOK MiHic-
TepcTBa OXOPOHU 300p0B’st YKpaiHu (3 2011 poky
XepTBaMu OTPYEHb aJIKOro/ieM CTasiM MNOHaf,
50 000 ocib). PerynapHi nepesipkun nogaTkoBOO
miniuiero B 90% BuUNaaKiB (PiKCyHOTb MOPYLUEHHSA
B 00iry ankoronto. 3a gaHumun [epxaBHoi dic-
Ka/IbHOT CNy)X6u, nig vac nepesipkn 42 TUC. TOHOK
NpPoSay asnikoroso noHazg 38 Tuc. npauioroThb,
MopyLUYyHUN 3aKOHOAABCTBO [1].

3a gaHMMu MiHicTepcTBa CTaTUCTUKU YKPaiHN
(Tabn. 3), cnoxmBaHHS Nikepo-ropiiMaHol NPoAaykK-

140,00
120,00
100,00
80,00
60,00
40,00 4949 042
45,87 ’
42,12 '
20,00 34,00 3940
21,00
0,00
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
=== CTaBKa aKIM13HOTro noAatky Ha 1 1 100%-Horo cnupty y IpH.
Puc. 2 iIuHamika 3pOCTaHHS CTABOK aKLiU3HOIo NojarKy
Ha ropisIKy Ta flikepo-ropinuaHi BUpoou, rpH. [4]
Tabnuuga 2
JAnHamika BUpOOHMLTBA a/IKOro/IbHOT NPOAYKLil B YKpaiHi 2012-2017 pp.
OO6CcAr BUpOGHULTBA HAMNOIB, MJIH. AaJsl Temn AGcontoTHe
Mpyna npupocTy B"g)é'ggfi':'ﬂ
ANKOTONLHUX | 012 | 2013 | 2014* | 2015+ | 2016* | 2017+ | CKOPOUEHHA) | oy oGhmuTEa
HanoiB BMPOGHULTBA 20172016
0, ’
2017/2016, % MITH. fan
lopinka Ta
nikepo-ropinyaHi | 45,3 | 39,5 | 32,0 | 27,3 | 21,9 | 20,0 -8,7 -1,9
BMPOOK
BuHo irpucte
«LLaMNaHebKe 3,3 3,1 2,6 3,2 3,0 3,6 20 0,6
KOHbAK 4,6 4,5 2,6 3,0 2,8 2,4 -14,3 -0,4
MnBo 297,0 | 274,0 | 242,0 | 194,0 | 181,0 | 178,0 -1,65 -3,0

*be3 ypaxyBaHHS TMMYacOBO OKyrnoBaHOI TepuTopii ABTOHOMHOI Pecny6nikm Kpum, m. CeBacTtonosns
Ta YaCTUHM 30HU NPOBEAEHHST aHTUTEPOPUCTUYHOT onepalii.
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Tabnmua 3
ToBapHa CTPYKTypa po3apioHOro ToBapoooiry
nignpuemcTB B YKpaiHi (Ha ogHy 0co0y, rpH.) [7]
ToBapu 2012 pik | 2013 pik | 2014 pik | 2015 pik | 2016 pik | 2017 piK
M’aco Ta nTmysA
(CBiXi Ta 3aMOPOXEHI) 146,7 169,4 173,2 193,9 209,6 2125
M’aco KonyeHe, cosioHe
Ta KOBGACHi BUPOG 136,2 159,4 152,6 177,6 189,1 203,8
MO010KO Ta MOJIOYHI NPOAYKTK 117,0 136,5 146,7 168,2 213,6 247,1
Bupo6u LyKpOBi KOHANTEPCHKI 107,8 119,8 156,1 195,0 236,9 2824
Fopinka Ta nikepo-ropinyaHi
BUPOGU 155,1 163,0 161,6 184,4 199,9 200,3
MvBo 106,9 116,3 129,1 160,5 2129 216,6

