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Approaches are considered regarding 
implementation of communication methods 
of marketing strategies for the development 
of the grain sector of the agrarian sector of 
Ukraine. The use of marketing communica-
tions tools in the grain industry is substan-
tiated, which will significantly increase the 
chances of producers to promote manufac-
tured products in the domestic and foreign 
markets on more acceptable terms. The 
approaches concerning the application of 

the integrated system of integrated commu-
nications, which requires implementation 
of the main elements: information, goals of 
communication, place of contacts, partici-
pants in the marketing process, type of mar-
keting communication activities. The advan-
tages of Internet marketing for promotion of 
grain products are considered, the emphasis 
is placed on the leading role of state bodies 
in supporting the participants of the produc-
tion process in the grain industry.