Uil Ha 0AHy 0CcOBy y BapTICHOMY BUPaXKEHHI BiAOY-
BAETLCA HA OAHOMY PIBHI 3 TAKOK MPOAYKLE, K
M’AICHa, MOJIOYHA, KOoHAWTepCcbka. ToMy, Ha Haluy
OYMKY, Y 3B'I3Ky 3 BENVKMMUK 06CAramy Croxu-
BaHHS flikepo-ropinyaHoi NpoAyKuil BUMOr LWOAO
i IKOCTi Ta 6e3NeYHOCTI MatoTb By TV Nig NOCTINHUM
KOHTpO/MEM AepXaB i NignpneMcTB-BUPOBHMKIB.
BUCHOBKN 3 LbOro AOC/iMKEHHA. Takum
UYMHOM, Came BIACYTHICTb KOMMIEKCHMX 3axofiB
3 yperysitoBaHHs PUHKY aslKOro/ilo He [03BOSISIE

MOBHICTIO BiAYyTU edoekT Bif, NiABULLEHHA CTaBOK
akumM3Horo nogartky. Lle nutaHHa noTpebye wmpo-
KOro 06roBopeHHs npeacTaBHUKamMu ypsagy, yvac-
HYKaMWN PUHKY Ta ekcrneptamu. |13 MeTow BUpO-
GNneHHs1 cTpaTterii po3BUTKY asIkOro/IbHOTO PUHKY
6a30BUMI 3aBAAHHSIMM MalOTb CTaTW Taki: KOHTp-
0/1b 3a 6e3MeyHICTI0 a/IKOro/IbHVX HanoiB; 3MeH-
LUEHHA TIHBOBOrO PWHKY asIKOroMto; 30i/1bLUEHHS
KOHKYPEHLiT Ha PUHKY asnKorosto; 306iMbLUEHHS
HaaXxomKeHb A0 6IOMKETIB Big akLUM3HOro Noaarky.
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Trends in the modern market of alcoholic beverages
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Distillery production is a branch of the process-
ing industry. It is one of the most dynamic among
other industries. Enterprises engaged in the pro-
duction and sale of alcoholic beverages play an
important role in shaping the country's commaod-
ity market. The development of this industry has
been going on for more than 5 centuries, and
with each passing year the products are being
improved, becoming more qualitative, changing
the assortment that promotes the level of satis-
faction of consumers. However, the acute compe-
tition between manufacturers of alcoholic bever-
ages and the increase of tax pressure by the state
highlights the need for continuous monitoring of
trends in the market of alcoholic beverages.

The production of alcoholic beverages in
Ukraine over the past fifty years has been grad-
ually increasing until 2012, despite periods of
strict alcohol policy of the state. In 2012, com-
pared with 1960, production increased by 11
million dal or by 67%. This contributed to the
growing demand for alcohol products on the
domestic market and increased the export pol-
icy of the industry.

However, analyzing the dynamics of produc-
tion of vodka and spirits in 2012-2017, it should
be noted that in 2017 there was a significant
reduction in the volumes of production of vodka
and spirits by 55.8% compared with 2012 and by
8,7% compared to 2016.

106

Negative factor was the increase in product
prices as a result of higher excise tax rates.
In total, for 6 years, excise duties on alcohol
have increased by 300%. At the same time, the
increase was gradual, but in the last three years
of 2014-2017 the rates increased by 110% — from
UAH 56.42 to UAH 126.96 per liter of alcohol.

Moreover, it should be noted that the decrease
in production leads to negative consequences in
the industry, such as the reduction of revenues
from excise taxes, value added tax, income tax,
and also the reduction of the number of employ-
ees. At the same time, the reduction of employ-
ees not only reduces budget revenues from the
taxation of wages, but also creates additional
social tensions, as well as reduces the purchas-
ing power of the population, which in turn leads
to negative trends throughout the economy.

Consequently, the lack of comprehensive
measures to regulate the alcohol market does
not allow to fully assess the effect of raising the
excise tax rate. This issue should be widely dis-
cussed by representatives of the government,
market participants and experts. To develop
a strategy for the development of the alcohol
market, the main tasks should be: control over
the safety of alcoholic beverages; reducing the
shadow market of alcohol; increasing competi-
tion in the alcohol market; increase in revenues
to excise tax budgets.



